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Thomson:  We’re  out 

ITS  FLAGSHIP  ASIDE,  CANADIAN  GIANT  PLANS  TO  BID  ADIEU  TO  NEWi 


It  was  an  unsettling  week  at 
the  Linton  Daily  Citizen,  a 
100-year-old,  3,875-circula¬ 
tion  paper  in  southwestern 
Indiana.  The  paper  had  barely  got¬ 
ten  used  to  its  owner  of  two  years, 
Thomson  Newspapers,  when  the 
staff  learned  it  would  be  changing 
hands  again. 

Last  week  Thomson  Corp.  an¬ 
nounced  plans  to  put  all  but  one  of 
its  papers  on  the  block,  the  one 
exception  being  The  Globe 
and  Mail  in  Toronto.  The 
company  said  it  wants  to 
focus  more  intensively  on 
its  Internet-related  business. 

The  Linton  Daily  Citi¬ 
zen  saw  dramatic  changes 
under  Thomson.  The  paper 
doubled  in  size  and  was 
grouped  with  its  sister 
paper  in  Terre  Haute,  a 
reflection  of  Thomson’s 
clustering  strategy. 

‘it’s  not  much  fun,”  Theresa 
Slaven,  the  paper’s  circulation 
director,  said  of  the  experience. 
“Every  newspaper  has  a  different 
system  of  doing  things.  You  don't 
know  if  they’re  going  to  keep 
everyone.” 

The  news  may  have  caught  many 
Thomson  employees  off  guard,  but 
the  move  was  predictable.  Thomson 
once  owned  more  than  2{X)  small 
and  midsize  papers  in  the  United 
States  and  Canada,  but  the  company 
has  shed  many  of  them  in  recent 
years.  It  now  has  54  small  dailies  — 
49  in  the  United  States  and  five  in 
Canada  —  and  more  than  75 
nondailies.  Excluding  The  Globe 
and  Mail,  the  newspapers  account 


for  only  13.5%  of  total  revenues, 
while  about  half  the  remaining  rev¬ 
enues  come  from  electronic  ser¬ 
vices.  The  company  hopes  to 
increase  that  portion  to  80%  in  the 
next  five  years. 

“While  Thomson  Newspapers  is 
an  outstanding,  profitable  business 
with  superb  management  and  strong 
brands,  it  is  outside  our  strategy  of 
being  a  global  provider  of  informa¬ 
tion  and  solutions  for  businesses 


and  professionals,”  President  and 
CEO  Richard  J.  Harrington  said. 

The  sale,  expected  to  close  in 
the  second  half  of  the  year,  should 
be  a  record-breaker.  The  papers  are 
expected  to  generate  in  the  neigh¬ 
borhood  of  $2.5  billion  altogether, 
using  a  common  multiple  of  12 
times  EBITDA  (earnings  before 
interest,  taxes,  depreciation,  and 
amortization).  According  to  news¬ 
paper  brokers  Dirks.  Van  Essen  & 
Murray,  the  current  record  for 
highest  price  paid  for  a  newspaper 
group  is  $1.7  billion,  paid  in  1997 
by  Knight  Ridder  for  The  Kansas 
City  (Mo.)  Star,  the  Fort  Worth 
(Texas)  Star-Telegram,  and  two 
other  dailies. 

Thomson  Newspaper  Division 


President  Stuart  Gamer  said  Thom¬ 
son’s  circulation  is  up  2%  daily  and 
4%  Sunday  over  the  past  three 
years,  while  the  industry  has  been 
on  a  downward  slide,  and  revenue 
has  grown  9.4%  annually  for  the 
past  three  yetu's,  compared  with  the 
industry  average  of  5.5%.  The  com¬ 
pany’s  EBITDA  margin  of  28.6%, 
while  not  the  highest  in  the  indus¬ 
try,  has  improved.  Gamer  said. 

Nevertheless,  the  parent  compa¬ 
ny  has  been  moving  away 
from  newspapers  in  favor 
of  specialty  information, 
buying  up  companies  such 
as  Nelson  Information,  an 
investment  research  firm; 
West  Publishing,  a  legal 
database  firm;  and  First 
Call  Corp.,  which  serves 
investors  with  market 
infoimation.  “The  compa¬ 
ny  wants  to  be  global, 
electronic,”  Gamer  said.  “We’re  not 
global,  we’re  not  in  business-to- 
business.  we’re  in  consumer  mar¬ 
kets.  We  don’t  fit,  basically.” 

Thomson  Corp.  traces  its  ori¬ 
gins  to  the  Thomson  family’s  1934 
purchase  of  The  Daily  Press  in 
Timmins,  Ontario.  It  has  since 
become  the  13th  biggest  newspa¬ 
per  group  by  U.S.  daily  circula¬ 
tion,  with  more  than  1  million, 
according  to  September  1998  fig¬ 
ures.  The  company  also  puts  out  a 
myriad  of  specialty  publications. 

Thomson  would  like  to  sell  the 
group,  which  includes  its  online 
newspaper  service  provider.  Thom¬ 
son  Interactive  Media,  to  a  single 
buyer.  The  decision  to  sell  prompt¬ 
ed  Canada’s  prime  minister  to 
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The  San  Diego  Union-Tribune  has  become  the  second  noninvestor  affiliate  to  join  Classified 
Ventures’  network  of  135  affiliated  newspapers.  Formed  by  eight  major  media  companies, 
CV  provides  nationally  branded  online  services  in  the  classified  advertising  marketplace. 


Shown  at  his  San  Francisco  home  in  October  1999,  Clint  Reilly  has 
adjusted  his  sights  from  the  mayor’s  office  to  the  publisher’s  office. 

The  San  Francisco 
story  plot  thickens 

CITY’S  WANNABE  MAYOR  ALSO  WANNABE 
NEWSPAPER  PUBLISHER  BY  JOEL  DAVIS 


here 

;R  biz  by  LUCIA  MOSES 

promise  to  look  into  ownership 
concentration  there.  But  the  likeli¬ 
hood  in  the  United  States  is  that 
I  there  will  be  multiple  takers. 

Thomson’s  papers,  most  with 
circulations  under  50,{K)0,  are  tidi¬ 
ly  packaged  in  20  of  what  it  calls 
strategic  marketing  groups,  or  clus¬ 
ters,  in  the  Midwest,  Southeast, 
and  Arizona  and  Utah,  making 
them  attractive  to  a  number  of 
regional  newspaper  companies. 

For  example.  Thomson's  Ari¬ 
zona  papers  could  be  a  good  fit  for 
Pulitzer  Inc.,  parent  of  The 
Arizona  Daily  Star  in  Tucson. 
Pulitzer  Inc.  was  created  a  year 
ago  when  Pulitzer’s  newspapers 
were  separated  from  the  broadcast 
division,  and  it  has  been  hot  on  the 
acquisition  trail  since. 

“From  everything  I'm  able  to 
determine,  they’re  well-run  news¬ 
papers  in  excellent  markets." 
Pulitzer  CEO  Robert  Woodworth 
said  of  Thomson.  “1  would  expect 
we’d  take  a  look  at  it." 

Community  Newspaper  Hold¬ 
ings  Inc.,  with  more  than  200 
small  papers  in  22  states,  also  will 
look  at  the  map  to  see  if  any  of  the 
Thomson  papers  fit  with  its  own. 
The  company  had  been  focusing 
on  internal  growth  for  the  first  half 
of  this  year,  and  CEO  Mike  Reed 
said  he  doesn’t  want  to  break  that 
momentum. 

“I’m  just  not  sure  if  it’s  too 
early  for  us,”  Reed  said.  But  the 
temptation  is  there.  “We’ve  done 
some  deals  with  them,”  he  said. 
“They  have  some  very  good  news¬ 
papers  and  very  good  people 
inside  the  organization."  ■ 


In  a  wild  week  worthy  of 
San  Francisco’s  Barbary 
Coast  heritage,  the  1 1 2-year- 
old  San  Francisco  Examiner 
extended  its  deadline  for  poten¬ 
tial  buyers  amid  a  flurry  of  ru¬ 
mors  and  secrecy  in  which  the 
paper’s  biggest  detractor  emerged 
as  the  only  identified  possible 
buyer. 

Former  mayoral  candidate 
Clint  Reilly  —  who  once  tangled 
with  the  paper’s  editor.  Phil 
Bronstein,  and  sued  the  Hearst 
Corp.  to  prevent  it  from  buying 
the  San  Francisco  Chronicle  and 
closing  the  Examiner  —  ex¬ 
pressed  interest  in  buying  the 
afternoon  daily.  Hearst  bought  the 
Chronicle  for  S660  million  last 
August. 

Reilly  in  1993  sued  Bronstein 
and  Hearst  after  breaking  his 
ankle  in  a  confrontation  with 


Bronstein.  Reilly  said  Bronstein 
pushed  him  during  a  meeting 
about  the  Examiner's  coverage 
of  Reilly.  The  suit  was  settled  out 
of  court. 

“The  newspaper  is  for  sale,  and 
there  are  people  who  would  like 
to  have  a  newspaper  for  all  sorts 
of  reasons."  Bronstein  said  diplo¬ 
matically  when  asked  what  he 
thought  of  Reilly’s  interest.  “San 
Francisco,  from  a  political  stand¬ 
point.  is  beyond  irony." 

Despite  a  nerve-wracking 
deadline  for  bids  on  the  newspa¬ 
per,  TV  crews  being  camped  out¬ 
side  the  Examiner  office,  and  the 
uncertain  fate  of  the  paper. 
Bronstein  said  his  staff  is  holding 
up  remarkably  well. 

“We’re  used  to  it  at  the 
Examiner."  he  said.  “In  1996,  the 
San  Jose  Mercury  News  reported 
that  we  were  going  to  close  in  a 


briefs 

Feds  probe  paper 
pricing  practices 

The  U.S.  Department 
of  Justice  confirmed  Feb. 

1 7  that  it  is  investigating 
possible  antitrust  viola¬ 
tions  by  newsprint  man¬ 
ufacturers 

The  criminal  probe  of 
possible  anticompetitive 
practices  is  being  run  by 
the  antitrust  division’s 
regional  office  in  Cleve¬ 
land,  where,  according  to 
a  report  in  The  Wall  Street 
Journal,  a  grand  jury  sub¬ 
poenaed  “30  or  40 
Canadian  newsprint 
salesmen." 

The  inquiry  focuses  on 
the  years  1 994  and  1 995, 
when  newsprint  prices 
rose  from  about  $450  to 
more  than  $650  per  ton, 
according  to  Resource 
Information  Systems  Inc. 
figures. 

Since  that  time,  prices 
plunged  back  below  $500 
for  some  customers,  fol¬ 
lowed  by  an  increase  last 
year,  with  another  ex¬ 
pected  this  year. 

Triple  trouble 
for  Doubleclick 

Michigan  Attorney 
General  Jennifer  Gran- 
holm  has  joined  the  grow¬ 
ing  list  of  those  investigat¬ 
ing  Doubleclick  Inc.’s 
method  of  collecting  user 
information  for  advertising 
and  marketing  purposes. 

This  comes  on  the 
heels  of  a  Federal  Trade 
Commission  inquiry  and 
an  investigation  by  the 
New  York  attorney  gener¬ 
al.  In  addition,  six  individ¬ 
ual  lawsuits  have  been 
filed  over  the  company’s 
privacy  practices. 

In  response,  Double- 
Click  announced  the  cre¬ 
ation  of  the  Doubleclick 
Privacy  Advisory  Board,  a 
new  position  of  chief  pri¬ 
vacy  officer,  and  a  nation¬ 
al  campaign  “to  educate 
consumers  about  online 
privacy.” 

Continued  on  Page  12 
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Living  the  iife  of  Reiiiy 


week.  ...  What’s  really  impressive  about  the 
people  in  the  newsroom  in  the  Examiner  is 
they  are  continuing  to  put  out  great  journal¬ 
ism  every  day  and  are  terrific  professionals.” 

Although  New  York-based  Hearst  said  on 
Feb.  15  it  had  “received  several  indications 
of  interest”  when  it  extended  the  deadline  for 
an  unknown  time  period,  Reilly  —  who 
reportedly  has  asked  Hearst  to  consider  a 
revenue-sharing  deal  if  he  buys  the 
Examiner  —  is  the  only  potential  buyer  who 
has  been  identified. 

Other  potential  suitors,  including  Knight 
Ridder  Chairman  and  CEO  Tony  Ridder  and 
San  Erancisco  Independent  Publisher  Ted 
Fang,  have  remained  mum  on  the  issue. 
William  Dean  Singleton,  whose  MediaNews 
Group  Inc.  owns  several  Bay  Area  papers, 
including  The  Oakland  Tribune,  told  E&P 
that  he  has  no  interest  in  the  Examiner. 

“We  said  last  summer  when  the  sale  was 
announced  that  we  had  no  interest,  we’ve 
repeated  that  ever  since,  and  we  have  no 
interest  still,”  Singleton  said.  “The  market¬ 
place  in  San  Francisco  has  determined  the 
fate  of  the  E.xaminer,  and  the  case  is  closed, 
the  body  is  dead.  You  can  put  lipstick  and 
rouge  on  it,  but  the  body  is  still  dead.” 

While  the  fate  of  the  E.xaminer  is  any¬ 
body’s  guess,  newspaper  experts  eyeing  the 
situation  doubt  the  paper  will  attract  a  seri¬ 
ous  buyer  or  survive  financially  unless  the 
sale  includes  part  of  the 
existing  joint  operating 


Former  San  Francisco  mayoral  candi¬ 
date  Clint  Reilly,  the  lone  identified 
potential  buyer  of  the  San  Erancisco 
Examiner,  is  a  native  of  the  Bay  Area  who 
amassed  a  fortune  as  a  downtown  San 
Francisco  office  landlord  and  campaign  con¬ 
sultant,  including  a  stint  as  campaign  man¬ 
ager  for  former  city  Mayor  Frank  Jordan. 

Reilly  squared  off  against  incumbent 
Willie  Brown  in  the  San  Francisco  mayoral 
race  last  year.  Despite  spending  almost 
$4  million  of  his  own  money,  he  was  beat¬ 
en  hands  down  by  Brown,  who  waged  a 
successful  counterattack  against  Reilly  that 
consisted  largely  of  negative  political 
advertising. 

The  San  Francisco  Chronicle  reported 
Feb.  17  that  Reilly  asked  Hearst  Corp.  offi¬ 
cials  to  consider  a  revenue-sharing  agree- 

business.  They’ve  been  making  hundreds  of 
millions  of  dollars,  and  they  refuse  to  pro¬ 
duce  a  single  figure  to  show  that  the 
E.xaminer  is  really  losing  money  —  because 
they  are  not  really  losing,  they  are  sharing 
their  profits.” 

Despite  the  fact  that  the  E.xaminer  situa¬ 
tion  is  being  watched  very  closely  by  the 
U.S.  Justice  Department. 
California  Attorney 


ment  if  he  purchases  the  newspaper.  Reilly 
and  his  attorney,  Joseph  Alioto,  met  with 
Hearst  officials  in  New  York  on  Feb.  1 1  to 
express  their  interest  in  the  paper.  Alioto,  a 
former  mayor  of  San  Francisco,  would  not 
reveal  the  bid  amount,  or  whether  Reilly 
had  investment  partners,  although  he  did 
tell  the  San  Jose  Mercury  News,  “1  think 
everything  Clint’s  done  is  on  his  own.” 

The  son  of  a  milkman,  Reilly,  53,  grew 
up  in  the  East  Bay  with  nine  brothers  and 
sisters.  He  graduated  from  both  high  school 
and  college  from  Saint  Patrick’s  Seminary 
in  Menlo  Park,  earning  a  degree  in  philoso¬ 
phy.  He  left  the  seminary  before  he  would 
have  been  ordained  a  priest. 

Reilly  and  wife  Janet,  married  in  1995, 
have  a  daughter,  Jill,  who  will  be  1  year  old 
in  March.  —  Joel  Davis 

readership,  rumors  of  the  paper’s  demise 
have  been  rampant. 

“A  city  loses  something  very  valuable 
when  it  becomes  a  one-newspaper  town,” 
said  media  expert  and  author  Ben  Bagdikian, 
former  dean  of  the  Graduate  School  of 
Journalism  at  the  University  of  California 
in  Berkeley. 

“The  Examiner  and  Chronicle  have  very 
significant  differences  in  content.”  he  said. 


agreement  that  the  E.xam¬ 
iner  and  Chronicle  bro¬ 
kered  in  1965.  The  JOA. 
which  expires  in  2005,  has 
essentially  allowed  the 
E.xaminer,  which  has 
struggled  in  the  TV  era 
keeping  afternoon  sub¬ 
scribers,  to  remain  alive. 

Because  the  E.xaminer 
and  Chronicle  enjoy  a 
unique  antitrust  exemp¬ 
tion  that  has  yet  to  run  out, 

Hearst.  which  sweetened 
the  deal  in  January  to  include  equipment,  has 
an  obligation  to  include  the  JOA  as  part  of 
the  deal,  said  Bruce  Brugmann,  the  outspo¬ 
ken  editor  and  publisher  of  the  San 
Erancisco  Bay  Guardian. 

“They  are  assassinating  a  daily  newspa¬ 
per,”  Brugmann  said  of  Hearst.  “They’ve 
been  given  protection  by  the  First  Amend¬ 
ment  and  the  government,  unlike  any  other 
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General  Bill  Lockyer,  and 
politicians  who  bemoan 
its  possible  closure,  not 
everyone  thinks  Hearst  is 
obligated  to  keep  it  alive. 
Singleton,  for  one,  be¬ 
lieves  Hearst  should  be 
able  to  do  whatever  it 
wants  in  a  free-enterprise 
economy. 

—  Ben  Bagdikian  “No  publisher  has  an 
author  obligation  to  sell  to  a 
competitor,”  said  Single- 
ton,  who  added.  “1  see 
nothing  good  in  that  for  Hearst.” 

Founded  in  1888  by  flamboyant  young 
mining  heir  William  Randolph  Hearst.  the 
E.xaminer  has  a  storied  past,  has  won  numer¬ 
ous  awards,  and  is  considered  more  of  a  city 
paper  than  the  more  regional  Chronicle. 
Ever  since  Hearst’s  grandson  William 
Randolph  Hearst  111  left  the  paper  in  1994 
after  a  creative  if  frustrating  attempt  to  boost 


“The  E.xaminer  has  significant  daily  stories 
not  in  the  Chronicle  and  vice  versa,  which  is 
not  surprising  because  they  have  different 
circulation  areas,  different  print  cycles,  and 
different  staffs.” 

While  Bagdikian  is  not  particularly  opti¬ 
mistic  about  the  Examiner  s,  fate  —  like  other 
observers,  he  believes  the  deal  would  have  to 
include  a  slice  of  the  JOA  to  work  —  he  isn’t 
discounting  the  notion  that  Reilly  or  some¬ 
one  else  with  deep  pockets  and  a  hunger  for 
power  would  buy  it,  even  if  it  bleeds  money. 

“It  would  depend  on  how  much  a  new 
buyer  lusts  after  owning  a  newspaper,”  he 
reasoned.  “It’s  an  appetite  that  doesn’t 
always  appeal  to  reason.  Clint  Reilly  hates 
the  E.xaminer  for  all  kinds  of  personal  rea¬ 
sons,  but  he  has  a  lot  of  money,  and  could 
probably  attract  some  partners.  He  is  up  to 
his  eyeballs  in  politics,  and  is  the  kind  of  per¬ 
son  who  would  love  to  control  a  paper.  If  you 
run  a  newspaper,  all  the  power  brokers  in 
town  pay  attention  to  you.”  ■ 
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If  you  run  a 
newspaper, 
all  the  power 
brokers  in  town 
pay  attention 
to  you 


Isn’t  it  nice  to  know  you’re  going  to  win, 

even  before  you  play?  Make  a  move  to  Zwire/  and  watch 


what  happens.  Suddenly  you’re  in  total  control,  easily  maintaining 
every  aspect  of  your  online  newspaper.  Posting  local  and  national  news? 
Not  a  problem.  Editorial,  parents  guides,  vacation  sections?  You  got  it. 
Community,  classifieds,  auctions,  yellow  pages,  ads,  commerce  —  or 
anything  else  you  need?  Simple  as  can  be,  front  page  to  back,  with  the 
industry’s  leading  web-site  management  tool.  Zwire.'  So,  why  play 
games  with  anything  less?  Over  1200  newspapers  profit  from  PowerAdz. 
Shouldn’t  you?  For  more  information  or  a  complete  demonstration, 
call  800.373.3547  today.  POWERADZ.COm’ 

The  Tot-eom  \eu  spjper  Xeticork. 
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Pressing  to  be  in  on  Waco  watch 

SIMULATION  OF  FBI’S  BRANCH  DAVIDIAN  ATTACK  NOW  OFF-LIMITS  BY  MARK  FITZGERALD 


Two  newspapers  and  The  Associ¬ 
ated  Press  are  fighting  plans  to 
prevent  the  press  and  public  from 
watching  a  test  that  may  determine 
whether  Federal  Bureau  of  Investigation 
agents  fired  at  Branch  Davidians  during 
the  widely  reported  1993 
siege  of  the  sect’s  ranch 
outside  Waco.  Texas. 

In  a  letter  to  the  media 
issued  Feb.  15,  U.S. 

District  Judge  Walter  S. 

Smith  Jr.,  who  is  hearing 
the  Branch  Davidians' 
wrongful  death  suit 
against  the  federal  govern¬ 
ment  in  Waco,  wrote,  “1 
am  advised  that  for  nation¬ 
al  security  and  safety  rea¬ 
sons,  access  will  be  strict¬ 
ly  limited.  Neither  the 
media  nor  the  public  will  be  permitted 
to  attend.” 

AP  and  The  Dallas  Morning  News  filed  a 
joint  motion  Feb.  15  seeking  access  to  the 
test,  which  may  be  conducted  as  soon  as 
March  18  at  Fort  Hood,  Texas.  "The  public’s 
interest  in  having  an  independent  and  objec- 


It  probably 
does  represent 
movement  In 
possibly  opening 
the  test. 

—  William  H.  Freivogel 
St.  Louis  Post-Dispatch 


tive  source  for  information  about  the  field  test 
far  outweighs  any  reason  that  might  be 
offered  for  prohibiting  media  access,”  the 
motion  said. 

In  the  test,  shots  will  be  fired  on  ground  lit¬ 
tered  with  the  kind  of  debris  found  during  the 
siege  while  two  aircraft 
will  film  from  above, 
one  carrying  an  upgrad¬ 
ed  version  of  the  infrared 
surveillance  camera  the 
FBI  used  during  the 
siege  and  the  other  a 
British 
camera  said  to  be  identi¬ 
cal  to  the  one  actually 
used  in  1993. 

The  idea  is  to  see  if 
the  unexplained  flashes 
shown  on  an  FBI 
infrared  film  of  the  siege 
were  caused  by  shots  fired  at  the  burning 
compound  or  by  ordinary  ground  clutter.  It 
was  the  British  government  that  apparently 
raised  the  “national  security”  concern,  Terry 
Ganey  and  William  H.  Freivogel  reported  in 
the  St.  Louis  Post-Dispatch. 

“Insofar  as  the  gov- 


‘Sporting’  ventures 


In  a  $I(X)-miIlion  deal  that  could  have 
wide-ranging  implications  for  the  com¬ 
petitive  online  and  cable  sports  report¬ 
ing  businesses,  the  Times  Mirror  Co.  last 
week  agreed  to  sell  properties  of  The 
Sporting  News  to  Vulcan  Ventures  Inc., 
Microsoft  co-founder  Paul  G.  Allen’s  invest¬ 
ment  arm,  according  to  Vulcan  Ventures 
officials. 

Under  the  agreement.  Allen’s  firm  will 
take  over  The  Sporting  News  weekly  sports 
newspaper,  a  line  of  annual  preview  maga¬ 
zines,  coffee-table  sports  books,  and  licens¬ 
ing  ventures. 

But  the  most  important  asset  could  be 
sportingnews.com.  Combined  with  Allen’s 
Charter  Communications,  the  fourth-largest 
cable  TV  company  in  the  nation  with  6  mil- 
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lion  subscribers,  the 
triple  combo  of 
cable,  online,  and 
print  sports  cover¬ 
age  likely  will  give 
Vulcan  Ventures 
new  ammunition 
to  go  after  sports 
giants  ESPN  and 
CNN/Sports  Illustrated. 

Allen,  who  owns  the  Seattle  Seahawks 
and  Portland  Trail  Blazers,  also  becomes  the 
first  professional  sports  team  owner  to  have 
the  controlling  interest  in  a  national  sports 
publication. 

The  Sporting  News,  based  in  St.  Louis,  first 
published  in  1886  and  had  been  owned  by 
Times  Mirror  since  1977.  —  Joe  Strupp 


ernment  seeks  to  protect  top  secret  or  other¬ 
wise  classified  information,  the  media’s  pres¬ 
ence  at  the  field  test  does  not  compromise  any 
such  secrets.  The  military  equipment,  ord¬ 
nance,  and  operations  that  will  be  utilized 
during  the  field  test  is  the  same  equipment, 
ordnance,  and  operations  the  media  observed 
during  ...  April  1993,”  the  motion  from  the 
AP  and  Morning  News  said. 

Closing  the  test  will  undermine  the  federal 
government’s  goal  of  conducting  an  investi¬ 
gation  into  the  Waco  siege  that  is  widely 
accepted  as  credible,  said  Paul  McMasters, 
First  Amendment  ombudsman  at  the  Freedom 
Forum,  based  in  Arlington,  Va. 

As  the  AP  and  Morning  News  motion  was 
being  filed,  the  Post-Dispatch  was  in  the 
midst  of  a  frenetic  effort  to  open  up  a  Feb.  16 
meeting  where  the  procedures  of  the  test  were 
being  discussed  by  Judge  Smith,  lawyers  for 
the  government  and  for  the  Branch 
Davidians,  and  John  C.  Danforth,  the  former 
U.S.  senator  from  Missouri  who  has  been 
appointed  special  counsel  to  investigate  the 
Waco  siege.  Lawyers  for  Pulitzer  Inc.,  parent 
of  the  Post-Dispatch,  could  not  reach  Smith, 
who  was  traveling  to  the  meeting  at  Dan- 
forth’s  St.  Louis  office,  and  a  federal  appeals 
court  in  New  Orleans  rejected  a 
motion  filed  in  the  early  evening. 

The  morning  of  the  meeting, 
Ganey,  Freivogel,  and  Pulitzer 
lawyer  Benjamin  A.  Lipman  were 
prevented  by  security  guards  from 
making  appeals  to  the  judge  or 
Danforth,  said  Freivogel. 

At  the  conclusion  of  the  meeting, 
however.  Smith  and  Danforth  permit¬ 
ted  the  release  of  a  21 -page  protocol 
outlining  how  the  test  will  be  conduct¬ 
ed. 

“They  said  that  all  the  classified 
material  had  been  made  unclassified,” 
said  Freivogel,  who  is  deputy  editorial  page 
editor  for  the  Post- Dispatch. 

For  the  first  time,  too,  U.S.  Justice 
Department  attorneys  suggested  they  might 
accept  a  small  press  pool  to  witness  the  test, 
Freivogel  said.  “It  probably  does  represent 
movement  in  the  direction  of  possibly  open¬ 
ing  the  test.”  he  added.  ■ 
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Or  does  it  hide  on  sites 
that  no  one  ever  visits? 

Distribute  your  news,  features  and 
photos  to  niche  and  special  interest 
web  sites,  generating  an  easy 
revenue  stream  and  extending  your 
brand  to  audiences  you  wouldn't 
reach  otherwise.  Visit  our  web  site. 
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Right  to  view  executions  sought 

RACE  AGAINST  TIME  BACKDROP  FOR  CALIF.’S  NEXT  LETHAL  INJECTION  BY  JOEL  DAVIS 


California  journalists  and  First 
Amendment  advocates  are  suing 
for  better  access  to  executions  in 
the  state. 

A  trial  started  last  week  in  San  Francisco  to 
determine  how  much  the  media  and  other  wit¬ 
nesses  are  permitted  to  see  at  executions  in 
California,  which  has  used  lethal  injection  in 
place  of  the  gas  chamber  since  1996.  Time  is 
of  the  essence  because  the  state  is  scheduled 
to  execute  Darrell  Keith  Rich  on  March  15  for 
the  murders  of  three  women  and  an  1 1  -year- 
old  girl.  Lethal  injection  was  used  once 
before  in  the  execution  of  William  Bonin,  and 
prison  officials  said  there  were  problems  in 
inserting  intravenous  tubes  into  Bonin's  arms. 

Witnesses  and  media  representatives  did 
not  see  that,  and  the  contention  is  they  should 
be  allowed  to  see  something  more  than  a  con¬ 
demned  man  —  who  may  be  sedated  and 
comatose  by  the  time  witnesses  see  him  — 
strapped  to  a  gurney. 

“In  the  Bonin  case,  nothing  was  observed 
other  than  a  virtual  corpse,”  said  Terry 


Francke  of  the  Cal¬ 
ifornia  First  Amend¬ 
ment  Coalition,  which, 
along  with  the  Society 
of  Professional  Jour¬ 
nalists,  is  suing  for  bet¬ 
ter  access. 

“If  all  you  see  is  a 
virtual  corpse,  you’re 
not  going  to  know  if 
the  person  went  to  his 
death  repentant  or  defi- 
Terry  Francke  ant,  you’re  not  going  to 

hear  any  speech, 
you’re  not  going  to  see  any  gestures,  you’re 
not  going  to  be  able  to  tell  anything.” 

U.S.  District  Judge  Vaughn  Walker  ruled 
in  favor  of  better  access  in  1996,  but  the  9th 
U.S.  Circuit  Court  of  Appeals  reversed  his 
order,  maintaining  there  was  not  enough  evi¬ 
dence  to  support  a  conclusion  that  prison 
officials  violated  the  First  Amendment  or 
overstated  security  concerns.  Walker  re¬ 
opened  the  case  last  week. 


Although  prison  officials  did  not  return 
phone  calls,  they  have  argued  that  allowing 
witnesses  to  view  prison  personnel  strapping 
in  an  inmate  and  setting  up  an  intravenous 
line  jeopardizes  security  because  the  officials 
could  be  identified  for  retaliation. 

"They  don’t  want  to  wear  hoods  or  surgical 
masks,  which  we  have  suggested,”  Francke 
said.  “And  they  don’t  want  whatever  clumsi¬ 
ness  is  involved  to  be  visible.” 

During  the  tenures  of  both  former  Gov. 
Pete  Wilson  and  current  Gov.  Gray  Davis,  the 
media  and  access  advocates  in  California 
have  battled  prison  officials  on  a  number  of 
fronts.  Representatives  of  the  media  have 
fought  to  allow  inmates  to  be  interviewed  and 
for  inmates  to  be  able  to  communicate  with 
journalists. 

California,  said  Francke,  is  “not  only  the 
biggest  prison  system  in  the  country,  but  the 
most  secretive.  The  people  in  charge  of  the 
prisons  are  unwilling  to  have  the  public  see 
the  consequence  of  incarcerating  Californians 
in  such  huge  numbers.”  ■ 


Black  paper 

Despite  a  looming  estate  tax  deadline, 
the  sale  of  the  historic  black-oriented 
Chicago  Daily  Defender  and  its  three 
weekly  sister  papers  has  been  put  off  for  sev¬ 
eral  weeks  in  an  effort  to  attract  more  bidders. 

Duff  &  Phelps  LLC,  the  Chicago  invest¬ 
ment  banker  handling  the  sale,  said  previous 
reports  that  the  papers  would  be  sold  by  auc¬ 
tion  with  bidders  limited  to  three  black- 
owned  media  companies  were  inaccurate. 

“Many  people  had  this  misconception  that 
this  was  a  closed  bidding  —  and  that’s  just 
not  true,”  Duff  &  Phelps  Vice  President  Chris 
Janssen  said.  “It’s  never  been  a  closed  bid¬ 
ding  process.  There  was  no  deadline.  We 
weren’t  ready  and  the  company  wasn’t  ready 
to  start  an  active  solicitation  process.” 

James  H.  Lowry,  who  for  the  last  year  has 
been  trustee  for  the  estate  left  by  the  1997 
death  of  Chairman  and  Publisher  John 
Sengstacke,  said  the  bidding  is  wide  open. 
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welcomes  all  bidders 


I  “There  have  been  some  mis¬ 
perceptions  that  the  bidding 
process  is  closed  to  everyone 
but  a  select  group  of  potential 
partners.  Nothing  could  be 
further  from  the  truth.  The 
j  board  of  directors  continues  to 
i  carefully  consider  all  options.” 

Duff  &  Phelps  began  deliv¬ 
ering  financials  Feb.  13  to  par¬ 
ties  expressing  interest  in 
I  Sengstacke  Enterprises,  pub¬ 
lisher  of  the  Defender,  New 
!  Pittsburgh  Courier,  Michigan 
Chronicle  in  Detroit;  and  Tri  State  Defender 
in  Memphis,  Tenn.  The  firm  said  it  wants  to 
i  get  initial  expressions  of  interest  by  the  end  of 
!  February.  Sengstacke’s  estate  faces  a  reported 
deadline  of  Feb.  28  for  tax  of  $3  million. 

One  prerequisite  for  a  bidder:  Bring 
!  money.  “The  ideal  partner  will  have  signifi¬ 


cant  financial  resources  to 
invest,  a  commitment  to 
expanding  the  papers’  influ¬ 
ence,  and  a  demonstrated 
dedication  to  the  African- 
American  community,”  said 
Duff  &  Phelps.  Storied  as 
the  94-year-old  Defender 
and  its  sister  papers  are,  it’s 
unclear  what  the  family- 
owned  Sengstacke  operation 
will  fetch.  A  year  ago, 
PublicMediaWorks,  based  in 
Chicago,  was  offering  $12.5 
million,  and  Detroit  casino  operator  Don 
Barden  proposed  a  recapitalization  plan  val¬ 
ued  at  $12  million.  Bids  are  not  expected  to 
be  that  high  this  time  around.  The  years  since 
John  Sengstacke’s  death  have  reportedly 
been  hard  on  the  balance  sheet  of  the 
Defender.  —  Mark  Fitzgerald 


—  Chris  Janssen 
Duff  &  Phelps 


The  board ... 
continues  to 
to  carefully 
consider 
all  options. 
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Headline  headaches 

JUDGE  AWARDED  $500,000  IN  LIBEL  CASE  BY  JOE  STRUPP 


f  you  think  that  hard-hitting  or  inves¬ 
tigative  story  is  libel-proof,  you’d  bet¬ 
ter  check  the  headline,  too. 

A  jury’s  recent  ruling  that  a 
Philadelphia  Daily  News  headline  con¬ 
tributed  to  the  libeling  of  a  local  judge  raises 
the  question  of  how  much  scrutiny  headlines 
should  get  before  they  are  published.  After 
the  jury  awarded  $500,000  to  Municipal 
Court  Judge  Ronald  B.  Merriweather  on  Feb. 
4  in  a  case  centered  around  a  1987  Daily 
News  story,  his  attorneys  agreed  that  the 
story’s  headline  was  a  contributing  factor  in 
the  verdict. 

“When  you  read  the  headline  in  conjunc¬ 
tion  with  the  article,  it  conveys  the  impres¬ 
sion  that  my  client  had  been 
implicated  in  a  scheme  to  fix 
a  trial,  and  that  was  certainly 
not  true,”  said  Geoffrey  R. 

Johnson,  the  attorney  repre¬ 
senting  Merriweather.  “1 
think  the  story  had  its  own 
problems,  but  the  headline 
made  it  worse.” 

Amy  Ginensky,  attorney 
for  Philadelphia  Newspapers 
Inc.,  which  owns  the  Daily 
News,  disagreed.  “The  head¬ 
line  was  accurate,”  she  said. 

“Judge  Merriweather’s  name 
was  not  mentioned  in  the  headline,  and  the 
article  clearly  stated  that  he  was  not  accused 
of  any  wrongdoing.” 

The  story  was  one  of  several  published  in 
the  Aug.  21,  1987,  Daily  News  that  exam¬ 
ined  alleged  corruption  and  conflicts  in  some 
Philadelphia-area  courtrooms.  The  article 
that  sparked  the  libel  suit  was  written  by 
staff  writer  Paul  Maryniak  and  reported  on 
the  indictment  of  another  judge,  Kenneth  S. 
Harris  of  the  local  common  pleas  court. 

Maryniak’s  story  reported  that  a  federal 
grand  jury  had  indicted  Harris  on  racketeer¬ 
ing  and  extortion  charges  based  on  his 
alleged  attempt  to  fix  trials  for  personal  gain. 
One  of  the  cases  cited  involved  Loretta 
Massey,  a  court  reporter  who  worked  for 
Harris  and  faced  a  marijuana-possession 
charge  in  Merriweather’s  court. 

Maryniak’s  story  focused  on  the  grand 


I  jury’s  use  of  a  taped  conversation  in  which 
I  Harris  allegedly  suggested  that  Massey 
i  would  be  acquitted  of  the  charges  because 
I  Harris  had  fixed  the  case.  The  headline  on 
I  the  story  was,  “Feds:  Court  Reporter’s  Pot 
I  Trial  Fixed.” 

1  Although  the  article  stated  Merriweather 
was  not  accused  of  any  wrongdoing,  Johnson 
claimed  the  headline  provided  a  misleading 
;  element  to  the  story.  “It  hammered  home  the 
j  suggestion  that  the  trial  was  fixed.”  he  said. 

I  “It  conveyed  a  false  assertion.” 

I  Johnson  also  pointed  to  the  Daily  News' 

1  tabloid  format,  which  he  said  is  for  readers 
I  on  the  go  who  may  not  read  entire  articles 
!  and  may  not  have  gotten  to  the  sentence  that 
exonerated  Merriweather. 
“This  is  the  kind  of  newspa¬ 
per  you  read  on  a  train  or  in  a 
barber  shop,”  he  said.  “You 
read  the  headline  and  a  few 
paragraphs  and  that  is  it.” 

Daily  News  Editor  Zack 
Stalberg,  who  served  in  the 
same  post  in  1987,  also 
defended  the  story  and  head¬ 
line,  adding  that  he  believed 
the  jury  may  not  have  care¬ 
fully  reviewed  the  facts. 
“They  saw  an  aging  judge 
and  a  company  with  big 
j  pockets,  and  made  their  judgment,”  he  said. 

I  “The  details  of  the  case  were  only  partially 
]  admitted  as  evidence.” 
j  Stalberg  said  the  paper  would  not  change 
j  its  policy  for  reviewing  stories  or  headlines 
because  of  the  verdict,  stressing  the  need  to 
i  provide  the  most  powerful  and  creative 
I  heads  possible. 

i  “You  try  to  learn  some  lessons  from  any 
!  of  these  things,  but  headline  writing  is  a  del- 
j  icate  art,”  Stalberg  said.  “We  could  have 
i  written  a  positively  dull  headline  that  would¬ 
n’t  have  been  interesting  or  caused  anyone  to 
read  it,  but  we  didn’t  want  to.” 

I  Ginensky  said  the  newspaper  filed 
i  motions  to  appeal  the  verdict  and  expected  it 
i  to  be  overturned. 

j  The  jury’s  award  to  Merriweather  includ- 
i  ed  $100,000  in  compensatory  damages  and 
!  $400,000  in  punitive  damages.  ■ 


The  story 
had  its  own 
problems,  but 
the  headline 
made  it  worse. 

—  Geoffrey  R.  Johnson 
attorney 


calendar 

caTenda 

FEBRUARY 


24-25  AAF  “25  Most  Promising  Minority 
Students,”  American  Advertising  Federation, 
Waldorf-Astoria,  New  York 


24-25  The  2000  Newspaper  Advertising 
Conference  and  Expo:  Building  Customer 
Relationships,  World  Association  of 
Newspapers,  Centro  Affari,  Florence,  Italy 

27-1  IPA  Key  Executives  Conference, 

Inland  Press  Association,  Wyndham  Resort  & 
Spa,  Fort  Lauderdale,  Fla. 

MARCH 

1-3  AAAA  Media  Conference,  American 
Association  of  Advertising  Agencies,  Disney’s 
Contemporary  Resort, 

Orlando,  Fla. 

8- 11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 

9- 11  Northern  Shortcourse,  National  Press 
Photographers  Association/Society  of 
Professional  Photographers,  Buffalo,  N.Y. 


12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta 
Americana  Coral  Beach,  Cancun,  Mexico 


16- 18  IFPA  Spring  Conference, 

Independent  Free  Papers  of  America,  KonKai 
Continental  Plaza  Resort,  San  Diego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 


APRIL 

1-2  National  Writers’  Workshop,  Omaha 
World-Herald  and  The  Poynter  Institute, 
Embassy  Suites  Downtown/Old  Market, 
Omaha,  Neb. 

4-7  NIE  (Newspapers  In  Education)  2000 
Conference:  Crossroads  &  Connections, 
Newspaper  Association  of  America 
Foundation,  Sheraton  New  York  Hotel  and 
Towers,  New  York 


30-2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel, 
Atlanta 


MAY 

8  AP  Annual  Meeting,  The  Associated 
Press,  St.  Bartholomew’s  Church,  New  York; 
AP  Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)691-7287. 

Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.mediainfo.com/ephome/ 
events/eventshtm/calenda  r2k.htm 
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Single  ‘Goddess’  seeks  man 


“The  Advice  Goddess”  gave  herself  some  advice:  Find  a  man  through  the  Los 
Angeles  Times. 

But  not  via  an  itty-bitty  personal.  Instead,  Amy  Alkon  purchased 
a  $2,375  display  ad  that  was  published  Feb.  13. 

“Since  I  work  at  home,  the  only  men  1  meet  on  the  job  are 
the  guys  delivering  Federal  Express  packages  and  reading 
my  gas  meter,”  quipped  the  columnist  (http://www 
.advicegoddess.com),  whose  feature  runs  in  more  than 
70  papers.  The  Santa  Monica,  Calif.,  resident  also  writes 
“Ask  Amy  Alkon”  for  the  New  York  Daily  News. 

Her  pre- Valentine’s  Day  ad  has  elicited  more  than  100 
responses.  Any  prospects?  “A  couple,”  she  replied,  while 
lamenting  that  too  many  stockbroker-types  contacted  her. 

The  ad  —  showing  Alkon  kissing  a  frog  — 
read,  in  part:  “Successful  syndicated 
writergirl;  large  hooters, 

I.Q.  ...  seeks  tall, 
evolved  man  of 
character  ...  .” 

—  Dave  Astor 


huge  personal  ad  placed  by 
self-syndicated  advice  columnist  Amy 
Alkon  in  the  Los  Angeles  Times. 


Many  male  read¬ 
ers  were  ribbited  ... 
uh  ...  riveted  to  the 


QUOTE  OF  THE  WEEK 

WE  ARE  DOING 
A  DISSERVICE 
TO  OUR  READERS 
AND  BEING 
DISHONEST  AS 
HELL  UNLESS 
WE  TREAT  POLLS 
WITH  MORE 
SKEPTICISM. 

Jack  W.  Germond 
columnist 
The  Baltimore  Sun 
(p.  50) 


Ombudsmanship,  little  Nut’-style 


When  The  St.  Kitts-Nevis 
Obserx’er  upset  Charles  Miller  by 
reporting  on  his  recent  attempted 
murder  charge  and  the  long¬ 
standing  U.S.  campaign  to  extra¬ 
dite  him  for  cocaine  smuggling, 
the  man  known  on  the  Caribbean 
islands  as  “Little  Nut”  didn’t 
write  a  letter  to  the  editor. 

Instead,  with  a  handgun  tucked 
in  his  waistband  and  accompanied 
by  four  other  apparently  armed 
men,  Miller  stormed  into  the 
weekly’s  St.  Kitts  newsroom  Feb. 
7.  For  the  next  hour,  he  held  court 
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before  the  terrorized  staff  — 
alternately  boasting  he  was  a 
CIA-trained  killer,  complaining 
no  one  would  print  his  version 
of  the  shooting  charge,  literally 
spitting  in  fury  on  a  copy  of  the 
paper,  and  then  happily  singing  a 
reggae  song. 

“He’s  the  kind  of  man  who 
changes  all  the  time,”  Editor  Clive 
Bacchus  said  by  phone  from  the 
newsroom.  “He  can  move  very 
rapidly  from  laughter  to  vio¬ 
lence.” 

Miller’s  ostensible  reason  for 


the  sudden  visit  was  to  demand  an 
interview.  “But  then,  at  the  end, 
he  took  our  reporter’s  tape.  1 
promised  we  would  not  report  on 
all  he  said  unless  1  got  his  permis¬ 
sion.  So  I’m  not  at  liberty  to  dis¬ 
cuss  everything,”  said  Bacchus, 
managing  a  laugh  a  week  after  the 
incident,  which  the  paper  reported 
in  its  Feb.  1 1  issue. 

More  chillingly.  Miller  also 
took  photos  of  Bacchus  and  five 
reporters.  “Our  reporters  are  not 
convinced  the  government  is 
interested  in  stopping  him.  He’s  a 


man  who  could  get  even  with 
you,”  Bacchus  said. 

It  wouldn’t  be  the  first  time, 
some  on  the  paper  think.  The 
Oh.sen’er's  owner  and  publisher, 
Kenneth  Williams,  is  convinced 
Miller  firebombed  the  paper’s 
offices  on  St.  Nevis  in  1997.  U.S. 
authorities  say  Miller  in  1998 
threatened  to  kill  American  stu¬ 
dents  at  St.  Kitts’  Ross  University 
if  he  were  extradited  on  a  charge 
of  smuggling  more  than  1 ,000  tons 
of  cocaine.  Miller  remains  free, 
despite  the  incident  at  the  newspa¬ 
per  and  a  police  charge  he  shot 
at  a  farmer  during  an  argument 
Jan.  21.  —  Mark  Fitzgerald 
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Convicted  rapist 
loses  libel  case 

A  libel  suit  filed  by  a  con¬ 
victed  rapist  who  said  The  San 
Diego  Union-Tribune  had 
wrongly  identified  him  as  a 
child  molester  was  thrown  out 
after  a  judge  determined  that 
the  reported  information  was 
not  damaging. 

Judge  William  R.  Nevitt  on 
Feb.  1 0  dismissed  a  case 
brought  by  David  James 
Robinson,  who  claimed  he  had 
been  wrongly  identified  as  a 
child  molester  since  his  past 
convictions  for  separate  1983 
sex  crimes  involved  adult  vic¬ 
tims,  not  children,  according  to 
the  North  County  Times  in 
Escondido,  Calif 

Nevitt  ruled  that  such  a  di.s- 
tinction  did  not  constitute  libel 
because  the  newspaper  had 
accurately  reported  information 
provided  by  a  local  sheriff 

Grayzel  named  VNU 
eMedia  president 

Jeremy  Grayzel  has  been 
named  president  of  VNU 
eMedia  Inc.,  a  division  of 
VNU  Business  Media. 

Grayzel,  who  most  recently 
has  worked  as  a  consultant  for 
VNU  USA  focusing  on  the 
company’s  Internet  position¬ 
ing,  will  report  to  a  board  of 
directors  chaired  by  John 
Babcock  Jr.,  president  and 
CEO  of  BPl  Communications, 
another  unit  of  VNU  USA  and 
parent  of  Editor  &  Publisher. 

Prior  to  Joining  VNU, 
Grayzel  served  as  president 
and  CEO  of  GrayFire  Infor¬ 
mation  Services,  an  electronic 
publishing  company.  He  also 
served  as  director  of  planning 
for  Charter  Publishing  Co.  and 
general  manager  of  the  Ladies  ’ 
Home  Journal.  After  Family 
Media  Inc.  purchased  LHJ  in 
1982,  Grayzel  became  the 


company’s  vice  president  of 
operations  and  eventually 
president. 

Also,  BPfs  U.S.  Electronic 
Media  Group,  which  consists 
of  40  employees,  will  become 
part  of  VNU  eMedia.  The  divi¬ 
sion  will  be  expanded  to  80 
employees  by  the  year’s  end. 

l.A.  Times’  pressroom 
workers  rebuff  union 

Pressroom  employees  at  the 
Los  Angeles  Times  and  parent 
Times  Mirror  Co.  voted  against 
affiliating  with  the  Graphic 
Communications  International 
Union  by  a  vote  of  321  to  107. 
The  GCIU  has  tried  several 
times  to  organize  the  employ¬ 
ees  over  the  past  decade.  “My 
guess  would  be,  after  this 
much  effort,  we  won’t  give 
up,"  a  union  spokesman  said. 

Village  Voice  Media 
purchase  finalized 

One  of  the  biggest  events  in 
the  hot  alternative  weekly 
industry  —  the  sale  of  The 
Village  Voice  and  its  sister 
papers  —  closed  last  week. 

A  group  of  investors  backed 
by  investment  firm  Weiss,  Peck 
&  Greer  bought  the  papers, 
along  with  the  Nashville 
(Tenn.)  Scene,  for  a  reported 
$150  million  to  $160  million. 

It  plans  to  use  the  company, 
called  Village  Voice  Media,  as 
a  platform  to  buy  more  alterna¬ 
tives. 

Freedom,  Scripps 
swap  Florida  papers 

In  a  swap  with  clustering 
advantages  for  both  parties,  the 
E.W.  Scripps  Co.  is  trading 
The  Tribune,  a  26,000-daily- 
circulation  paper  in  Fort 
Pierce,  Fla.,  to  Freedom 
Communications  Inc.  in 
exchange  for  The  Destin  Log, 
the  Walton  Log,  and  an  undis¬ 


closed  amount  of  cash.  The 
Tribune  will  complement 
Scripps’  two  papers  on  the 
Treasure  Coast,  while  the 
semiweekly  Logs  will  comple¬ 
ment  Freedom’s  two  north¬ 
western  Florida  papers. 

TheStreet.com  mulls 
sale  or  partnership 

TheStreet.com  confirmed 
Feb.  16  that  it  had  hired  an 
investment  banking  firm  to 
explore  the  possibility  of  a  sale 
or  a  partnership.  Wasserstein 
Perella  &  Co.  is  reportedly 
shopping  the  financial  news 
and  commentary  Web  site,  test¬ 
ing  the  waters  for  a  possible 
sale  to  a  media  company  or 
Web  portal.  Some  investors 
speculated  on  the  possibility  of 
the  New  York  Times  Co., 
already  an  investor  in  the  site, 
buying  or  partnering  with 
TheStreet.com. 

TheStreet.com  has  a  stock 
market  valuation  of  $400  mil¬ 
lion  or  .so,  but  it  has  been  slip¬ 
ping  lately.  Analysts  believe  the 
charging  for  content  at  the  site 
has  led  to  low  stock  prices. 
Currently  the  site  charges  its 
I  (XJ.tXX)  subscribers  $99  a  year, 
but  in  January  the  company 
announced  that  it  would 
become  a  free  site  sometime  in 
the  second  quarter.  An  addi¬ 
tional  paid  site  called 
RealMoney.com  will  be 
launched  at  that  time. 

Sexton  makes  a  move 
from  Maine  to  Alaska 

Mike  Sexton,  who  ran  the 
Blethen  family’s  Central  Maine 
Newspapers  since  1995,  is 
leaving  the  state  to  become 
publisher  of  the  McClatchy 
Co.’s  Anchorage  Daily  News  in 
Alaska.  Sexton,  50,  replaces 
Fuller  Cowell,  who  retired  in 
November  after  he  was  diag¬ 
nosed  with  leukemia. 


Lee  Enterprises  Inc. 
hires  Phelps  as  V.P. 

Davenport,  Iowa-based  Lee 
Enterprises  Inc.  has  hired 
Michael  E.  Phelps  —  a  man¬ 
agement  consultant  whose 
clients  included  Thomson 
Newspapers.  Long  Island. 

N.Y.,  Newsday,  and  the  Editor 
&  Publisher  Co.  —  as  vice 
president  for  sales  and  market¬ 
ing.  a  new  position. 

Phelps  will  lead  the  compa¬ 
ny’s  efforts  to  increase  rev¬ 
enues  and  circulation,  as  well 
as  help  develop  start-up  and 
acquisition  strategies. 

Gag  order  lifted 
in  Pittsburgh  case 

Acting  on  a  motion  by  the 
Pittsburgh  Post-Gazette, 
Pennsylvania  Common  Pleas 
Judge  Paul  F.  Lutty  Jr.  lifted  a 
week-old  gag  order  Feb.  17  on 
participants  in  a  lawsuit  charg¬ 
ing  that  companies  building 
the  new  Pittsburgh  Steelers 
football  stadium  tried  to  get 
around  minority  contractor 
requirements  by  paying  a  firm 
not  to  work. 

Defendants  in  the  lawsuit 
Joined  the  newspaper  in  oppos¬ 
ing  the  gag  order,  which  they 
had  first  supported.  Robert  J. 
Blumling,  the  attorney  for  one 
of  the  defendants,  the  Wilhelm 
and  Kruse  contracting  firm, 
told  Post-Gazette  Staff  Writer 
Timothy  McNulty,  that  the  gag 
order  prevented  the  firm  from 
responding  publicly  to  what  he 
said  was  the  lawsuit's  false 
accusations. 

It  was  a  matter,  Blumling 
said,  of  “Be  careful  what  you 
ask  for.  You  might  Just  get  it.’’ 

—  Reported  and  written 
by  Mark  Fitzgerald, 
Lucia  Moses,  Jim  Rosenberg, 
Joe  Strupp, 
and  Jason  Williams 
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Fourthestate 

By  Lucia  Moses 

Attack  of  the  killer 
dot-coms  has  staffs 
feeling  ‘superthin’ 


After  five  moves  over  a  23-year 
newspaper  career,  Charlotte- 
Anne  Lucas  was  ready  for  a 
change,  but  loathe  to  uproot 
herself  again. 

Intrigued  by  the  Internet,  she  traded  her 
business  suit  for  jeans  last  August  and  went 
to  work  as  a  senior  editor  for  commentary  for 
TheStreet.com,  the  financial  Web  site.  The 
job  came  with  stock  options,  but  Lucas  said  it 
wasn’t  just  about  the  money.  She  also  was 
excited  about  the  chance  to  work  from  home 
and  be  part  of  a  new  medium. 

“I  truly  believe  the  challenges  and  real 
innovation  are  with  the  Web,”  said  Lucas, 
who  had  worked  at  The 
Dallas  Morning  News,  the 
San  Francisco  Examiner,  and 
the  San  Antonio  Express- 
News.  At  TheStreet.com.  she 
appreciates  how  it  can  change 
direction  quickly,  while  liken¬ 
ing  newspaper  work  to  “being 
encased  in  amber.” 

In  San  Antonio  and  such 
high-tech  markets  as  Silicon 
Valley  and  Seattle,  newspa¬ 
pers  have  been  experiencing 
brain  drain  as  their  business  writing  talent 
heads  to  Web  sites. 

Carolyn  Guniss,  executive  director  of  the 
Society  of  American  Business  Editors  and 
Writers,  said  the  dot-com  raiding  is  a  prob¬ 
lem  for  some  newspapers.  “The  technology 
coverage  —  if  you  can  wrap  your  arms 
around  it,  you’re  more  marketable  than 
most.”  She  needs  only  point  to  SABEW’s 
own  Internet  job  postings  to  demonstrate  the 
“pre-IPO”  draw;  “It’s  the  lure  of  the  money 
to  the  Web.  You  can’t  compete  with  stock 
options.”  She  expects  the  topic  to  be 
addressed  at  the  society’s  upcoming  conven¬ 
tion,  April  30-May  2. 

The  San  Jose  (Calif.)  Mercury  New’s  was 
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among  the  hardest  hit  when  it  lost  about  a 
fifth  of  its  business  news  staff  to  dot-coms 
last  fall.  The  paper  also  lost  people  to  other 
media  outlets.  Dan  Gillmor.  technology 

The  technology 
coverage  —  if  you 
can  wrap  your  arms 
around  it,  you’re 
more  marketabie 
than  most. 

—  Carolyn  Guniss 
Society  of  American 
Business  Editors  and  Writers 


columnist  for  the  Mercury 
News,  remembers,  “There 
have  been  times  we’ve  felt 
stretched  superthin.” 

It’s  not  just  dot-coms  doing 
the  raiding.  The  newspaper 
business  is  robust,  and  papers 
are  ramping  up  their  own  Web  sites  and  their 
business  coverage.  They  are  poaching  from 
other  papers  —  or,  in  some  cases,  from  with¬ 
in  their  own  organizations  —  to  staff  their 
Web  sites.  As  a  result,  some  are  seeing  turn¬ 
over  like  never  before,  forcing  them  to  try 
desperate  measures. 

“I’m  begging  and  pleading  a  lot,”  said  Jon 
Talton,  business  editor  at  The  Charlotte 
(N.C.)  Obsetx’er,  which  has  lost  many  of  its 
business-desk  staffers  to  bigger  papers  and 
magazines  —  the  highest  turnover  in  memo¬ 
ry.  “It’s  something  the  big  bosses  are  think¬ 
ing  about  a  lot.  There’s  no  question  that  over¬ 
all  you  have  to  pony  up  more  money.” 

The  job  market  is  forcing  newspapers  not 


only  to  dig  deeper  to  win  over  candidates  but 
also  to  pay  more  attention  to  existing  staff 

The  Mercury  News  hired  a  third  recruiter 
exclusively  for  the  business  desk  and  provid¬ 
ed  more  training  opportunities  while  trying 
to  make  the  staff  feel  more  appreciated,  said 
Executive  Editor  David  Yamold.  The  paper 
has  since  filled  all  its  vacancies,  and  so  far 
this  year  no  one  has  left  for  the  Web.  The 
paper’s  planning  to  add  another  16  in  the 
business  section  as  part  of  an  overall  news¬ 
room  expansion. 

The  Seattle  Times  made  retention  a  com¬ 
pany  priority  for  20(X)  after  the  newsroom 
lost  15%  of  its  staff  last  year,  mostly  to  other 
papers.  Executive  Editor  Michael  Fancher 
said.  “Money  is  not  going  to  solve  this  kind 
of  problem.”  he  said.  “You  have  to  provide 
them  a  great  opportunity  ...  to  grow  and 
learn  and  work  in  a  great  environment.” 

Some  newspaper  execs  say  the  dot-com 
threat  is  overblown.  Most  of  the  stand-alone 
news  sites  aren’t  doing  sophisticated  journal¬ 
ism.  and  their  economic  models  are  tenuous. 
Print  newspapers  may  not  be  cutting  edge, 
but  they  have  profits  and.  in  some  cases, 
established  names. 

Dan  Barkin,  business  editor  at  The  News 
&  Ohserx’er  in  Raleigh,  N.C.,  said  he  gets  a 
steady  stream  of  calls  from  people  at  tech¬ 
nology  Web  sites  who  want  to  work  at  a 
daily  newspaper.  For  them,  dailies  offer 
more  stability,  editing,  and  money  —  and  in 
The  News  &  Observer's  case,  a  chance  to 
cover  such  high-tech  leaders  as  Cisco 
Systems.  Lucent  Technologies,  and  Nortel 
Networks. 

“It’s  a  good  way  to  break  into  the  business 
when  they  get  out  of  school,  but  when  they’re 
looking  at  what  may  be  the  next  move,  that’s 
where  1  think  it’s  still  evolving,”  Barkin  said. 
“I  think  there’s  still  a  desire  to  get  some 
experience  in  newspapers.” 

But  newspapers  also  must  innovate  if  they 
want  to  remain  attractive  places  to  work. 
Gillmor.  for  example,  said  he  gets  head¬ 
hunted  a  lot.  but  the  Mercury  News  pays  him 
well.  It  also  is  in  the  forefront  in  its  Web 
presence  and  business  coverage  —  and 
expanding.  “I  know  1  could  make  more 
money  doing  something  else,  but  there’s 
more  to  life,”  he  said.  “If  I  thought  the 
Mercury  News  was  going  in  the  wrong  direc¬ 
tion,  I  would  think  about  leaving.”  ■ 
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‘Sparky’  Schulz,  newspaperman 

Charles  Schulz  died  a  quintessential  newspaper  death,  succumbing  to  colon 
cancer  even  as  clattering  inserters  in  the  mail  rooms  of  papers  around  the  world 
were  slipping  sections  with  his  final  strip  into  their  Sunday  editions. 

“Peanuts”  was  such  a  powerful  licensing  machine  that  it  was  sometimes  easy 
to  forget  that  the  source  of  all  the  calendars  and  coffee  mugs,  the  commercials 
and  Christmas  specials,  was  a  strip  that  ran  in  the  local  paper’s  funnies.  But 
Schulz,  who  got  his  nickname  “Sparky”  from  the  horse  in  the  old  “Barney 
Google”  strip,  never  forgot.  “I  have  been  grateful,”  his  last  Sunday  strip  read,  “for 
the  loyalty  of  our  editors  and  the  wonderful  support  and  love  expressed  to  me  by 
fans  of  the  comic  strip.”  That  order  of  thanks  was  no  accident,  though  the  millions 
of  fans  who  made  “Peanuts”  the  most  successful  strip  in  history  probably  did  not 
read  anything  into  it.  In  the  weeks  since  Schulz  announced  the  end  of  Charlie 
Brown’s  49-year  childhood,  those  fans  have  related,  in  often  touching  detail,  how 
this  particular  strip  was  far  more  than  a  light  moment  in  their  day.  It  was  a  solace 
for  everyone  who  ever  felt  lonely,  frustrated,  and  invisible  to  the  Little  Red- 
Headed  Girl. 

For  that  daily  miracle,  the  editors  and  publishers  of  every  town’s  “Daily 
Miracle”  owe  Charles  Schulz  far  more  than  they  ever  paid  in  syndication  fees. 
Like  its  predecessors  from  “The  Yellow  Kid”  to  “L’il  Abner,”  “Peanuts”  every  day 
bound  readers  in  an  intimate  relationship  with  the  newspaper.  Schulz  did  far  more 
than  the  average  cartoonist;  He  inspired  new  generations  of  artists  who  created 
newspaper  strips  as  different  from  each  other  as  “Rose  is  Rose”  is  from  “The 
Boondocks”  —  and  yet  which,  individually  and  collectively,  brew  the  chemistry 
that,  for  readers,  transforms  the  paper  into  my  paper.  It  isn’t  easy  work,  and  news¬ 
paper  executives  —  by  shrinking  comics  into  illegibility  and  casually  rejecting 
new  ideas  in  a  quick  shuffle  —  too  often  make  it  thankless  work  as  well. 
Cartooning.  Schulz  once  remarked,  “will  break  your  heart.”  Right  now,  it’s  our 
heart  that’s  broken. 

Goodbye,  “Sparky.”  And  thank  you. 

The  bulldozers  of  Waco 

The  ashes  were  barely  cold  beneath  the  rubble  of  the  Branch  Davidian  ranch 
outside  Waco,  Texas,  when  government  bulldozers  began  to  plow  over  the  evi¬ 
dence  of  the  fiery,  chaotic  raid  in  which  82  men,  women  and  children  were  killed. 
Almost  seven  years  after  the  long  siege  ended  April  1 9,  1 993,  one  of  the  few  things 
we  know  for  sure  is  that  much  of  what  law-enforcement  and  civilian  authorities 
told  the  press  and  public  at  the  time  was  not  the  whole  truth.  Some  of  what  they 
said  may  have  been  honest  mistakes.  Some  of  it  carries  the  stench  of  a  cover-up. 

U.S.  Attorney  Gen.  Janet  Reno  appointed  John  Danforth  as  special  counsel  for 
the  Waco  mess,  but  the  well-respected  former  U.S.  senator  from  Missouri  is  off 
to  a  bad  start.  Claiming  “national  security”  concerns,  Danforth  and  a  federal 
judge  intend  to  bar  the  press  and  public  from  witnessing  a  re-enactment  that  could 
answer  the  crucial  question  of  whether  the  FBI  fired  at  Davidians  during  the 
siege.  The  bulldozers,  it  seems,  are  revving  up  again  in  Waco. 
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Trouble  in  Tallahassee 

Kudo.s  to  Dwight  Cunningham  for  his 
cover  story  on  the  clumsy  dumping  of 
Executive  Editor  Lorraine  Branham  by  the 
clumsy  publisher  of  the  Tallahassee 
Democrat.  Mike  Pate  \E&P.  Jan.  17,  p.  16). 

From  what  I  can  tell,  the  Democrat's  role 
model  for  the  bum’s-rush  job  on  Branham 
—  and  Columnist  Roosevelt  Wilson  —  was 
the  Florida  Democratie  party. 

Like  Pate,  who  canned  W'ilson  because  he 
was  upsetting  white  people  —  and  then 
Branham  —  the  Florida  Democrats  believed 
the  best  way  they  could  ingratiate  them¬ 
selves  with  disaffected  white  voters,  aka 
“Reagan  Democrats,”  was  to  publicly 
humiliate  black  legislator  Willie  Logan. 
This  they  did  by  booting  him  out  of  the  cer¬ 
emonial  position  of  future  House  speaker 
should  the  Democrats  win  back  the  House. 
It’s  the  new  white-collar  racism.  Humiliate 
a  black  person  and  pat  yourself  on  the  back 
for  having  the  courage  to  fight  “political 
correctness." 

Oh,  it’s  ugly.  Not  long  after  the  Demo¬ 
crat's  firing  of  Branham,  staff  writer  Gerald 
Ensley.  an  in-house  apologist,  wrote  a  col¬ 
umn  praising  the  segregationist  editor  you 
mentioned,  Malcolm  Johnson,  as  a  “hero.” 
And  then  he  wrote  another  column  in  which 
he  told  readers  that  the  only  reason  the 
paper  suffers  so  much  criticism  is  “because 
we  let  you.”  (It  was  also  the  headline!) 


And  Pate,  ever  ready  to  show  the  paper's 
white  credentials,  wrote  a  column  defend¬ 
ing  Florida  State  University’s  red-faced  bur¬ 
lesque  use  of  the  Seminole  Indians  as  team 
mascot.  Of  course,  the  Democrat  makes 
oodles  of  money  in  advertising  money  with 
Florida  State,  which  Pate  never  mentioned. 

By  the  way.  it’s  completely  untrue  that 
the  Democrat  played  down  the  violence  that 
occurred  at  the  Governor’s  Square  Mall.  It 
was  duly  reported  and  commented  on.  You 
could  look  it  up. 

Pate  and  Ensley  can  bleat  on  all  they 
want  about  the  critics.  1  refer  them  to 
Richard  Nixon’s  infamous  comment  to 
David  Frost  about  his  detractors,  “I  gave 
them  a  sw'ord.” 

Ensley  wrote  yet  again  another  silly  col¬ 
umn  attacking  E&P,  saying.  “15  pages  and 
they  never  laid  a  glove  on  us. 

Ensley  also  wrote  the  original  front-page 
story  about  Branham’s  departure.  Whether 
purposeful  or  not,  the  story  never  mentioned 
that  the  decline  in  circulation  began  before 
her  arrival.  Nor  did  it  mention  that  the  pre¬ 
vious  editor  under  whom  circulation  fell, 
Lou  Heldman,  was  rewarded  with  a  pub- 
lishership. 

That  the  Democrat  would  hire  a  white 
editor  without  even  interviewing  anyone 
else  speaks  volumes  about  its  commitment 
to  diversity,  not  to  mention  an  open  process. 
If  any  government  agency  comported  itself 


this  way,  the  Democrat  would  rightly  be 
critical  of  it. 

One  final  note:  For  10  years,  I  was  the 
manager  of  the  downtown  Tallahassee 
newsstand.  The  Black  Cat  News.  It  wasn’t 
until  Branham’s  picture  ran  on  the  front 
page  that  1  started  to  hear  from  whites,  or 
“old  Tallahasseans,”  as  they  are  called, 
about  the  so-called  black  tilt  to  the  paper. 
Many  whites,  especially  of  this  breed, 
believe  that  if  you  are  white,  you  think  like 
them.  Thus,  their  unabashed  racism. 

Jack  McCarthy 
former  manager 
The  Black  Cat  News 
Tallahassee,  Fla. 


We  love  the  bottom  line! 

In  “ANG  Newspapers  to  keep  Milpitas 
Posted"  [E&P.  Jan.  17,  p.  8|,  the  writer’s 
apparent  justification  for  labeling  ANG 
Newspapers  “notorious”  is  that  ANG  is  “a 
company  known  for  its  strict  attention  to  the 
bottom  line.” 

It  would  be  interesting  to  know  just 
what  E&P  feels  is  wrong  with  watching  the 
bottom  line. 

Martin  Langeveld 
executive  vice  president 
and  general  manager 
New  England  Newspapers  Inc. 

publisher 
The  Berkshire  Eagle 
Pittsfield.  Mass. 
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And  weekdays 
won’t,  either, 
as  fans  mourn 
the  passing  of 
Charles  Schulz 


By  Dave  Aster 


SUND 
EVER 


■ 

w' 


i 


fJiBLF  54 


WILL* 


Charles  “Sparky" 

Schulz  died  on 
Feb.  12.  but  got 
to  see  his  last 
Sunday  strip 
as  it  appeared  in  the  Feb.  13 
Allania  Journal-Constitution, 

One  of  his  staffers,  former 
J-C  Graphics  Editor  Paige 
Braddock,  showed  him  the  pre-  ^ 
printed  comics  section  Feb.  9.  As 
Schulz  looked  at  the  panels  —  includ 
ing  Snoopy  pulling  Linus  by  his  securi¬ 
ty  blanket  and  Lucy  yanking  the  football 
away  from  Charlie  Brown  —  he  told 
Braddock  in  his  modest  but  proud  way:  "1 
drew  some  funny  things." 

The  Santa  Rosa.  Calif.-based  creator  also 
had  a  funny  (as  in  eerie)  sense  of  timing:  He 
died  in  his  sleep  less  than  three  hours  before 
the  date  of  his  last  original  Sunday  “Peanuts.” 
Indeed,  it  was  already  past  midnight  in  New 
York,  home  of  United  Feature  Syndicate. 

“It’s  just  the  ultimate  twist  to  the  story." 
says  Amy  Lago.  United’s  executive  editor  of 
comic  art.  “Sparky  would  appreciate  that  more 
than  anyone  else.  He  loved  a  good  story.” 

The  “Peanuts"  story  began  Oct.  2,  1950, 
when  United  launched  the  strip  in  only  seven 


papers.  But  Schulz's  creation  to  ice  skate  a  little  with  one  of  his  grandchil- 
eventually  became  the  most  dren  on  Feb.  1 1 . 
widely  syndicated  comic  Transki  says  her  father  tix)k  solace  from 
in  history,  with  2.600-  the  massive,  glowing  media  coverage  sparked 

plus  clients  and  an  esti-  by  his  retirement  and  the  thousands  of  get- 

BhA  mated  355  million  read-  well  cards  that  flooded  his  office. 

ers  in  75  countries.  Even  Obviously,  millions  of  pe<iple  loved  the 

Charles  Schulz  tinue  for  the  foreseeable 

While  reruns  are  helping  many 

readers  adjust  to  the  end  of  “Peanuts,"  the  k 

youngest  of  Schulz’s  five  children  said  the  I  | 

cartoonist  had  a  hard  time  adjusting  to  life  #1  J 

away  from  his  drawing  board.  “He  could  do  'A  ^  J 

other  things,  but  there  was  nothing  that  ^  J 

instilled  that  same  passion  to  get  up  in  the 

morning,"  Jill  Transki  told  E&P.  ,  ^  *  ~  \ 

Schulz.  77,  was  forced  to  retire 

because  of  serious  health  prob-  1 

lems.  He  succumbed  to  colon  can-  \ 

cer,  according  to  his  death  certifi-  ^ 

reports  J^jj^ 

heart  attack  might  have  killed  him.  f 

In  the  weeks  before  his  death.  -  > 

he  felt  better  some  days  than  ^ 

others,  and  even  managed  ^  ^ 
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PEANUTS  ©  UNITED  FEATURE  SYNDICATE  INC. 


SOOP  0L‘  CHARLIE 
BROWN.... YES,  SIR  / 


GOOD  OL’  CHARLIE 
.  BROWN...  > 


VHMTSiMa 
WE  PLAY? 


The  “Peanuts” 
characters 
looked  quite 
different  when 
they  made  their 
daily  and  Sunday 
debuts  way  back 
in  1950.  And 
happiness  was 
standing  on  four 
legs  for  Snoopy, 
who  didn’t 
become  a  biped 
until  1958. 


nMTY/ 


ocmrr  eerm^cuMut  attowN. 


^  I  Ml  mpv.  CHMOJC  B 

THATS  JOSt  HIS  WAV 


tribute  cartoons.  Cagle  adds  that  creators  can 
donate  their  May  27  comics  to  the  “Peanuts” 
museum  planned  in  Santa  Rosa.  That  city  was 
where  a  memorial  service  for  Schulz  is  being 
held  today  —  five  days  after  his  funeral. 

Schulz's  family  has  asked  that,  in  lieu  of 
flowers,  contributions  be  sent  in  memory  of 
the  cartoonist  to  the  National  D-Day 
Memorial  Foundation,  P.O.  Box  77,  Bedford, 
V.A  24523.  Schulz  chaired  the  foundation’s 
fund-raising  campaign,  and  also  helped  bring 
in  more  than  $45,000  for  the  memorial’s 
$250,000  Bill  Mauldin  World  War  II  Cartoon 
Art  Gallery  Endowment  (named  after  the 
famed  editorial  cartoonist). 

But  what  many  will  remember 
most  about  “Peanuts”  is  its  distinc¬ 
tive  characters:  hapless  but 
resilient  Charlie  Brown,  acerbic 
Lucy,  philosophical  Linus,  spirited 
Snoopy.  “They  have  these  really 
strong  personalities.”  said  “Mother 
Goose  &  Grimm”  creator  Mike 
Peters  of  Tribune  Media  Services. 

“There’s  no  other  strip  where  you 
can  go  down  the  line  and  describe 
each  character  in  one  or  two 
words.  They  were  that  strong.” 

And  Schulz?  “Now  that  he’s 
gone.”  concluded  Peters,  “you 
realize,  boy,  we  had  a  giant  in  our 
midst.”  ■ 


r*VCH«ATIt(C 
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A  strip  of  time 

1922:  Charles  Schulz  is  born  in  Minneapolis 
Nov.  26.  Quickly  nicknamed  “Sparky”  by  an 
uncle  fond  of  Sparkplug  the  horse  in  the 
“Barney  Google”  comic. 

1943-45:  Serves  in  the  U.S.  Army  as  an 
infantryman,  staff  sergeant,  and  leader  of  a 
machine-gun  squad. 

1948-49:  Does  cartoons  for  the  Saturday 
Evening  Post  and  St  Pao/ (Minn.)  Pioneer 
Press. 

1949:  Marries  Joyce  Halverson  (they  divorce 
in  1972). 

1950:  Signs  with  United  Feature  Syndicate, 
which  launches  “Peanuts”  in  seven  newspa¬ 
pers  Oct.  2. 

1952:  First  “Peanuts”  book. 

1955:  Receives  first  Reuben  Award  from 
National  Cartoonists  Society  as  top  cartoonist 
of  the  year  (second  comes  in  1964). 

1958:  Snoopy  stands  on  two  legs  for  the  first 
time. 

1960:  First  “Peanuts”  greeting  cards. 

1961:  First  “Peanuts”  calendar, 

1965:  Time  magazine  does  a  “Peanuts”  cover 
story.  First  animated  special,  “A  Charlie  Brown 
Christmas,”  airs  on  CBS. 

1969:  The  Apollo  10  command  module  is 
named  Charlie  Brown  and  the  lunar  module  is 
named  Snoopy. 

1973:  Schulz  marries  Jean  Forsyth. 

1984:  “Peanuts”  sells  its  2,000th  newspaper 
client. 

1987:  Schulz  inducted  into  the  Cartoonists 
Hall  of  Fame, 

1989:  Only  authorized  biography  of  Schulz  is 
written  by  columnist  Rheta  Grimsiey  Johnson, 
now  with  King  Features  Syndicate. 

1990:  Schulz  receives  the  Ordre  des  Arts  et 
des  Lettres  from  the  French  Ministry  of 
Culture,  and  sees  his  cartoons  exhibited  at  the 
Louvre  in  Paris. 

1993:  Charlie  Brown  hits  a  game-winning 
home  run  for  the  first  time  (but  still  fails  at 
many  other  things). 

1995:  United  launches  “Peanuts”  Web  site. 

1996:  Schulz  gets  a  star  on  the  Hollywood 
Walk  of  Fame,  next  to  Walt  Disney’s. 

1997:  “Peanuts  Gallery,”  a  musical  piece 
by  Pulitzer  Prize-winning  composer  Ellen 
Taaffe  Zwilich,  premieres  at  Carnegie  Hall  in 
New  York. 

1999:  Schulz  is  diagnosed  with  colon  cancer 
and  suffers  strokes  in  November.  Announces 
his  retirement  in  December. 

2000:  Last  original  daily  “Peanuts”  runs  Jan. 

3.  Schulz  dies  Feb.  12  in  Santa  Rosa,  Calif. 

Last  original  Sunday  strip  runs  the  next  day. 
The  U.S.  House  of  Representatives  adopts  a 
resolution  Feb.  15  to  award  Schulz  a 
Congressional  Gold  Medal. 

Sourcts:  “EAP.*'  United  Media.  National  Cartoonists  Society. 

Who's  Who  in  America ' 
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Schulz's  last 
newspaper 

interview?  . 


The  accessible  Charles  Schulz  gave 
countless  newspaper  interviews 
over  the  years.  Probably  the  last 
one  was  conducted  Feb.  9  by  the 
Ventura  County  (Calif.)  Star. 

Star  writer  David  Montero  got  Schulz's 
home  phone  number  from  his  girlfriend’s 
cousin's  husband,  who  had  worked  with  the 
“Peanuts"  creator.  After  calling  Schulz’s 
office  to  make  sure  the  cartoonist  wasn’t  feel¬ 
ing  too  sick  to  talk,  Montero  dialed 
Schulz’s  number.  /HnJoa 

“I  was  nervous,”  says  Mon-  ft 
tero.  31.  "I  grew  up  reading  the  ji  ^ 
strip.  I  even  had  a  la 
‘Peanuts’  lunchbox. 

I  had  this  image  of 
him  built  up  from  my 
childhotxl.  What  if  he 
^  Jp  turned  out  to  be  a  jerk'? 

^  But  he  was  as  gracious 

as  I  possibly  could  have  IjA 

r  —■■‘■‘'ry  The  45-minute  inter- 

view  started  with  Schulz  ask- 
ing  where  Montero  was.  He 
^  answered,  “Ventura,”  but 

Schulz  was  actually  seeking 
more  specific  information.  So  Montero  said 
he  was  sitting  at  his  computer  ready  to  type 


some  notes.  “He  said  he  likes  to  get  a  visual 
idea  of  what  a  person  on  the  other  end  of  the 
line  is  doing.”  recalls  Montero. 

The  Star  writer  says  Schulz,  who  suffered 
several  strokes  in  recent  months,  stumbled 
over  some  words  but  gave  very  cogent, 
thought-out  answers. 

During  the  interview.  Schulz  discussed 
matters  ranging  from  the  way  his  World  War 
II  experiences  built  up  his  self-confidence  to 
the  1970s  “Peanuts”  reruns  now  appearing 
^  in  papers  (he  thought  his  work  from  1988 
on  was  better). 

7^  What  did  Montero’s  editor  think  of  all 
J  this?  Tim  Gallagher  says  he  was  proud  of 
^  Montero’s  enterprise  and  the 
way  he  had  numerous  ques- 
,  tions  ready  for  Schulz.  “It’s  A 
\  a  good  lesson.”  says  J 
r\  Gallagher.  “If  you  do 
lA  get  lucky,  you  better 
be  prepared.” 

Montero’s  story 
ran  Feb.  13.  Origi- 
nally,  it  was  going  to  / 
coincide  with  the  last  orig-  /i 
inal  Sunday  “Peanuts.”  As  it 
turned  out.  it  also  coin¬ 
cided  with  the  day  the  “ 

Star  covered  Schulz’s  death 


Dave  Astor 


RAWIN6. 


[>ear  Friends,  ™  --  ' 

I  I  have  been  fortunate  to  draw  Charlie 
Brown  and  his  friends  for  almost  50  years, 
jt  has  been  the  fulfillment  of  my  childhood 
imbition. 

j  Unfortunately,  I  am  no  longer  able  to 
Maintain  the  sch^ule  demanded  by  a  daily 
[omk  strip.  My  family  does  not  wish 
Peanuts  to  be  continued  by  anyone  else, 


therefore  I  am  announcing  my 
retirement. 

I  have  been  grateful  over  the  years 
for  the  loyalty  of  our  editors  and  the 
wonderful  support  and  love  expressed 
to  me  by  fans  of  the  comic  strip. 

Chariie  Brown,  Sno(q>y,  ^ 

Linus,  Lncy...how  can  I  ever  /-vj 

foi^t  them...  B 
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Orawing  conclusions 

Syndicate:  “Charles  Schulz 
was  a  genius  of  a 
cartoonist. ...  He  was  one 


f 


of  the  first  to  put  so  much  of 
himself,  and  so  much  of  his 
own  feelings,  into  a  strip.” 


Patrick  McDonnell, 
creator,  “Mutts,”  King 
Features  Syndicate: 
“He  was  not  only  the 
greatest  cartoonist 
who  ever  lived  but 
probably  the  greatest 
man  I  ever  met.” 


Greg  Evans,  creator,  “Luann,” 
United  Feature  Syndicate:  “I’m 
going  to  miss  the  strip.  It  was 
so  inspiring  to  all  of  us.  I 
always  wished  I  could  do 
something  as  pure  and  perfect 
as  ‘Peanuts’  was.” 


Ray  Billingsley,  creator, 
“Curtis,”  King  Features 
Syndicate:  “In  a  way,  he 
hasn’t  died.  His  inspiration 
and  creativity  will  be  with 
us  forever.  He’s  an 
immortal.” 


Mike  Peters,  creator,  “Mother  Goose  & 
Grimm,”  Tribune  Media  Services:  “He 
wasn’t  a  star,  he  was  a  supernova. 
This  guy  is  going  to  leave  a  huge 
black  hole  on  the  comics  page.” 


much  about  the  great  strips  of  the  past. 

I  don't  think  Schulz  criticized  any  of  the 
above  to  their  faces.  He  was  honest,  but  kind. 

Perhaps  my  strongest  memory  of  the 
"Peanuts"  creator  dates  back  to  the  1988 
National  Cartoonists  Society  meeting  in  San 
Francisco.  A  bus  that  — 
would  transport  atten- 
dees  to  the  next  event 
was  a  long  time  in 
coming,  and  some 
opted  to  take  taxis.  1 

Schulz  patiently 

waited  for  the  bus  —  \  j 

not  only  one  of  a  kind.  rO 

but  one  of  the  crowd. 

—  Dave  Astor 


EAR'S  syndication  writer  remembers 
an  'accessible  and  down-to-earth'  star 


Since  joining  E&P  in  1983.  I  talked  to 
Charles  Schulz  about  50  times  by 
phone  or  in  person.  He  was  amazingly 
accessible  and  down-to-earth  for  someone  of 
his  stature.  And  still  enthusiastic  about 
“Peanuts”  decades  after  he  created  it. 

He  would  tell  me.  Joyfully  rather  than 
boastfully,  to  watch  for  a  great  strip  he  did 
about  D-Day  or  some  other  subject.  I  also 
recall  the  pleasure  Schulz  took  in  his  art. 
Indeed,  a  big  reason  why  he  let  Charlie 
Brown  hit  a  home  run  in  1993  was  so  he 


could  draw  the  character  doing  a  magnificent 
celebratory  somersault. 

Schulz  had  very  strong  opinions,  too.  1 
remember  him  criticizing  some  creators  for 
using  off-color  humor  or,  in  the  case  of 
several  superstar  cartoonists,  for  farming 
out  much  of  their  comic  duties  to  other  writ¬ 
ers  and  artists.  He  also  tweaked  newspaper 
editors  for  publishing  comics  too  small  or 
not  appreciating  the  craft  enough.  And 
Schulz  was  miffed  when  people  who  consid¬ 
ered  themselves  comics  fans  didn’t  know 
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Christian  1 

'^-'SCIENCE 

MONITOR! 


A  national  news  weekly 
for  local  newspapers 


Depth.  Context.  Understanding.  And  MonitorWeek  builds  traffic 
That's  what  discriminating  for  the  local  paper's  Web  site 

readers  want  from  the  news.  with  a  content-rich  online 

edition  -  including  access  to 
the  deepest  newspaper  archive 
on  the  Web. 

MonitorWeek  -  for  demanding 
newspaper  readers  every^her^ 


But  as  newspapers  grow  ever 
more  local,  many  of  their  best 
readers  are  turning  elsewhere 
for  penetrating  coverage  of 
national  and  global  issues. 

Now  there's  an  answer: 
MonitorWeek. 


A  GREAT  WEEKEND  READ 


Featuring  the  scope,  depth  and 
clarity  of  the  world-renowned 
Christian  Science  Monitor,  this 
colorful  f  2-page  tab  is  timed  for 
weekend  editions  but  holds  up 
all  week. 


lusmess 

617-45 


As  a  paper,  your  newspaper  is  king. 
As  a  Web  page,  it's  a  pawn. 

That's  because  the  big  portals,  search 
engines,  and  e-tailers  are  stealing  local 
online  marketshare. 

Yet  you  create  the 
local  content. 


You  have  the  local 
sales  team. 


Boston  •  Munich 


You  know  the  local  advertisers. 

You  should  be  the  dominant  online 
property  in  your  community. 

That's  why  there's  Ontempo. 

We've  assembled  a  worldwide  team 
of  Internet  media  experts  who  can 
transform  your  online  paper  into 
an  online  powerhouse. 


San  Francisco  •  Santa  Monica  •  Seattle 


e  power  to 
ne  newspaper^ 
mline. 

Before  our  team  joined  Ontempo, 
they  developed  solutions  for  Time  Warner, 

The  New  York  Times,  The  Boston  Globe, 

Reuters,  Burda,  and  Cox  Interactive  Media. 

Our  folks  are  streetwise  and  tech-sawy. 

We  can  deliver  an  e-commerce  money 
machine. 

We  can  make  online  sales  Marines 
out  of  your  online  sales  recruits. 


U.S.  Headquarters  •  2115  Sixth  Avenue  •  Seattle  WA  98121  •  1-877-848-3676  •  www.ontempo.jjom 


We  can  turn  re-purposed  content  into 
a  compelling  destination.  And  we  can 
do  it  all  turnkey. 

If  you're  ready  to  capture  the  market 
you  alone  should  own,  please  contact 
Frank  Bruno,  VP  of  Sales, 
at  1-877-848-3676. 


R)wcrins  Newspapers’  ( )nline  Leadersliip. 


The  Seattle  Times'  is  breaking 
all  the  rules  by  challenging  the 
'Post-Intelligencer'  for  morning  readers. 

But  can  the  JOA  partners  coexist  in  the  a.m.? 


By  Vincent  Coppola 


C 


ong  before  Seattle  worked  itself  into  a  froth  over  cof¬ 
fee  bars,  alternative  rock,  and  software  billionaires, 
the  choice  was  central  to  the  city’s  culture:  Afternoon 
or  morning?  The  Seattle  Times  or  the  Seattle  Post- 


Intelligencerl  Even  after  the  papers  formed  a  joint  operating 
agreement  (JOA)  to  combine  business  functions  and  split  prof¬ 
its  in  1983,  their  newsrooms  remained  independent,  competing 
for  readers  and  journalistic  bragging  rights  in  one  of  the  coun¬ 
try’s  few  remaining  two-newspaper  towns. 
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But  this  is  war. 

On  March  6,  after  years  of  sliding 
circulation  figures,  the  dominant  Times 
will  move  from  afternoon  to  morning  pub¬ 
lication.  going  head-to-head  with  the  P-l 
in  one  of  the  most  unusual 
gambles  in  newspaper  history,  mmmmm 
Like  all  wars,  this  one  is  fueled 
by  contested  turf,  old  hostili- 
ties,  and  engorged  egos.  Til 
Staffers  at  both  papers  seem 
determined  to  annihilate  their 
counterparts,  despite  the  fact 
that  they  are  bound  together.  VIC 

like  convicts  in  a  chain  gang. 


with  a  weekday  circulation  of  228.768, 
was  ranked  the  14th  best  newspaper  in 
country  not  long  ago  by  the  Columbia 
JounuiUsm  Review.  The  195.031 -circula¬ 
tion  P-l.  which  historically  has  limped 


‘They’re  a  headline  ser¬ 


vice!  Our  research  shows 


ing  edition  of  the  Times,  begun  in  1979. 
had  reached  5().00()  circulation  and  was 
about  to  be  distributed  in  the  P-Ts  key  out¬ 
lying  counties.  “We've  got  them  on  the 
ropes,”  Frank  Blethen  told  his  uncle,  then- 
Publisher  Jack  Blethen. 

At  the  same  time,  remem¬ 
bers  Times  Executive  Editor 
Michael  Fancher,  "There  was  a 
sense  that  Hearst  had  very  deep 
pockets  and  was  committed 
to  the  marketplace.  The  Bleth- 
ens  would  have  probably 
g  won,  but  it  would  have  been  a 

long,  protracted,  and  debilitat- 


for  the  next  30  years. 


The  whole  industry  will  be 
watching  Seattle  with  keen  the 

interest  over  the  next  tew 
months.  And  the  move  raises 
questions  that  neither  side 

seems  willing  or  able  to  answer: 

Would  one  paper's  growing 
dominance  signal  the  other's 
doom?  Will  marketing  and  cir¬ 
culation  support  the  winner  in  tVlO 

the  battle  for  the  combined 
$300-million  ad  pie.  then  keep 
the  loser  afloat  like  a  banana 
republic?  tOVI 

Times  Publisher  Frank  J 

Blethen  threw  down  the  gaunt¬ 
let  last  February  when  he 
announced  the  switch  wearing  a 
T-shirt  depicting  the  Times' 
trademark  eagle  shredding  the 
P-/'s  signature  steel  globe. 

“We're  doing  what  no  other 
JOA  has  ever  done."  insists 
Seattle  Times  Co.  President 
Mason  Sizemore,  who  runs  the 
JOA.  “Putting  two  papers  in  the 
same  time  frame  and  making 
them  successful.” 

What  Sizemore  isn't  saying  is  that,  to 
prosper,  the  Times  must  overcome  numer¬ 
ous  obstacles;  that  tens  of  thousands  of 
subscribers  hate  the  upcoming  switch,  and 
that  no  one  understands  how  destroying  a 
rival  whose  revenues  w  ind  up  on  a  joint 
balance  sheet  can  be  considered  victorv. 


the  only  things  people  like 


about  the  P-I  is  that  it’s  in 


the  morning  and  it  has  a 


Frank  Blethen  admits  the 
Times  was  barely  profitable,  its 
infrastructure  “woefully  inade¬ 
quate.”  A  printing  plant  needed 
to  support  new  grow  th  on  Seat¬ 
tle's  south  side  would  run  more 
than  $250  million.  “We'd  fol¬ 
lowed  the  growth  to  the  sub¬ 
urbs.”  he  says,  “but  we  weren't 
providing  robust  products.” 


terrific  puzzle  page.’ 


Frank  Blethen 


Times  publisher 


‘Times’  a-changing 

The  Seattle  papers  have  a  history 
marked  by  shifting  cycles  of  marketplace 
dominance  and  a  readership  that  has  gone 
from  blue-collar  to  upscale  no-collar.  The 
Times,  a  three-time  Pulitzer  Prize  winner 


behind,  grabbed  a  Pulitzer  for  its  editorial 
cartoons  in  1999. 

Over  the  years,  the  Blethens,  who  have 
owned  the  Times  since  1897.  lavished  mon¬ 
ey.  energy,  and  resources  on  the  paper. 
Knight  Bidder  owns  49.5  percent  of  the 
Times,  a  close  position  that  keeps  the 
Blethen  family  edgy. 

In  1980.  the  battle  with  the  Post-lntelli- 
geueer  appeared  over.  The  Times  owned 
two-thirds  of  the  advertising  pie,  thanks  in 
part  to  its  hammerlock  on  metro-area  cir¬ 
culation.  Stubborn  infusions  of  Flearst 
Corp.  money  were  keeping  the  P-l  alive, 
but  the  coup  de  grace  was  ready:  A  morn¬ 


Giving  peace  a  chance 

Ad  revenues  were  Oat  or 
falling.  Jack  Blethen  opted  for 
accommodation,  not  war.  In 
1983,  after  a  flurry  of  legal 
challenges  by  unions  and  adver- 
.  _  „  tisers.  the  U.S.  Department  of 
Justice  approved  a  Joint  operat¬ 
ing  arrangement  that  divided 
revenues  in  a  68-to-32  split, 
I  with  the  Times  on  top.  Market- 

ing,  advertising,  circulation, 
production,  and  distribution  for 
both  papers  were  taken  over  by 
the  Seattle  Times  Co.  The 
south-side  printing  plant  was 

never  built. 

In  return,  the  Times  killed  its  morning 
edition.  “From  a  short-term  business 
standpoint,  it  was  a  superb  decision.” 
Frank  Blethen  says.  “If  1  had  carried  the 
day  [continuing  the  morning  fight],  we 
might  not  be  in  as  good  a  position  as  we 
are  today.” 

Over  the  next  17  years,  the  joint  operat¬ 
ing  arrangement  worked  well.  Afternoon 
papers  around  the  United  States  withered; 
the  Times  remained  strong.  The  anemic 
P-l.  fattened  by  cash  transfusions  and 
intensive  care  administered  by  the  Times 
Co.'s  circulation  and  marketing  depart- 
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merits,  coughed  and  sputtered  back  to  life. 

The  papers  developed  distinct  personali- 
I  ties  well  beyond  the  rhythms  of  morning 
i  and  afternoon  cycles.  The  Times  focused  on 
j  investigative  reporting,  think  pieces,  and 
explanatory  journalism.  It  developed  a  rep- 
I  utation  for  sophisticated  design  and  first- 
I  rate  photography. 

With  more  people  spending  more  time 
I  on  complex  stories,  context,  interpretation, 

I  depth,  and  analysis  gave  the  Times  its  edge. 

In  recent  years,  7/>ne.y  journalists  produced 
!  award-winning  pieces  that  explored  fraud 
!  and  mismanagement  in  federally  funded 
I  tribal-housing  projects,  airline  safety  at 
j  Boeing,  the  dumping  of  contaminated 
I  industrial  wastes  into  agricultural  fertilizer, 
j  Its  reporters  were  even  on  the  ground  cov- 
j  ering  the  brush-fire  war  on  the  border 
j  between  Thailand  and  Burma. 

D-Day  rhetoric 

In  contrast,  at  the  P-I,  insiders  say,  there 
j  is  constant  pressure  to  wade  through  a  giv- 
I  en  day's  work.  The  news  hole  is  tight; 

1  enterprise  stories  are  held  too  long  or  given 
i  less-than-ideal  play.  “You’re  dealing  with 
the  difference  between  a  family  paper, 
where  decision-making  seems  to  be  more 
j  streamlined  and  based  on  community 
1  considerations,  versus  a  paper  that  is 
owned  by  a  big  corporation  located  in  New 
1  York,”  says  investigative  reporter  Steve 
Miletich,  who  spent  18  years  at  the 
P-I  before  jumping  to  the  Times  last  year, 
j  “Historically,  the  P-I  has  been  kind  of 
j  malnourished.” 

The  P-I 's  focus  is  hard  news,  quick  hits, 

I  in-depth  crime  stories,  and  solid,  if  not 
i  complete,  local  coverage.  “We  are  much 
more  nimble  than  they  are.”  insists  Editor 
j  and  Publisher  J.D.  Alexander,  who  says 
j  he’s  beefing  up  the  paper  for  the  coming 
j  battle.  “A  lot  smarter  in  a  broad  number  of 
areas:  politics,  public  affairs,  public-policy 


papers,  tne  times  was  unaer  siege  oy  a  con- 
I  vergence  of  forces.  "1  could  see  the  paper 
j  getting  harder  and  harder  to  sell  year  in  and 
;  year  out.”  says  Times  Co.  Circulation  | 
Director  Mei-Mei  Chan.  i 

When  the  gap  between  the  papers  shrank  ; 
to  about  35,000  subscribers  (see  chart  at  I 
left).  Frank  Blethen.  the  Young  Turk  who’d 
I  agitated  for  all-out  war  in  1983.  sued  for 
I  peace,  offering  huge  concessions  to  Hearst 
[  in  return  for  amending  the  JOA. 

'  “From  my  family’s  standpoint,  it’s  sur-  j 
I  vival.”  Blethen  says.  "Survival  in  this  busi- 


Battling  for  Readers 

1  Household  1 

1  Circulation  Penetration  1 

‘The  Seattle  Times’  228,768 

26% 

‘Seattle  Post-Intelligencer’  195,031 

19% 

Combined  Sunday  edition  502,304 

45% 

Roger  Oglesby  moved  from  the  Los  Angeles  Times  to  take  over  the  P-I. 


j  reporting,  Pacif- 
j  ic  rim.” 

I  "They’re  a 
I  headline  ser- 
I  vice!”  snorts 
I  Frank  Blethen. 

I  “Our  research 
I  shows  the  only 
I  things  people 
j  like  about  the 
j  Post-lntelligen- 
\  cer  is  that  it’s 
I  in  the  morning 
and  it  has  a 
terrific  puzzle 
page.” 

j  P-I  columnist 
I  Art  Thiel  grants 
the  Blethens  “de- 
I  cent  journalistic 
j  stewardship,”  but 
!  cautions.  “As  we 
j  get  closer  and 
j  closer  to  D- 
j  Day,  the  rhetoric 
I  heightens.  They 
i  are  not  as  won¬ 
derful  as  they 
I  think  they  are.  In 
j  fact,  that’s  one  of 
1  the  big  problems. 

I  that  Times  hu- 
’  bris.”  Both  papers 
see  themselves  as 
being  complete,  big-city  metro  newspapers 
!  that  cover  the  entire  region,  but  overnight  de¬ 
liveries  give  the  P-I  a  larger  distribution  and  ^ 
i  penetration  statewide. 

'  Miletich  says  reporters  at  the  Times  have  , 
the  luxury  of  developing  longer  and  deeper  ! 
!  stories,  which  is  not  surprising,  given  the 
j  Times'  much  larger  staff.  When  he  left  the  | 
!  P-I.  Miletich  remembers,  his  editor  apolo- 
I  gized  “for  never  having  anybody  else  on 
!  the  bench.” 


Too  often,  he  says,  enterprising  journal¬ 
ism  at  the  P-I  is  hamstrung  by  tight  bud¬ 
gets,  a  punishing  workload,  and  the 
vagaries  of  long-distance  ownership.  "The 
P-I  does  some  very  good  journalism,”  he 
says.  "But  it  requires  a  heroic  effort.” 

Under  siege 

So  why  is  the  Times,  with  all  its  advan¬ 
tages  and  fine  reputation,  switching  to  the 
a.m.?  By  the  mid-1990s,  like  all  afternoon 
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Reporter  Eric  Nalder  owns  one  of  three  Pulitzers  at  the  Times. 


I  ness  means  you’re  going  to  be  in  the  morn- 
j  ing  field  and  have  an  electronic  presence  to 
I  complement  that.” 

Immediately,  rumors  began  to  fly.  The 
most  persistent  was  the  notion  that  Hearst 
j  was  going  to  shut  down  the  P-l  and  walk 
!  away  with  hundreds  of  millions  of  dollars 
'  in  JOA  revenues  guaranteed  over  the  next 
three  decades.  If  the  Blethens  slowly  bled 
to  death  over  time,  so  much  the  better. 

Analysts  and  others  familiar  with  Hearst 
operations  say  the  company  set  a  similar 
I  scheme  in  motion  in  San  Francisco,  where 
j  its  sinking  flagship,  the  Examiner,  was  part 
j  of  a  JOA.  Under  the  original  terms  of  that 
]  deal.  Hearst  received  the  majority  of  the 
profits.  When  the  de  Young  family  put  the 
I  rival  Chronicle  on  the  block  last  year. 
Hearst  exercised  its  right  of  first  refusal. 
When  the  deal  closed  last  August.  Hearst 
;  went  through  the  motions  of  selling  the 
]  Examiner,  holding  back  its  printing  presses 
and  delivery  system.  When  no  takers  were 
forthcoming,  Hearst  planned  to  fold  both 
I  papers  into  one. 

i  San  Francisco  went  ballistic,  and  so  did 
I  the  Department  of  Justice,  which  oversees 
j  the  arrangement.  To  sweeten  the  pot. 

Hearst  threw  in  a  printing  press  and  deliv- 
I  ery  trucks,  but  with  no  takers  in  sight,  the 
i  Examiner  is  in  limbo, 
i  In  Seattle,  the  research  suggests  circu- 
!  lation  for  both  papers  will  decline  in  a 

! 


morning  war.  dragging 
advertising  revenue 
down  with  it.  Sub¬ 
scribers  to  both  papers 
will  likely  be  the  first  to 
go.  followed  by  Times 
readers  who  go  cold 
turkey  after  kicking  the 
afternoon  habit.  Long¬ 
time  P-l  subscribers 
may  feel  no  urgency 
to  switch.  "There's 
going  to  be  some  por¬ 
tion  who’ve  been  read¬ 
ing  the  paper  for  a  hun¬ 
dred  years  who'll  say. 

‘Poo  on  you!'”  admits 
the  Times  Co.'s  Chan. 

"Knowing  how  many 
is  the  million-dollar 
question." 

The  ‘Times’  share? 

Expect  the  battle  to 
get  ugly  quickly.  To¬ 
day.  the  Times  holds 
only  a  slight  edge  in  ad 
dollars,  but  it  can  be 
argued  that  the  incen¬ 
tive  for  advertisers  to 
go  both  ways  just  dis¬ 
appeared.  Most  advertising  is  sold  as  part 
of  combo  packages,  so  the  challenge  for  , 
the  sales  depart¬ 
ment  now  is  to 
somehow  find  a 
way  to  sell  two  i 
distinct  reader-  ! 
ships.  "Our  intent 
is  to  sell  both 
papers."  Chan  says. 
"We  need  circula¬ 
tion  on  both  papers 
to  sell  ads." 

In  the  past,  ; 
major  advertisers 
spread  their  buys  j 
equally,  a  result  of  > 
the  a.m.  and  p.m. 
cycles  that  provid¬ 
ed  clear  differen¬ 
tiation  between  I 
the  papers.  That’s  ; 
gone.  "Now  what  ! 
do  we  say  in  this 
new  world  when 
we  call?”  asks 
Chan.  "We're  look¬ 


ing  for  differentiation  points  for  both  ; 
papers  and  building  those  into  scripts.” 

Chan  recently  sent  out  19().()()()  survey 
cards  to  Times'  subscribers  to  gauge  reac¬ 
tion  to  the  switch.  She  expected  a  29c 
response.  Instead,  65.()()()  cards  poured  into  ' 
her  office  —  a  33%  return.  Half  the  ! 
respondents,  many  long-term  subscribers.  ; 
were  furious  with  the  change.  Of  those, 
about  10%  threatened  to  cancel,  a  particu¬ 
larly  nasty  thorn  in  Blethen's  side.  "(This 
is|  all  because  we've  been  too  busy  busting 
our  asses  trying  to  grow  P-I  circulation  all 
these  years.”  he  says. 

Chan  is  targeting  those  10%  in  four  key  j 
counties  —  King.  Pierce.  Kitsap,  and 
Snohomish.  In  an  archetypal  Seattle  pro-  , 
motional  campaign,  she  sent  each  sub-  j 
scriber  a  coupon  for  a  free  latte  at  Tully’s  | 
Coffee.  In  February,  a  letter  went  out.  invit¬ 
ing  at-risk  subscribers  to  a  meet-the-news- 
room  party.  In  the  next  weeks,  a  flurry  of 
letters  and  coupon  books  w'ith  free  muse-  i 
um  tickets  and  other  value-added  services  j 
will  arrive  in  the  mail.  "We've  spent  a  lot  i 
of  time  thinking  about  how  to  identify  j 
these  folks.”  says  Chan.  "And  trying  to  ! 


‘They’re  not  as  wonderful 
as  they  think.  That’s  one 
of  the  big  problems,  that 
Times  hubris.’ 

—  P-I  columnist  Art  Thiel 
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make  them  feel  better  about  the  change.” 

JOA  amended 

Under  the  amended  JOA,  the  Times' 
share  of  the  profits  was  reduced  from  68% 
to  60%,  a  tremendous  concession.  Accord¬ 
ing  to  Hearst  sources,  the  Blethen  family 
—  an  entity  separate  from  the  Times  Co.  — 
also  sold  Hearst  the  right  of  first  refusal  for 
$10  million. 

Frank  Blethen  refused  comment  on  that 
aspect  of  the  deal,  but  he  was  eager  to 
explain  the  rest  of  the  agreement:  “For 
anybody  to  understand  why  we'd  give 
Hearst  another  8%  of  the  profits  and  then 
spend  the  money  to  compete  against  them, 
they’d  have  to  understand  how  committed 
our  family  is  to  perpetuating  family  own¬ 
ership  and  how  sophisticated  we’ve 
become  at  it.” 

“Look  at  the  history  of  family  news 
operations,”  counters  Alexander  in  the  P-I 
newsroom.  “No  matter  how  fervent  the 


desire  to  maintain  this 
paper  as  a  Blethen- 
family  asset,  as  the 
asset  grows,  and  the 
family  grows,  more 
and  more  people  want 
a  bigger  piece.  That’s 
an  ineluctable  and 
unhappy  fact  of  life.” 


*Hearst  is  committed 


to  Seattle.  If  1  didn’t 


believe  that,  I  wouldn’t 


have  taken  this  job.’ 


Will  morning 
become  them? 

Can  both  papers 
thrive  head-to-head  in 
information-overload. 

Internet-savvy  Seat¬ 
tle?  Will  eyeball-driv-  -  P-I  editor  Roger  Oglesby 

en  advertisers  em¬ 
brace  the  scheme? 

How  smoothly  will 
the  Times'  make  the 
transition  to  the  morning  cycle?  Can  dis¬ 
tribution  deliver  the  Times  to  its  sub¬ 


limes  Co.  President  Mason  Sizemore:  blazing  new  JOA  ground 


scribers,  as  promised, 
at  5:30  a.m.? 

The  papers’  new 
competition  will  no 
doubt  focus  greater 
attention  on  the  JOA 
law,  administered  by 
the  Department  of  Jus¬ 
tice.  The  law  has  suc¬ 
ceeded  in  preserving 
second  editorial  voices 
in  dozens  of  cities.  But 
through  the  years,  most 
of  those  failing  papers 
have  fallen  into  a  death 
spiral. 

“You  could  argue 
that  the  law  was  not 
good  public  policy  to 
begin  with.”  says  the 
Times  Co.’s  Sizemore. 
“We  should  have  al¬ 
lowed  the  economic 
forces  at  play  to  deter¬ 
mine  who  was  going  to 
be  a  survivor.” 

In  the  digital  world. 
Sizemore  argues  the 
law  is  increasingly 
irrelevant.  “There  are 
millions  of  Internet 
voices  out  there  and  no 
barrier  of  entry  for 
people  who  want  to  say 
something.”  he  says. 


At  the  P-I.  the  initial  fears  of  a  shutdown 
have  calmed.  Alexander  has  geared  up  to 
compete,  though  he’s  still  way  south  of  the 
Times'  340-strong  editorial  army.  He  says 
he’s  beefing  up  his  suburban  coverage,  as 
well  as  business  and  sports,  and  has 
ordered  up  design  enhancements  and  a 
state-of-the-art  computer  system  for  the 
newsroom.  “You  don’t  spend  money 
upfront  to  put  yourself  down,”  he  says. 

In  March.  Alexander  moves  to  Hearst’s 
corporate  side.  His  replacement,  Roger 
Oglesby,  5 1 ,  is  a  veteran  Times  Mirror  Co. 
editor  who  spent  two  years  as  president  of 
the  Los  Angeles  Times  ’  Orange  County  edi¬ 
tion.  “Hearst  is  committed  to  Seattle,”  he 
says.  “If  1  didn’t  believe  that,  I  wouldn’t 
have  taken  this  job.” 

Oglesby,  an  attorney,  who  served  as  a 
Times  Mirror  assistant  general  counsel, 
takes  the  party  line  that  Seattle  is  big,  rich, 
and  smart  enough  to  support  two  morning 
newspapers. 

The  war  will  have  some  positive  effects 
in  the  short  term.  Seattle  will  benefit,  even 
enjoy,  all  the  journalistic  energy,  enterprise, 
and  humbug.  "This  is  a  good,  old-fash¬ 
ioned,  hand-to-hand  newspaper  scrap,” 
says  Alexander.  “What  the  hell  else  are  we 
here  for?  To  put  out  papers  for  birdcage 
dropping  and  fish  wrap?”  ■ 


Coppola  is  an  Atlanta-based  writer 
whose  work  has  appeared  in  various 
magazines,  including  “Atlanta.”  “Men’s 
Journal”  and  “Dunnavant's  Paydirt 
Illustrated.” 
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Take  Command  of  Tomor 


NAA  Megaconference  •  San  Francisco  •  June  15-20, 2000 


I  f  v  .^r>%r 


NEXPO  and  the  Federation  conferences  come 
together  in  June  fora  once-in-a-iifetime 
megaconference.  Choose  from  hundreds  of 
educational  sessions,  visit  nearly  600  exhibiting  companies 
and  hear  from  some  of  the  country's  hottest  speakers. 

The  entire  industry  will  be  there. 
You  can’t  afford  to  miss  it. 


Thursday  I  Friday  Saturday  |  Sunday  Monday  Tuesday 

June  1 5  I  June  1 6  June  1 7  I  June  1 8  June  19  June  20 


CLASSIFIED  CONFERENCE 

Son  Francisco  Marriott  /  Tlie  Moscone  Center 


Registration  Fees* 


NEXPO  fee  includes  admittance  to  the  exhibit  hall,  NEXPO  educational  sessions  and  two  MegaSessions. 
Full  Newspapers  2CXX)  fee  includes  admittance  to  all  Federation  conferences  and  NEXPO  events.  1 


Check  out  www.naa.org/newspapers2000  or  call  (800)  656-4622  for  additional  information. 
For  NEXPO-only  questions,  call  (703)  902-1880. 
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01/1/  at  Newspapers  2000 


The  NEXPO  Exposition  and  the  Federation  Pavilions; 
Showcasing  the  Latest  Technologies 


Organized  into  the  broad  areas  of  Pre-Press,  Press,  Post-Press  and  New  Media,  the  NEXPO  2000  Exposition  offers  you 
a  firsthand  look  at  the  latest  technologies  for  newspapers.  Meet  with  company  representatives,  see  live  demonstrations 
and  get  the  information  you  need  to  make  your  purchasing  decisions.  In  addition,  all  attendees  will  be  able  to  visit  the 
hundreds  of  exhibitors  in  the  Federation  Pavilions.  Exhibiting  companies  offer  products  and  services  targeted  to 
newspaper  professionals  working  in  advertising  (classified,  co-op,  and  display)  circulation,  marketing,  new  media, 
promotion  and  research. 


at  www.nexpo.com:  The  Online  Floorplan 

Check  out  NEXPO’s  Online  Floorplan,  a  new  innovation  that  will  revolutionize  how  you  plan  your  time  on  the  exposition 
floor! 'You  can  browse  through  all  exhibiting  companies  by  company  name,  product  or  booth  location,  and  create  your 
own  customized  map  of  the  show  floor.  Log  on  today! 


NAA  Megaconference  Speakers 

Saturday,  June  17  Sunday,  June  18 

Retired  United  States 
General  Colin  L.  Powell 

The  Dynamics  of  Leadership 

Readership 


Sergio  Zyman 

Founder  and  CEO  of  The  Z  Group 

Redefining  Newspaper 
Marketing  to  Maximize 


newspeople 


by  Jamie  Santo  newspeoplei.3mediainfo.com 


California 

Doretha  Christoph  to 

vice  president  of  tlnunce 

und  chief  financial  officer 

of  the  McClatchy  Co.  in 

Sacramento  vice 

president  of  finance  and 

chief  financial  officer  of 

Intermet  Corp..  a  castings 

manufacturer  and  foundry  in  Troy.  Mich.  She 

succeeds  James  Smith,  who  is  retiring. 


Jenny  Trautman  to  director  of  information  Lee  Smith  to  editor  of  the  Fairmont 

and  technology  for  Cox  Newspapers  Inc.  in  Sentinel  from  city  editor  at  the  daily.  Smith 
Atlanta  from  technical  services  manager.  succeeds  Russell  Roberts. 


New  York 

Jon  Elsen  to  business  editor  of  the  New 
York  Post  from  deputy  business  editor.  Elsen 
succeeds  Jonathan  Auerbach,  who  was 
recently  named  Sunday  editor. 

Vicky  Ward  to  the  newly  created  position 
of  news  features  editor  from  “Living”  editor. 


Patrick  Saka  to  publish- 
er  of  The  Maui  News  in 
Wailuku.  He  retains  his  B 
title  as  general  manager  of 

Richard  Cameron.  The  saka  ^ 

Cameron  family  recently  The  Maui  News 
Jason  E.  Klein  to  vice  president  of  the  sold  the  News  to  Ogden  Newspapers  Inc. 
Times  Mirror  Co.  in  Los  Angeles.  He  retains 
his  titles  as  president  and  chief  operating  Idaho 

officer  of  Times  Mirror  Magazines.  David  Keyes  to  publisher  of  the  Bonner 

County  Daily  Bee  in  Sandpoint  from  publish¬ 
er  of  the  weekly  Bonners  Ferry  Herald. 
Keyes  succeeds  Joe  Grimes,  who  retired. 


Liz  DeLesia  to  customer-relations  director 
for  Newsday  on  Long  Island  from  circulation 
customer  satisfaction  and  retention  manager. 

Irene  Knipper  to  transportation  director 
from  transportation  night  operations  manager. 

Ron  Chiavaro  to  director  of  prepress 
production  and  quality  assurance  from  man¬ 
ager  of  prepress  production  and  quality 
assurance. 


C30v.>l  CJIri  • 

fit  I 

Debra  E.  Miller  to  circu-  ^ 

lation  director  for  the  I 

Savannah  Mornin{>  News 
from  circulation  manager 
at  the  daily.  Miller  sue- 
ceeds  Linnie  Pride.  Miller 

S-lvarnaii 
Morning  News 

Tim  Elsohway  to  display  advertising  man¬ 
ager  for  the  Gwinnett  Daily  Post  in  Lawrence- 
ville  from  adveilising  director  for  The  Sun 
Herald  in  Biloxi,  Miss. 


Michigan 

Chris  lott  to  editor  of  The  Daily  Telegram  in 
Adrian  from  sports  editor.  lott  succeeds  Roger 
Hart.  now  managing  editor  of  AutoWeek. 

Matt  Crossman  to  managing  editor  from 
news  editor. 


Francine  Frede  to  the  newly  created  posi¬ 
tion  of  senior  vice  president  and  advertising 
director  at  the  New  York  Daily  News  from 
vice  president  for  national  advertising. 

Andrea  Dove  to  the  newly  created  posi¬ 
tion  of  senior  vice  president  and  managing 
director  from  vice  president  and  advertising 
group  sales  director. 


Minnesota 

Sherrie  Marshall  to  deputy  managing  edi¬ 
tor  of  the  Star  Tribune  in  Minneapolis  from 
assistant  managing  editor  for  news. 

Scott  Gillespie  to  assistant  managing  edi¬ 
tor  for  local  news  from  business  editor. 


George  Fain  to  advertising  director  for  The 
Rockdale  Citizen  in  Conyers  from  publisher 
of  The  Progress-lnde.x  in  Petersburg.  Va. 


John  H.  Walker  to  pub-  --iJW 

lisher  of  the  Big  Spring  EJ 

Herald,  a  Community  w 

Newspaper  Holdings  Inc. 
daily,  from  managing  editor. 

Walker  succeeds  Chuck  yyglker 

Williams,  now  CHNI  group  Big  Spring  Herald 
publisher,  based  at  the  San  Marcos  Daily 
Record. 

John  A.  Mosely  to  managing  editor  of  the 
Herald  from  sports  editor. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  dstily  new^lapers^o^^ 
.......  ngn-daily4PiBMSpai^r  gid^ 


Marian  Spitzberg  to  senior  vice  president/ 
human  resources  for  Dallas-based  Belo  from 
vice  president/deputy  general  counsel  and 
secretary. 


Tony  Pederson  to  the  newly  created  posi¬ 
tion  of  executive  editor  and  senior  vice  presi¬ 
dent  at  the  Houston  Chronicle  from  managing 
editor  and  vice  president. 

Tommy  Miller  to  managing  editor  from 
deputy  managing  editor. 

Susan  Bischoff  to  deputy  managing  editor 
from  assistant  managing  editor. 


DiiVs,  Van  Ess$n  &  Murray 
SE.  Marty  Street,  Suite  1 00 
Santa  Fe,  New  Mexico  87501 
Tel:  505.820.2700 
Fax:  505.820.2900 
E-mail:  info@dir1<svanessen.com 
www.dirksvanessen.com 


OcL'cn  1  an  Essen 


Philif). Murray 
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OBITUARIES . 

Ben  Burns.  91,  a  white  man  who  edited  the 
black-oriented  Chicago  Daily  Defender  in  the 
segregationist  era  of  the  1940s,  died  Jan.  29  of 
heart  failure.  Bums  was  graduated  from  North¬ 
western  University’s  Medill  School  of 
Journalism  in  1934,  but  pursued  a  career  far 
different  from  his  classmates.  He  had  joined 
the  Communist  Party  in  college  and  spent  the 
rest  of  1930s  working  on  three  party  papers. 
Jobless  in  Chicago  in  1941,  he  did  public-rela¬ 
tions  work  for  a  black  politician  and  was 
referred  to  the  Defender,  then  the  most  influ¬ 
ential  black  newspaper  in  the  country.  “Hired 
as  a  temporary  fill-in  editor,  I  was  soon  induct¬ 
ed  into  another  world  and  in  effect  began  a  new 
existence,”  Bums,  who  was  Jewish,  wrote  in 
his  1996  autobiography,  “Nitty  Gritty:  A  White 
Editor  in  Black  Journalism.”  He  served  as 
national  editor  from  1942  to  1946.  In  his  spare 
time,  he  served  as  the  first  editor  of  John  H. 
Johnson’s  Negro  Digest.  The  two  teamed  up  in 
1945  to  launch  Ebony,  but  Bums  had  a  falling- 
out  with  Johnson  in  1954  and  was  fired.  In 
1968,  Bums  became  editor  of  Sepia,  an  Ebony 
rival,  where  he  served  until  1977. 

Steve  Harper,  55,  writer  and  photographer 
who  covered  outdoor  life  for  The  Wichita 
(Kan.)  Eagle,  died  Feb.  6  of  cancer.  Harper  was 
director  of  photography  for  The  Wichita  Eagle- 
Beacon  and  later  a  senior  photographer.  In 
1990,  shortly  after  becoming  the  Eagle's  out¬ 
door  writer.  Harper  published  "83,000  Square 
Miles:  No  Lines,  No  Waiting,”  a  compilation  of 
his  day-trip  columns  and  photographs,  which 
explored  the  backwoods  of  Kansas. 

Deborah  Laake,  47,  former  Phoenix  jour¬ 
nalist  whose  best-selling  book  about  Mormon 
life  angered  some  church  members,  died  Feb. 
6.  Laake,  who  had  battled  breast  cancer  since 
1994,  took  her  own  life  with  an  overdose  of 
pills.  Laake  joined  Phoenix  New  Times  in 
1981,  and  was  named  Arizona  Journalist  of 
the  Year  by  the  Arizona  Press  Club  in  1988. 
Her  1993  book,  “Secret  Ceremonies:  A 
Mormon  Woman’s  Intimate  Diary  of 
Marriage  and  Beyond,”  made  The  New  York 
Times  best-.seller  list  for  16  weeks.  Shortly 
after  the  book’s  publication,  she  was  excom¬ 
municated  from  the  church. 

John  Morganthaler,  78,  veteran  reporter  for 
The  Associated  Press,  died  Jan.  31  after  a 
lengthy  illness.  Morganthaler  joined  the  AP  in 


George  Koltanowski 

Chess  columnist  for  the  San  Francisco 
Chronicle  and  international  chess  grandmas¬ 
ter,  whose  self-styled  “gramophone”  memo¬ 
ry  allowed  him  to  defeat  voluminous  oppo¬ 
nents  while  blindfolded,  died  Feb.  5  after  a 
brief  illness.  He  was  96. 

The  keenness 
of  his  “gramo¬ 
phone”  memory, 
so-called  because 
he  could  mental¬ 
ly  record  any 
move  he  heard 
and  instantly  re¬ 
play  it,  sharply 
contrasted  with 
the  easy  nature  of 
his  personality. 

Three  years  after  taking  up  the  game 
seriously  at  the  age  of  14,  Koltanowski  was 
champion  of  his  native  Belgium.  With  such 
encouragement,  he  forsook  his  job  as  a 
diamond  cutter  for  something  just  as 
precise. 

He  began  writing  his  column  for  the 
Chronicle  in  1948,  and  it  appeared  in  the 
newspaper  every  day  for  the  next  52  years, 
making  it  the  longest-running  chess  col- 

1951  in  Columbus.  Ohio,  after  spending  four 
years  at  The  Modesto  (Calif.)  Bee.  In  1954,  he 
transferred  to  Cleveland,  where  he  covered  the 
Dr.  Sam  Sheppard  murder  case.  Morganthaler 
moved  to  the  Sacramento,  Calif.,  bureau  in 
1957,  and  in  1963,  he  joined  the  New  York 
City  bureau.  He  returned  to  Sacramento  in 
1975,  where  he  covered  the  state  Legislature 
for  the  AP,  writing  extensively  on  environmen¬ 
tal  and  prison  issues.  He  retired  in  1987. 

Clyde  “Bud”  Morris.  76,  retired  sports 
cartoonist  of  the  Akron  (Ohio)  Beacon 
Journal,  died  Jan.  30  of  cancer.  Morris,  the 
chief  artist,  drew  “Jest  Sports,”  a  cartoon  that 
appeared  on  the  sports  pages  for  29  of  his  33 
years  with  the  newspaper.  He  retired  in  1984. 

Falsum  “Red”  Russell,  86,  the  first  female 
assistant  city  editor  at  the  St.  Paul  (Minn.) 
Pioneer  Press,  died  Feb.  1 .  Russell  joined  the 
Pioneer  Press  as  a  reporter  in  1944  after 
working  as  an  editor  of  a  lumber  trade  journal 
in  Minneapolis  and  as  a  police  and  court¬ 
house  reporter  in  North  Dakota.  She  special¬ 
ized  in  health  and  welfare  reporting,  and  was 


umn  ever.  Koltanowski’s  columns,  produced 
a  week  in  advance,  posed  problems, 
reviewed  tournament  games,  and  featured 
gnomic  standards  such  as:  “Pawns  are  like 
buttons.  Lose  too  many,  and  the  pants  fall 
down  by  themselves.” 

The  man  whom  the  U.S.  Chess  Fed¬ 
eration  officially 
dubbed  “The 
Dean  of  Ameri¬ 
can  Chess”  was, 
in  truth,  an  inter¬ 
national  figure. 
Koltanowski’s 
mental  precision 
was  well  known 
throughout  the 
world,  which  he 
frequently  toured 
to  promote  the  game.  In  a  1960  exhibition 
sponsored  by  the  Chronicle,  he  set  a  world 
record  by  playing  56  opponents  consecutive¬ 
ly  while  blindfolded  without  losing  a  single 
game.  Though  well-respected  international¬ 
ly,  “Kolty”  was  revered  at  home.  “We  the 
chess-playing  carpenters,  doctors,  retirees, 
etc.,  of  the  Bay  Area,”  wrote  one  fan,  “are 
very  lucky.”  Nineteen  thousand  columns’ 
worth  of  lucky. 

named  assistant  city  editor  in  1970.  She 
retired  from  the  paper  in  1972. 

Robert  Ward.  69,  longtime  reporter  and 
editor  for  The  Boston  Globe,  died  Feb.  5  after 
a  long  illness.  Ward  began  as  a  copy  boy  and 
library  assistant  at  the  Globe  in  the  mid- 1 950s. 
After  .serving  two  years  in  the  U.S.  Army  as  an 
information  specialist,  he  became  a  reporter 
for  the  Fitchburg  (Mass.)  Sentinel.  From  1957 
to  1966,  Ward  worked  for  the  Worcester 
(Mass.)  Telegram  as  a  reporter  and  copy  editor 
before  returning  to  the  Globe  in  1966  as  a 
reporter.  Ward  later  became  a  “rewrite  man,” 
crafting  stories  from  notes  phoned  in  by 
reporters,  then  the  overnight  metro  editor. 

Robert  M.  Wolpers.  84,  publisher  and  edi¬ 
tor  of  the  Daily  American  Republic  in  Poplar 
Bluff,  Mo.,  died  Feb.  4.  Wolpers’  parents, 
John  H.  and  Hattie  Kinder  Wolpers,  founded 
the  paper  in  1916.  Wolpers  took  over  at  his 
father’s  request  in  1942,  and  proceeded  to 
spend  his  next  46  years  at  the  daily.  He 
retired  in  1988  when  his  family  sold  the 
newspaper  to  Woodward  Communications. 
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Papers  have  heady  competition 
for  young  America’s  eyeballs 

ONE  COLLEGE  NEWSPAPER  EDITOR  MAY  HAVE  A  SOLUTION  TO  THE  PROBLEM,  THOUGH: 
AN  INTERACTIVE  WEB  PAGE  WITH  INSTRUCTIONS  ON  BREWING  BEER  BY  KARIM  MOSTAFA 


NEW  ORLEANS  —  Many  publishers  well.  Ten  college  students  from  Tulane  and  Even  the  journalism  students  among  the 

rightly  fear  that  today’s  young  people  will  Loyola  universities  visited  £<6P’s  llthannu-  group  said  news  was  not  a  primary  reason  for 

never  become  print  newspaper  readers.  Well,  al  Interactive  Newspapers  Conference  here  going  online. 

they  should  fear  for  their  online  versions  as  Feb.  1 1  to  discuss  how  they  use  the  Web.  Newspapers  fared  even  worse  when  the 

students  discussed  which  news  sites  they  do 
hit.  CNN.com  and  Yahoo!  headlines  were  the 
most  popular  sources.  After  much  prompting 
from  the  newspaper  industry  audience,  the 
students  finally  responded  to:  “If  you  were  to 
go  to  a  newspaper  Web  site,  which  one  would 
you  use?”  Several  said  they  occasionally  visit 
hometown  newspapers  to  remain  in  touch 
while  away  at  school.  Others  said  they  some¬ 
times  visit  large  newspaper  sites,  including 
washingtonpost.com  and  nytimes.com. 

By  far,  the  strongest  draw  to  the  Internet 
for  these  students  is  e-mail.  The  editor  of  a 
college  newspaper  said  he  answers  e-mail 
before  listening  to  his  answering  machine.  If 
newspapers  offered  free  e-mail  accounts  sim¬ 
ilar  to  those  provided  by  Yahoo!  or  Hotmail, 
would  young  people  come?  Not  unless  the 
technology  was  extremely  superior  to  those 
services  already  available,  the  students  said. 

Sharp,  witty  prose  with  a  bit  of  cynicism 
was  what  kept  the  students  on  a  site  when 
they  surfed  for  fun.  Conversational  writing 
that  was  short  and  to  the  point  kept  their 
attention.  News  analysis  and  shorter  articles 
were  their  favorites.  One  student  found  the 
slate.com  site  and  its  daily  roundup  of  news¬ 
papers  to  be  the  best  example  of  good  on¬ 
line  writing. 

The  students  also  made  recommendations 
as  to  what  they  would  like  to  see  on  Web 
sites.  One  student  wanted  an  auction  feature 
to  buy  cheaper  calling  cards.  Another  wanted 
anything  that  keeps  you  in  touch  with  people 
better:  e-mail  cards,  travel  information,  and 
discussion  groups  for  pen  pals.  More  enter¬ 
tainment  listings  was  a  popular  request,  par¬ 
ticularly  if  the  local  newspaper  sites  offered 
coupons  to  clubs  and  concerts. 

The  final  suggestion,  which  came  from  the 
college  newspaper  editor,  true  to  form,  was 
for  sites  to  provide  interactive  instructions  on 
how  to  brew  beer.  ■ 
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USAToday.com  visionary 
to  focus  on  other  projects 

LORRAINE  CICHOWSKI  WILL  RELINQUISH  RESPONSIBILITIES  AS  WEB  SITE  PUBLISHER 
WITH  AN  EYE  TOWARDS  DEVELOPING  NEW  DIGITAL  VENTURES  BY  JASON  WILLIAMS 


n  the  one-year  anniversary  of  is  getting  a  new  job  —  or  is  she?  During  the  day-to-day  operations  of  the  Web  site,  while 

being  named  senior  vice  presi-  five-year  existence  of  USAToday  .com  —  for  keeping  an  eye  open  for  future  new-media 

dent  and  publisher  of  USA-  which  she  wrote  the  original  business  plan  projects.  As  of  March  1 .  she’ll  be  responsi- 

Today.com.  Lorraine  Cichowski  —  Cichowski  has  managed  to  juggle  the  ble  solely  for  exploring  and  reviewing 

new-media  and  digital  ventures  for  Arling¬ 
ton.  Va.-based  USA  Today. 

Cichowski  said  the  move  is  being  made  in 
anticipation  of  a  number  of  important  business 
deals  coming  down  the  pike  this  year. 

"The  number  of  those  deals  and  size  of 
those  deals  have  gotten  much  bigger  and 
much  more  serious,  and  we  can't  afford  for 
me  to  be  doing  a  day  job  as  publisher  of 
USAToday.com  and  juggling  the  rest  of  those 
reviews  on  the  side  or  on  Saturday  after¬ 
noon,"  said  Cichowski. 

One  such  deal  has  already  been  an¬ 
nounced.  On  Feb.  16,  Gannett  Co.  Inc.  pur¬ 
chased  an  interest  in  LuxuryLink.com.  a 
travel,  property,  and  auction  site.  In  addition 
to  travel.  Cichowski  said  Gannett  is  looking 
into  health  and  sports,  areas  that  are  “strate¬ 
gic  to  the  USA  Today  brand.” 

"The  potential  deals  and  opportunities  are 
very  different.  They  span  the  gamut  from  a 
product-development  kind  of  project  that  we 
may  incorporate  into  the  core  USA- 
Today.com  brand  ...  to  the  extreme,  a  joint 
venture  that  may  not  bear  the  USA- 
Today.com  name."  she  said. 

Jeffrey  A.  Webber,  former  vice  presi¬ 
dent/circulation  for  USA  Today,  will  be 
replacing  Cichowski  in  the  position  of  pub¬ 
lisher  of  the  Web  site. 

Webber  takes  over  a  very  healthy  opera¬ 
tion  at  USA  Today.com.  It  was  one  of  the  few 
newspaper  Web  sites  that  was  profitable  last 
year,  boasting  a  “double-digit  return  on 
sales,”  said  Cichowski. 

“Starting  things  is  fun.”  she  said.  “1  had 
the  wonderful  opportunity  of  creating  USA- 
Today.com  and  seeing  it  move  into  the  won¬ 
derful  position  to  being  very  nicely  prof¬ 
itable.  And  we  had  an  incredibly  profitable 
January,  which  is  a  great  way  to  go  out.  leav¬ 
ing  operations  from  both  an  editorial  and  a 
business  perspective  very  solid.”  ■ 
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Gannett  plan  a  model 
of  media  convergence 

USA  Today  is  on  the  air.  USA  Today 
launched  “USA  Today  Live  ”  a  Web  and  TV 
news  program  that  will  develop  the  newspa¬ 
per’s  stories  for  all  of  Gannett  Broadcasting’s 
TV  stations. 

“USA  Today  Live’’  will  feature  interviews 
by  the  paper’s  editors  and  reporters,  and,  in 
turn,  Gannett  TV  stations  will  provide  links 
to  news  stories  for  USAToday.com. 

Valery  Lodato,  former  news  producer  at 
Gannett-owned  WUSA-TV  in  Washington, 
will  be  executive  producer,  and  Dick  Moore, 
former  news  director  at  Hearst-Argyle’s 
WXII-TV  in  Winston-Salem,  N.C.,  was  hired 
to  be  managing  editor  for  the  new  venture. 

MyCalendar.com  to  be  melded 
into  YourTown.net:  Waveshift 

New-media  systems  provider  Waveshift 
Inc.  has  announced  it  will  purchase  My- 
Calendar.com  LLC  and  integrate  it  into  its 
existing  YourTown.net  community  publishing 


system.  The  E.W.  Scripps  Co.,  the  McClatchy 
Co.,  Central  Newspapers  Inc.,  and  several 
independent  media  properties  currently  use 
the  YourTown.net  service. 

MyCalender.com  will  offer  an  interactive 
events  calender  that  can  be  viewed  remotely, 
e-mail  date  reminders,  automatically  enter 
recurring  events,  subscribe  to  community  cal¬ 
enders,  and  synchronize  home  and  work 
schedules. 

Tomorrow  Times: 

Nothing  but  Net 

Taiwan  is  the  setting  for  the  latest  launch  of 
an  Internet-only  newspaper.  Tomorrow  Times. 

Boasting  a  staff  of  200  journalists  and 
investors  with  deep  pockets.  Tomorrow 
Times  hopes  to  lure  print  readers  to  the  Web. 
A  July  contribution  from  Tomorrow  Times’ 
main  investors.  New  Journalist  magazine  and 
technology  publishing  group  PC  Home,  will 
raise  its  capitalization  from  about  $5.5  mil¬ 
lion  to  as  much  as  $16  million. 

Income  will  come  mostly  from  advertising 


and  selling  content,  but  the  site  has  plans  to 
start  an  e-commerce  venture  in  the  near  future. 

Ft.com  isn’t  content 
to  rest  on  its  laurels 

A  week  after  being  receiving  an  EPpy  for 
Best  Overall  Non-U. S.  Newspaper  Online 
Service  and  one  for  Best  Business  Section  in 
a  Newspaper  Online  Service  at  the  E&P 
Interactive  Newspapers  Conference,  the 
Financial  Times  relaunched  its  Web  site  in  a 
multimillion-dollar  makeover. 

"The  site  was  previously  the  newspaper 
online.  Now  we’ve  built  something  different, 
a  portal  for  the  global  business  person  [that] 
is  supported  by  various  new  partners,” 
Michael  Foster,  managing  director  of 
FT.com,  told  Reuters. 

FT.com’s  new  format  offers  free  e-mail, 
career  information,  better  search  tools,  regu¬ 
larly  updated  news,  and  a  new  leisure  section. 
And  it  is  still  offered  free  to  users,  unlike  its 
closest  competitor.  The  Wall  Street  Journal 
Europe  Web  site. 


MONEY 
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Two  out  of  three  ain’t  bad. 

With  InfiNet  as  your  application  service  provider,  money  and  power  will  be  yours. 

First,  the  money.  E-source  with  InfiNet  and  you  can  make  more  of  it 
through  products  that  create  consumer-friendly  branded  marketplaces. 

With  advanced  revenue  tools  like  InfiNefs  Real  Classifieds,  readers  find 
just  what  they’re  looking  for  fast,  which  brings  them  back  to  your  site  often. 

And  that  keeps  advertisers  coming  back,  too.  Best  of  all,  with  InfiNet  as 
your  ASP,  there’s  no  revenue  sharing.  You  keep  all  the  money  you  make. 

Next,  the  power.  You’ll  revel  in  it  now  that  we’ve  created  the  most  robust 
and  reliable  environment  possible  for  online  publishing.  When  InfiNet 
manages  your  content  delivery,  you  get  failsafe  power,  redundant  Internet 
connections,  rigorous  network  and  onsite  security,  a  high-capacity  network 
infrastructure,  scalable  Web-server  architecture,  and  expert  tech  support 
onsite  24  hours  a  day.  It’s  enough  to  impress  the  powers-that-be.  | 

Two  out  of  three  looks  even  better  now,  yes?  a 
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New  Directions  for  News 
headed  in  new  direction 

JOURNALISM  THINK  TANK  LIKELY  WILL  MOVE  AWAY  FROM  UNIVERSITY  OF  MISSOURI 
AFTER  RETIREMENT  OF  EXECUTIVE  DIRECTOR  JEAN  GADDY  WILSON  BY  JOE  STRUPP 


After  more  than  a  decade  of 
teaching  news  organizations 
to  embrace  new  media  and 
global  telecommunications. 
New  Directions  for  News 
(NDN)  may  be  leaving  its  13-year  home  at 
the  University  of  Missouri  after  the  June 
retirement  of  founder  Jean  Gaddy  Wilson. 

“The  main  draw  to  being  in  Columbia 
[Mo.]  was  Jean.  That’s  where  Jean  was  locat¬ 
ed,”  said  Vivian  Vahlberg,  director  of  journal¬ 
ism  programs  for  the  Robert  R.  McCormick 
Tribune  Foundation,  NDN’s  largest  single 
funding  source.  “They  are  looking  to  go  else¬ 
where,  and  if  they  can  find  a  suitable  place,  it 
is  my  understanding  that  they  will  continue.” 

Mindi  Kieman,  a  member  of  the  NDN 
board  of  directors,  said  changes  are  in  the  off¬ 
ing  but  no  final  decisions  had  been  made. 

“We’re  looking  for  a  place  that  could  grow 
and  develop,  with  a  passion  for  innovation 
and  excitement,  and  a  place  that  may  already 


have  some  kind  of  program  in  place,”  said 
Kiernan.  “We  have  not  precluded  anything. 
We  are  very  early  in  the  process,  and  we  have 
many  factors  to  consider.” 

NDN  is  known  for  host¬ 
ing  a  number  of  annual 
journalism  events  that 
focus  on  making  news 
more  relevant  to  society 
and  using  the  Internet  and 
other  new-media  tools. 

Among  those  that  have 
drawn  praise  are  its  round¬ 
table  discussions,  diversity 
awareness  programs,  and 
global  leadership  events. 

The  most  recent  series  of 
round-tables,  which  ended  in  December, 
spanned  18  months  and  included  21 1  partici¬ 
pants  from  35  companies. 

Wilson,  the  only  executive  director  NDN 
has  had  since  it  opened  in  1987,  announced 


earlier  this  month  that  she  would  be  leaving 
her  post  June  1 .  She  stressed  the  need  for  the 
organization  to  continue  without  her. 

“NDN  is  more 
important  than  ever  as 
communications  sys¬ 
tems  evolve  media  into 
a  globally  connected 
system,”  Wilson  said. 
“This  rapid  evolution 
requires  us  to  continue 
to  develop  a  more  robust 
journalism  to  support 
democracy.” 

Vahlberg,  whose 
foundation  has  given  an 
annual  $450,000  grant 
to  NDN  since  1988,  also  urged  that  the  center 
keep  going,  citing  its  fresh  approach  and 
unique  perspective  on  journalism  issues. 

“It  really  takes  a  look  over  the  horizon,” 
said  Vahlberg.  “It  gets  outside  of  the  daily 
news  and  business-as-usual  to  see  the  con¬ 
nection  between  other  worlds  and  the  news 
business.” 

Vahlberg  said  the  McCormick  Tribune 
Foundation  would  be  interested  in  future 
funding  for  New  Directions  for  News,  but 
only  after  reviewing  its  new  executive  direc¬ 
tor  and  new  home  base  location.  “If  it  can  get 
reconstituted  in  a  new  place,  with  a  new 
director  and  a  program  we  have  confidence 
in,  we  could  continue,”  she  said.  “We  have  to 
see  what  happens.  We  don’t  know  yet.” 

Kiernan  said  a  new  executive  director 
would  be  chosen  only  after  the  program’s 
future  permanent  site  is  found.  ■ 

ScreamingMedia  goes  public 

ScreamingMedia.com  Inc.,  a  content  syn¬ 
dicator  for  more  than  530  Web  sites,  has  filed 
for  an  initial  public  offering.  The  New  York- 
based  syndicator  of  content  from  nearly  400 
publishers,  including  The  Arizona  Republic  in 
Phoenix  and  the  St.  Petersburg  (Fla.)  Times, 
will  be  listed  on  the  Nasdaq  stock  market. 


Are  You  Losing  ReadersP 
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Media  can  deliver  24-hour -news  and  sports  content  in  a  fully  . 
customizable,  continually  updated  service  designed  to  keep  local 
readeis  local. 
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Alumnipride  a  site  for  scribes 
giving  it  that  ol’  college  try 

ITS  ELEMENTARY:  EDUCATION  COVERAGE  SHOULDN’T  END  WITH  SECONDARY  SCHOOL, 
EVEN  THOUGH  ‘LOGISTICS’  IS  A  CHALLENGE  AFTER  GRADUATION  BY  CHARLES  BOWEN 


College  is  sometimes  the 

stepchild  of  education  re¬ 
porters.  Reared  in  covering 
kindergarten  through  high 
school,  our  education  writers 
and  editors  often  are  simply  more  comfort¬ 
able  in  the  world  of  local  school  board  poli¬ 
tics,  new  curricula,  the  distribution  of  public 
education  dollars,  the  dynamics  of  parents 
and  teachers,  and  the  fads  and  fashions  of 
daily  student  life. 

Why  is  it  we  feel  that  once  we’ve  pub¬ 
lished  the  obligatory  college  preparation 
package  and  gotten  the  seniors  through  the 
SAT  tests  that  we  then  can  push  out  of  the 
nest  another  graduating  class  and  turn  our 
journalistic  attentions  elsewhere?  Logistics, 
mainly.  Most  colleges  are  outside  our  cir¬ 
culation  areas,  so  we’re  not  in  the  pipeline 
for  their  press  releases,  and,  frankly,  we’re 
already  way  too  busy  covering  what’s 
happening  in  town  to  go  looking  for  news 
elsewhere. 

But  there  are  times  when  being  able  to 
make  fast  connections  with  distant  universi¬ 
ties  surely  would  make  newsroom  life  easier. 
Suppose  you’re  on  deadline  —  aren’t  you 
always?  —  and  you’ve: 

•  Just  learned  the  name  of  the  leading 
candidate  for  the  local  university  presidency. 
He  is  the  darkest  of  dark  horses.  It  would  be 
so  helpful  if  you  could  see  the  stories  from 
the  most  recent  issues  of  that  school’s  student 
newspaper. 

•  Started  editing  a  story  by  your  greenest 
reporter.  His  copy,  filled  as  usual  with  typos, 
provides  a  very  strange  spelling  for  a  little- 
known  university  represented  by  a  visiting 
lecturer.  No  time  to  kick  the  story  back  to  the 
tenderfoot  as  an  object  lesson;  you  just  need 
the  correct  spelling  right  now  to  make  your 
page  deadline. 

•  Found  a  story  on  the  wire  that  reports 
the  names  of  several  college  students  hurt  in 
a  car  accident,  including  one  whose  name 
sounds  as  if  she  might  be  the  child  of  a 
prominent  local  family.  As  you  ask  the  police 


sities  in  that  state.  Click 
the  one  you’re  research¬ 
ing  to  be  transported  to 
the  requested  online  site. 

Other  considerations 
for  using  Alumni- 
pride.com  in  your  writ¬ 
ing  and  editing: 

1  Alert  your  lifestyles 
staff  to  this  site.  It 
provides  a  fairly  active 
section  on  music,  giving 
an  interesting  insight 
into  what  is  hot  and 
what  is  not  on  college 
campuses  and  among 
recent  graduates.  The 
site’s  music  page  pro¬ 
vides  linked  headlines 
reporter  to  get  on  it,  you  realize  he  could  u.se  to  recent  music  news,  as  well  as  reviews, 

help  with  contact  names  and  numbers  for  the  concert  announcements,  and  music-oriented 

university.  But  where  to  turn  for  fast  facts  Web  sites. 

such  as  this  when  you’re  not  dealing  with  a  Alumnipride.com  itself  might  also  be 
local  university?  worth  a  feature  for  your  local  readership, 

Alumnipride.com,  a  site  that  exists  primar-  since  its  primary  function  is  to  put  college 

ily  to  enable  recent  college  grads  to  stay  in  graduates  in  touch  with  other.  The  site  offers 

touch  with  one  another,  also  proves  to  be  a  a  chatroom  and  message  board,  elec- 

valuable  reference  tool  for  such  specific  tronic  shopping  for  college  merchan- 

applications.  It  not  only  offers  daily  college  dise,  and  data  on  alumni  clubs  around 
news  and  sports  from  around  the  country,  but  the  country  as  well  as  an  interesting 
its  "College  Links”  section  is  ideal  for  quick-  "Find-a-Friend"  search  feature, 
ly  finding  electronic  extensions  of  universi-  Recently,  the  site  launched  a  sec- 
ties  everywhere.  tions  of  "reviews”  of  colleges  and 

To  use  it,  visit  the  site  at  http://www.alumni  universities,  written  by  students  and 
pride.com,  where  the  introductory  page  lists  former  students.  At  this  writing,  the 
hyperlinked  headlines  for  top  college  news,  database  is  small  —  fewer  than  two 
such  as  "U.  Pittsburgh  economics  prof  predicts  dozens  reviews  online  —  but  it  might 
a  slumping  economy  for  2000,”  "U.  Oklahoma  be  a  space  to  watch  in  the  future.  To 

Muslims  come  together  to  celebrate  holiday,”  check  the  current  crop,  click  the 

and  "Stanford  Med  School’s  top  position  to  "Reviews”  button  on  the  site's  intro- 
split.”  At  the  bottom  of  the  main  screen  are  a  ductory  screen,  then  select  a  school 
section  of  "College  Links.”  connecting  to  col-  from  the  resulting  drop-down  list, 
lege  homepages,  college  alumni  homepages.  Reviews  cover  topics  ranging  from  liv- 
college  newspapers,  and  so  on.  Click  any  of  ing  conditions,  academics,  sports, 
these  links  and  you’ll  be  prompted  to  specify  a  food,  recreation.  It  also  provides  vital 

state  for  searching.  The  next  screen  then  dis-  statistics  on  student  enrollment  and 

plays  a  hyperlinked  list  of  colleges  and  univer-  contact  information.  ■ 
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marketing&aales 


Volvo  relaunches  luxury  S80, 


puts  $2  million  in  newspaper  ads 

AUTOMAKER’S  POSTER  ADS  ARE  INSERTED  IN  PAPERS  IN  10  MARKETS  BY  KEN  LIEBESKIND 


It’s  a  big-daddy  luxury  car,  so 

Volvo  is  advertising  the  S8() 
sedan  in  a  big  way.  with  a  $10- 
million  campaign,  including  $2 
million  devoted  to  newspapers. 
The  highlight  of  the  newspaper 
effort  is  a  12-panel  poster  distrib¬ 
uted  as  an  insert  in  10  major-market 
papers. 

Volvo  also  has  begun  a  flight  of 
run-of-press  (ROP)  ads  in  The  Wall 
Street  Journal  and  USA  Today. 

"We  typically  use  newspapers  in 
conjunction  with  launches.  The 
beauty  of  newspapers  is  they  make 
things  feel  newsworthy.”  said  Bob 
Austin,  director  of  marketing  com¬ 
munications  for  Volvo,  which  was 
purchased  by  the 
Ford  Motor  Co. 
last  year. 

The  full-color 
poster,  opening 
up  to  show  a  bril¬ 
liant  photograph 
of  Volvo's  S80 
model,  dropped 
first  Jan.  28  in  the 
pre-Super  Bowl 
issue  of  USA 


Various  panels  from  poster  advertisement 
for  relaunch  of  Volvo’s  $42,000  S80  sedan. 
Posters  were  inserted  in  newspapers 
in  10  markets. 


We  typically 
use  newspapers 
in  conjunction 
with  launches. 
The  beauty  of 
newspapers  is 
they  make  things 
feel  newsworthy. 

—  Bob  Austin 


B.A,  Todax  and  then  Feb.  in  The  Wall  Street  Journal  and  USA  Today 

3  in  The  New  York  in  late  January.  These  ads  will  continue  run- 

Timex.  the  Los  ning  in  the  yonnm/ through  March  29.  A  full- 

Angeles  Times,  the  page  ad  and  half-page  spread  across  two 

Chicago  Tribune,  pages  are  being  used.  Both  pick  up  art  from 

the  San  Francisco  Chronicle.  The  Boston  the  poster. 

Globe.  The  Washington  Post.  The  Dallas  The  campaign  is  based  on  a  relaunch  of 
Morning  News.  The  Atlanta  Journal-  the  S80,  Volvo's  most  expensive  model. 

Constitution.  The  Philadelphia  Inquirer,  and  which  sells  for  $42,000.  It  promotes  a  new 

The  Miami  Herald.  feature,  a  PremAir  radiator  that  converts 

Volvo  also  began  placing  its  ROP  ads  smog  and  ozone  to  oxygen. 


“It's  a  unique  environ¬ 
mental  innovation,  so  we  had  to  tell  about  it 
in  a  grand  way,”  Austin  said. 

The  poster  was  printed  on  recycled  paper, 
which  Austin  called  "ridiculously  expensive,” 
but  necessary  because  “it  would  be  bizarre  to 
do  an  ad  for  an  environmental  feature  in  a 
nonenvironmental  way.” 

Newspaper  advertising  was  limited  to  the 
Continued  on  Page  45 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ASTROLOGY 


Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 

AUTOMOTIVE 

WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 

COLUMNS  AVAILABLE 

ANTIQUE  TALK 

The  Calvin  &  Hobbes  of  antique  columns 
www.antiquetalk.com 
(203)  263-2899 

ENTERTAINMENT 

‘‘Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 

ENVIRONMENT 

“ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  514-1400 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


ANNOUNCEMENTS 


ANNOUNCEMENTS 

WRITING  AWARD 
The  Southern  Environmental  Law 
Center  seeks  non-fiction  entries  on 
AL.  GA,  NC,  SC,  TN  or  VA  environment 
Works  published  1 999  only.  March  1 7 
deadline;  $1000  prize.  (804)  977-4090 
or  www.southernenvironment.org 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579.  Landrum.  SC  29356 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
wvvw.mediamergers.com 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 


"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES.  INC 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St..  Suite  21 4-7 
Boca  Raton,  FL  33432 

2000  CUSTOM  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail;  kevinkamenandco@aol.com 
NY  (516)  379-2797.  Tampa,  FL 
(727)  786-5930,  Fax  (516)  379-3812 

NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE.  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions.  Mergers 
5196  Benito  St.  #1 1 .  Montclair,  CA  91 763 
(909)  626-6440.  Fax  (909)  624-8852 
www.media-broker.com 


EXECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)421-9600 

JMPC,  Est.  1983.  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

Leader  in  Sale  ^  C  i 
of  Community  ^  i 

Newspapers  *  j 

Chech  <‘'tr  RcfcrciKXs 
(214)265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

(r.Tl  IX-SIO  Dr.  Dallas.  T-\  --522=; 
WWW  rii'kcnbaciKTnK'dia.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta.  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr.  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

NEWSPAPERS  FOR  SALE 

FOR  CURRENT  LISTINGS 
GOTO 

wvvw.cribb.com 

ESCAPE!  2  town  papers  only  $25,000 
best  offer.  Jim  Lucas  Real  Estate 
Steamboat  Springs,  CO  970-879-7883. 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin.  TX  78703-2833. 

(512)  476-3950 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
vvww.mediamergers.com 

NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


NORTHERN  CALIFORNIA; 

•  NEW  LISTING!  TWO  WEEKLIES- 
Legally  adjudicated,  in  strong  growth 
area,  99  gross  $61  OK.  Absentee 
owner  CF  $64K.  Price:  $750,000. 

•  BUSINESS  MAGAZINE-Monthly,  high 
demographic  market.  '99  absentee 
owner  CF  $162K.  Opportunity  to 
grow.  Price:  $1  05  million. 

•  TWO  WEEKLIES-One  staff,  '99  gross 
$490K.  Near  ocean.  Price;  $575,000. 

•  6-NAMEPLATE  GROUP  SUBURBAN 
PUBS-4  newspapers:  (3  semi¬ 
monthly,  1  monthly),  plus  2  monthly 
reg.  spcity.  pubs.  '99  gross  $696K-i-. 
Positive  CF.  Price:  $500,000 

•  SMALL  WEEKLY-No.  mountain  area. 
‘99  gross  $79K.  Price:  $100,000 

CENTRAL  CALIFORNIA: 

•  MULTI-DAY  NEWSPAPER-With 
press.  Fiscal  year  '99  gross  over 
$1M.  Includes  real  property.  Near 
ocean.  Price;  $2.5  million. 

Mel  Hodell.  Broker 

Contact  Gregg  K.  Knowles. 

Exclusive  Agent 

(909)  626-6440.  Fax  (909)  624-8852 
www.media-broker.com 

LONG-ESTABLISHED  RURAL 
northern  New  England  paid  weekly, 
$275,000-$300.000  gross.  Real  estate. 

Box  01187,  Editor  &  Publisher 
1515  Broadway.  12th  FI.  NY.  NY  10036 

NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
PO.  Box  1691,  Cincinnati,  OH  45201 


NEWSPAPER  BROKERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
i  Partners,  Bank,  Tax, 

!  Stock.  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
A  Appraisals 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemaiv  MT  5971 5 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Wav  E., 
Naples.  FL  34105 
tokis®  mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


ALLMAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

LARGE  GROUP  OF  1992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648  461 1 ,  Fax  (81 5)  648-2856 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International.  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VISA  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


FOR  SALE  BY  OWNER 
WEB  PRINTING  EQUIPMENT 

•  9  Harris  V-22  Units  (22  3/4“  Cut  Off. 
60s  Models) 

•  3  JF-1  Harris  Folders  (with  Quarter 
Folder) 

•  2  MSS  Martin  Splicers 

•  Miscellaneous  Roll  Stands,  Motors, 
Gluer,  3  Partial  Units. 

Please  Call  Keith  Gower 
(71 3)  941  -4845  (281 )  489-1 389 


GLOBAL  SINGLEWIDTH  SALES 
Sell/Rebuild  Used  Equipment 
Specializing  in  Goss 
Inventory  Immediately  Available 
Call  (630)  876-9977 
Fax  (630)  876-9972 
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PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs.  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 

PRESSES 

Goss  3:2  Folders  23  9/1 0“.  22  3/4”, 
22“,21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P  42"  +  45" 
Goss  Y  columns  all  sizes 
Goss  Metro  Units 
Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


Post-it'^ote  Ad^ertisi/i^  by 

NoteAdSdCOm 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it* *  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  prml  media  advertising 

•  Aulhonzed  distributor  of  3M. 

1.877-668-3231  Post-tt 

www.noteads.com  Noim 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES  |  CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1-888-343-0470  X 106 

www.circulationservices.com 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Nkli'o  Ncw.s  Sen  icc,  liK . 
Naiioiiwide  ■IKl.H.M.ARKiniNG 
Horace  Southward 
(87-')  550-1515 
Eric  Southward 
WWW. metro-news.com 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  Stale  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


CIRCULATION  SERVICES 

TELE  DIRECT  MARKETING,  INC, 
(912)  226-6100,  Fax  (912)  226-5414 
“newspaper  telemarketing  experts" 

TELEMARKETING  PROF.  INC. 

Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quality  Starts 
Al  Schreibman  1-800-830-3776 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

Phone  (303)  791-3301 
http://www.fakebrains.com 

EMPLOYMENT  SERVICES 

LOOKING  FOR  A  NEW  JOB? 

Circulation  Placement  can  help. 

We  have  30  years  experience  in  the 
newspaper  industry.  Our  contacts 
and  network  are  nationwide.  Send 
your  resume  and  cover  letter  to: 
circplace@juno.com  or  mail  to: 
Circulation  Placement,  PO.  Box 
465642.  Lawrenceville,  GA  30042 
No  fee  or  charges.  Confidential 


NEWSPAPER  CONSULTANTS 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
tor  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


CRADICK  &  MINIE  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 

HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
E-mail  BHS17News@aol.com 

PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


SluVI)  H&r  m)X  REI.PIES  TO 

Editor  &  Publisher 
(lassified  Ad  Dept. 

IS  15  Broadway,  12th  Floor 
New  York,  NY  10036 

_ _  I 
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HELP  WANTED 


ACADEMIC 


ADVERTISING  DIRECTOR/ADVISER 
INDIANA  DAILY  STUDENT  (IDS) 

The  IDS,  an  award-winning  daily 
newspaper  and  news  website  for  Indi¬ 
ana  University,  seeks  professional  to 
lead  large  student-run  sales  team  serv¬ 
ing  500  local/national  accounts 
($1.8K).  I.U.  is  a  large,  scenic  lime¬ 
stone  Big  Ten  campus  in  Bloomington, 
a  rapidly  growing  city  of  75,000  in  the 
wooded  hills  of  southern  Indiana. 
Send  resume,  cover  letter/references 
to  Don  Cross.  Indiana  Daily  Student, 
Ernie  Pyle  Hall  120,  Bloomington,  IN 
47405.  For  info  (812)  856-5875, 
dcross@indiana.edu  The  IDS  is  an 
Equal  Opportunity  Employer. 


VISITING  PROFESSIONAL  POSITION 
E.W.  SCRIPPS 
SCHOOL  OF  JOURNALISM 
OHIO  UNIVERSITY 

Scripps  Howard  Visiting  Professional 
at  the  E.W.  Scripps  School  of  Journal¬ 
ism,  Ohio  University,  during  part  or  all 
of  the  2000-2001  academic  year.  This 
person  will  work  with  both  beginning 
and  advanced  journalism  students  in 
two  courses  per  quarter  that  fit  within 
the  successful  candidate’s  experience 
and  the  school's  needs.  Informal 
interaction  with  students  as  well  as  pro¬ 
fessional  and  community  groups  also 
will  be  required.  Capability  in  media 
management  and/or  new  media  a 
plus.  Ideal  candidate  should  possess 
extensive  recent  media  experience. 
Responsibilities  include  classroom 
teaching  and  advising  students  about 
the  profession.  Ohio  University  is  a  resi¬ 
dential  Southeast  Ohio  campus  of 
19,000  of  which  900  are  journalism 
majors.  The  75-year-old  journalism  pro- 
-gram  has  been  nationally  recognized 
for  outstanding  programs  on  both 
undergraduate  and  graduate  levels. 
Holders  of  the  Scripps  Howard  Visiting 
Professional  position  have  included 
Terry  Anderson  (AP),  Barbara  Raab 
(NBC),  Ron  Ostrow  (L.A.  Times), 
Walter  Friedenberg  (Scripps  Howard), 
Helen  Thomas  (UPl)  and  Kevin  Noblet 
(AP).  Send  application  letter,  resume 
and  three  references  to: 

Professor  Donald  Lambert,  E.W.  Scripps 
School  of  Journalism,  Ohio  University, 
Athens,  OH  45701 .  Ohio  University  is  an 
AA/EOE  employer. 

Review  of  applications  will  begin  March  31 . 
Decision  anticipated  mid-April.  Questions 
may  be  addressed  to  lambertd@ohio.edu 


CLASSIFIEDS 


SUBSCRIBE 

TOE&P 

TODAY 


ACCOUNTING 


BUSINESS/FINANCIAL  MANAGER 
Accounting  or  finance  degree  with 
strong  newspaper  operations  back¬ 
ground  preferred.  Responsibilities  in¬ 
clude  financial  oversight  and  reporting, 
billing,  collections,  personnel  adminis¬ 
tration,  payroll,  taxes  inventories,  etc. 
This  position  will  assist  the  Publisher 
and  General  Manager  with  the  opera¬ 
tion  of  the  enterprise,  with  controls, 
management  systems,  HR  and  busi¬ 
ness  plans.  We  are  looking  for  a  solid 
contributor  to  the  success  of  our  man¬ 
agement  team.  Most  of  all,  we  want  an 
entrepreneurial,  results-oriented  finan¬ 
cial  specialist  who  can  help  organize, 
plan,  track  and  help  move  our  newspa¬ 
per  forward.  Competitive  compensation 
and  benefit  package  in  one  of  Amer¬ 
ica's  most  livable  cities.  Please  send 
cover  letter,  resume  and  compensation 
history  to:  Kirk  Parkinson,  publisher: 

The  Daily  Herald 
PO.  Box  71 7,  Provo,  UT  84603 


COMMUNITY  NEWSPAPER  HOLD¬ 
INGS,  INC.,  located  in  Birmingham, 
Alabama  is  seeking  candidates  for  the 
position  of  Internal  Audit  Manager. 
Applicants  for  this  position  must  have 
a  bachelor's  degree  in  accounting;  5 
to  7  years  of  audit  experience,  some  of 
which  must  be  in  the  newspaper 
industry.  This  position  also  requires 
strong  supervisory  skills  and  interme¬ 
diate  to  advanced  Excel  spreadsheet 
and  general  computer  skills.  CPA  cer¬ 
tification  is  a  plus. 

The  Internal  Audit  Manager  directs  the 
internal  audit  function  for  cnhi.  This 
entails  supervising  an  internal  audit 
staff  of  three  and  coordinating  internal 
audits  for  over  200  newspaper  pro¬ 
perties.  Responsibilities  include  audit 
planning  and  execution,  preparation  of 
the  resulting  internal  audit  reports  and 
monitoring  compliance  with  audit 
recommendations.  The  Internal  Audit 
Manager  also  assists  the  company’s 
external  auditors  with  their  annual 
audit. 

This  is  an  excellent  career  opportunity 
to  join  a  dynamic  and  growing  com¬ 
pany.  Cnhi  offers  a  competitive  com¬ 
pensation  and  benefits  package  that 
includes  health,  dental,  life,  long-term 
disability  insurance  and  a  401 K  plan. 
Qualified  applicants  should  forward  a 
resume  and  cover  letter  to:  Lynn  O. 
Pearson,  Sr.  Vice-President  and  Con¬ 
troller,  cnhi,  3500  Colonnade  Parkway, 
Suite  600,  Birmingham,  AL,  35243 


ADMINISTRATIVE 


PUBLISHER: 

Incredible  adventure  for  entrepreneurs. 
Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet,  is  looking  for 
additional  leaders  to  build  teams  at 
start-up  California  daily  newspapers. 
Hands-on  experience  required:  sales, 
news,  distribution,  and  leadership.  Com¬ 
petitive  compensation  plus  stock 
options  for  aggressive  leaders.  Not  for 
the  faint-hearted:  strong,  entrepreneur¬ 
ial  work  ethic  required!  E-mail  resume: 
arnold@berkeleydailyplanet.com 
Fax:  (510)841-5695 


ADMINISTRATIVE 


PUBLISHER/10.500  circulation  weekly 
mountain  resort  town  in  Zone  8.  Send 
resume,  salary  history  to: 

Box  01190,  Editor  &  Publisher 

1515  Broadway.  121h  FI.  NY.  NY  10036 
Or  E-mail  michelea@mediainfo.com 


PUBLISHER/GENERAL  MANAGER 
Experienced,  energetic  individual  want¬ 
ed  to  lead  a  unique  publishing  venture 
being  started  by  a  successful  entrepre¬ 
neur.  Candidates  should  have  experi¬ 
ence  in  book  publishing  and  skill  and 
success  in  leadership,  management,  mar¬ 
keting  and  planning.  Above  all  you  must 
have  the  desire  to  help  build  a  business 
and  thrive  in  a  start-up  and  selfmanaged 
environment.  On-line  experience  is  help¬ 
ful,  as  is  a  love  of  history  and  an  appre¬ 
ciation  for  a  good  story.  Salary  and 
equity  offered. 

E-mail  resumes  to: 

jobs@c4am.com 


THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs.  Duties  include 
develop  curriculum  for  management 
and  editing  training  with  diversity 
emphasis,  recruit  faculty,  enroll  partici¬ 
pants.  evaluations,  budgeting  and 
overall  management.  Need  back¬ 
ground  in  journalism,  staff  supervision 
and  journalism  training,  strong  com¬ 
munication  skills,  experience  working 
with  different  levels  in  news  organiza¬ 
tions,  and  cross-media  experience. 
Extensive  travel.  Salary  and  benefits 
competitive.  Send  letter  of  application, 
resume  and  3  references  to  Executive 
Search,  Maynard  Institute  for  Journal¬ 
ism  Education,  1211  Preservation  Park 
Way,  Oakland.  CA  9461 2. 

www.maynardije.org 


FAMILY-OWNED 

community  newspaper  company  is  look¬ 
ing  for  general  managers/ad  managers 
to  help  lead  our  growing  number  of 
Midwest  and  Southeast  small  dailies  and 
large  weeklies.  The  right  individual  could 
develop  into  Publisher  position  with 
future  equity  possibilities. 

Send  resume  to: 

Lancaster  Management.  Inc. 

PO.  Box  609,  Gadsden,  AL  35902 


ADVERTISING 


ADVERTISING  DIRECTOR 
Pulitzer-owned  daily  and  weekly  60 
miles  west  of  Chicago  need  a  proven 
manager  to  direct  our  growth  plans. 
We  re  looking  for  the  best  in  the  field  to 
round  out  our  management  team.  In¬ 
clude  salary  requirements  with  resume 
and  send  to: 

Chris  Doyle,  Publisher,  Daily  Chronicle 
Fax:  (815)758-6705 
E-mail:  cdoyle@pulitzer.net 


ADVERTISING  DIRECTOR 
Prestigious  weekly  newspaper  is  seek¬ 
ing  an  individual  to  manage  and  direct 
all  aspects  of  advertising  sales. 
Qualified  individual  will  lead  a  sales 
team  of  9  from  NYC  office.  The  ideal 
candidate  will  have  prior  print  and  at 
it-jt  3  years  of  sales  management 
experience,  strong  written  and  verbal 
communication  skills  and  have  knowl¬ 
edge  of  sales  incentive  and  compensa¬ 
tion  plans  designed  to  motivate,  lead 
and  grow  sales  effort.  Computer  skills, 
B.S./B.A.  degree,  creativity,  initiative, 
ability  to  handle  multi  tasks  and  work 
well  with  staff  and  clients  a  must. 

We  offer  a  competitive  base  salary, 
excellent  benefits  and  incentive  plan. 
Please  send  your  resume,  including 
salary  requirements  and  a  brief  cover 
letter  telling  us  why  you  are  the  right 
person  for  this  job,  to: 

Richard  Waloff 
The  Jewish  Week 
1501  Broadway,  Suite  505 
New  York,  NY  10036 
No  phone  calls,  please 


ADVERTISING  DIRECTOR 
Connecticut  7-day  newspaper  with 
weekly  newspaper  and  shopper  group 
is  seeking  an  experienced  ad  director 
to  lead  advertising  operations. 

The  ideal  candidate  will  possess 
strong  sales  and  interpersonal  skills, 
and  must  be  willing  to  lead  by  example 
to  achieve  and  surpass  goals. 
Competitive  salary,  incentive  and  com¬ 
prehensive  benefits  package  offered. 
Send  cover  letter  and  resume  and 
salary  requirements  to: 

Box  01185,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


ADVERTISING 


ADVERTISING  DIRECTOR 
Aggressive,  can-do  leader  with  well- 
developed  advertising  management 
and  organizational  experience.  We 
want  an  enthusiastic  innovator  with  the 
ideas,  abilities  and  execution  skills  to 
capitalize  on  a  tremendous  growth 
opportunity  in  one  of  the  fastest  grow¬ 
ing  markets  in  the  country.  The  ele¬ 
ments  are  in  place  for  big  success.  If 
this  challenge  inspires  you,  and  you 
want  to  live  in  one  of  America's  most 
livable  cities,  please  send  cover  letter 
and  resume  to  Al  Manzi,  general  man¬ 
ager,  The  Daily  Herald: 

PO.  Box  717,  Provo,  Utah  84603 
Or  fax  (801)  344-2982 
Or  E-mail  amanzi@heraldextra.com 
EDITOR  &  PUBLISHER 


ADVERTISING  MANAGER 
Are  you  creative?  Have  great  ideas  and 
ways  to  implement  them?  Have  lead¬ 
ership  skills?  The  Observer,  a  6-day 
daily  newspaper,  has  an  opening  for 
advertising  manager  located  in  Union 
and  Wallowa  counties.  You  will  work 
with  a  staff  of  four.  Experienced  in  sales 
management  preferred.  Salary  com¬ 
mensurate  with  exprerience.  Benefits  in¬ 
clude  401  (k),  profit  sharing,  vacation, 
medical/dental,  sick  leave,  etc.  Send 
cover  letter,  resume  and  salary  history  to: 

David  Thouvenel,  Publisher 
1406  5th  Street.  La  Grande,  OR  97850 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
wviiw.boonenewspapers.com 
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HELP  WANTED 


CIRCULATION 


ADVERTISING 


ADVERTISING  DIRECTOR 
Antelope  Valley  is  the  place  to  be  in 
2000!  We  are  looking  for  an  experi¬ 
enced,  community  minded,  advertising 
professional  with  exception  people 
skills  to  lead  our  talented  advertising 
staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in 
this  fast  growing  southern  California 
market:  if  you  are  interested  in  working 
for  an  organization  where  your  contri¬ 
butions  will  be  recognized  and 
rewarded;  if  you  are  able  to  inspire 
teamwork  and  cooperation  among  the 
advertising  sales  staff  and  with  the 
other  departments  of  the  newspaper, 
than  send  us  a  resume  and  cover  letter 
that  demonstrates  your  sales  and 
marketing  skills  and  your  passion  for 
excellence.  Generous  salary  package 
in  the  mid  90's  includes  excellent 
benefits.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  mid  size,  award 
winning,  community  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale 
and  Lancaster,  California,  Send  your 
application  materials  to: 

Cherie  Bryant 
Vice  President, 

Marketing  and  Advertising 
The  Antelope  Valley  Press 
PC.  Box  4050 
Palmdale,  CA  93590-4050 


CLASSIFIED  ADVERTISING 
TRAINING  MANAGER 
Conducts  classroom  training  for  Class¬ 
ified  Advertising  Telephone  Sales  em¬ 
ployees.  Training  topics  include  com¬ 
puter  systems,  policies  and  proce¬ 
dures,  copy  writing,  ad  building,  cus¬ 
tomer  service  and  sales.  Requires: 

•  2-4  years  supervisory,  training  or 
sales  experience;  experience  in 
Classified  advertising  highly  desired 

•  Excellent  oral  and  written  communi¬ 
cations  skills 

•  Experience  with  the  design  and  fa¬ 
cilitation  of  training  programs 

•  Ability  to  work  well  in  a  fast  paced 
team  oriented  environment 

•  Undergraduate  degree  or  equivalent 
related  work  experience 

We  offer  competitive  starting  salaries 
and  great  benefits.  For  consideration, 
please  submit  resume  to: 

Orlando  Sentinel  Communications 
Employment  Center  -  EP-CATM-CFH 
633  North  Orange  Avenue 
Orlando,  FL  32801 
Fax:  (407)  420-5766 
chaymes@orlandosentinel.com 
Equal  Opportunity  Employer 


MAJOR  ACCOUNTS 

Cycle  California!  Magazine  is  looking  for 
independent  sales  professionals  to 
develop  major  accounts.  We  are  the 
largest  regional  bicycle  magazine  in  the 
country.  Competitive  commission,  pro¬ 
tected  territories.  Proven  track  record 
required.  Contacts  in  the  bicycle  indus¬ 
try  a  plus.  Letter  and  resume  to: 

Bob  Mack,  Cycle  California!  Magazine 
PO.  Box  1 89,  Mountain  View,  CA  94042 
Fax  (650)  968-9030 

C4 


ADVERTISING 


CLASSIFIED  ADVERTISING  DIRECTOR 
Progressive  Pennsylvania  newspaper  is 
currently  recruiting  for  a  Classified 
Advertising  Director.  This  is  an  excep¬ 
tional  opportunity  to  join  a  growing  and 
dynamic  organization  in  a  revitalized 
region  that  ranks  as  one  of  the  country's 
top  20  metro  markets.  We  are  seeking 
an  ambitious,  self-motivated  candidate 
that  displays  strong  leadership  and 
communication  skills  as  well  as  an 
extensive  knowledge  of  classified 
marketing.  Vision  to  develop  and  imple¬ 
ment  marketing  plans  to  grow  revenue 
and  market  share  is  essential.  The  ideal 
candidate  will  also  lead  and  develop 
already  talented  sales  management  and 
sales  staff. 

If  you  are  looking  to  advance  your 
career  with  an  expanding  organization 
that  will  also  allow  for  future  career 
opportunities,  our  growing  network  of 
newspapers  is  looking  for  falented 
executives  like  you  that  will  help  us 
reshape  newspaper  and  online  potential 
for  the  future.  We  are  setting  new 
records  and  need  bright,  innovative 
thinkers. 

We  offer  a  competitive  salary, 
aggressive  open-ended  MBO  program 
and  complete  benefits  package,  which 
includes  matching  401  (k)  program. 
Please  send  resume  and  salary  require¬ 
ments  to: 

Box  01174,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


EXCEPTIONAL 

and  immediate  career  and  income 
opportunity  to  be  advertising  director 
of  growing  family-owned  publishing 
company.  Your  sales  leadership  capa¬ 
bility  will  be  needed  to  effectively  com 
bine  daily  and  weekly  joint  sales 
activities.  Classified  advertising  and 
systems  knowledge  are  strong  posi¬ 
tives.  Your  experience  must  show  con¬ 
tinued  record  of  success.  Potential 
incentives  will  drive  your  remuneration 
well  past  some  larger  circulation 
dailies.  Excellent  benefits  and  working 
conditions.  Located  in  delightful,  smaller 
Northeast  recreational  community  near 
competitive  metropolitan  area. 
References.  Send  resume  today  to: 

Hare  Associates.  Inc. 

62  Black  Walnut  Drive,  Rochester,  NY  14615 
Or  fax  to  (716)  621-4197 


MAJOR  ACCOUNT  SALES  MANAGER 
Come  work  for  the  best  newspaper  in 
Ohio  -  The  Cincinnati  Enquirer  &  Post. 
As  a  part  of  Gannett.  Inc,,  the  nation's 
largest  newspaper  company,  we  offer  a 
dynamic,  customer  focused  environ¬ 
ment  where  individuals  are  rewarded  for 
exceptional  performance.  Rated  among 
the  top  five  employers  by  Working 
Woman  Magazine  and  22nd  by  FOR¬ 
TUNE  as  a  leader  in  diversity.  Minimum 
2  years  media  sales  management  expe¬ 
rience.  Fax  or  E-mail  resume  to: 

Human  Resources 

(513)768-8210  hr@enquirer.com 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


_ ART/GRAPHICS _ 

SENIOR  ONLINE  DESIGNER 
Helps  to  set  and  maintain  the  look  and 
feel  of  USA  Today.com.  Creates  daily 
informational  news  graphics,  advertise¬ 
ments  and  promotional  designs  for  the 
web.  Requires  5  years  experience  as  a 
graphic  artist  or  animator;  ability  to 
work  well  under  deadline;  exceptional 
design  and  drawing  skills;  excellent 
PC  skills  with  knowledge  of  Macintosh 
graphics  software.  Must  be  able  to 
work  in  creative  team-like  atmosphere. 
We  offer  a  competitive  compensation 
and  benefits  package  that  includes  an 
onsite  fitness  center  and  401  (k).  If 
interested,  please  submit  resume  with 
salary  history  to  USA  Today,  Human 
Resources  Department  (LC),  1000 
Wilson  Blvd.  Arlington,  VA  22209. 
Resumes  can  also  be  faxed  to; 

(703)  558-3840 

Or  E-mailed  to:  jobs@usatoday.com 
Online  portfolio  a  plus 
To  learn  about  the  USA  Today  brand, 
visit  our  web  site  at: 
www.usatoday.com 
We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace 

_ CIRCULATION _ 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


SALES  &  MARKETING  REPRESENTATIVE 
Due  to  recent  promotions.  Publishers 
Circulation  Fulfillment,  Inc.,  a  national 
company  providing  a  wide  array  of 
circulation  services,  has  openings  for 
circulation  sales  and  marketing  repre¬ 
sentatives  to  oversee  The  New  York 
Times  Single  Copy  Sales  in  the  Mid¬ 
west  and  Western  regions.  Candidates 
must  be  sales  driven  and  possess  ex¬ 
cellent  written,  verbal  communication 
and  presentation  skills.  Knowledge  of 
the  newspaper  industry  is  a  plus. 

To  excel  in  our  fast  paced  environment, 
the  candidate  should  be  a  self-starter 
and  have  the  ability  to  analyze  markets 
and  to  create  and  execute  sales  plans 
to  drive  new  business.  They  must  also 
possess  the  ability  to  handle  multiple 
projects,  meet  deadlines,  have  ex¬ 
cellent  computer,  organizational  and 
customer  service  skills.  Knowledge  of 
Microsoft,  Word,  Excel  and  PowerPoint 
required.  This  position  requires  interac¬ 
tion  with  local  newspapers  and  inde¬ 
pendent  newspaper  wholesalers.  In 
addition,  sales  initiatives  would  include 
development  of  college  and  educa¬ 
tional  sales  programs,  chain  store  pro¬ 
motions,  and  retail  merchandising. 
Extensive  travel  also  required. 

College  degree  is  preferred.  Excellent 
salary  plus  company  car  and  bonus 
plan.  Send  cover  letter  and  resume  to: 
RC.F.  Inc 
Lois  Nagie 

RE:  Sales  Rep  -  Midwest/West 
PO.  Box  972,  Dover,  NJ  07802 
Fax:  (973)  366-9757 
E-mail: 

PCFWEDELIVER@worldnet.att.net 


CIRCULATION  DIRECTOR 
Strategic  thinker  with  strong  marketing 
background  needed  to  lead  the  circula¬ 
tion  sales  and  distribution  functions  of 
the  Winston-Salem  Journal,  We  are  a 
daily  newspaper  serving  the  Piedmont 
area  of  Northwest  North  Carolina  with 
circulation  of  87,000  weekdays  and 
100,000  Sunday.  This  challenging  posi¬ 
tion  includes  responsibility  for  devel¬ 
opment  of  departmental  goals  and 
strategies,  review  of  departmental 
performance  relating  to  goals  and 
strategies,  and  budgeting.  Applicants 
will  need  college  degree,  marketing 
and  management  experience,  com¬ 
prehensive  newspaper  circulation  ex¬ 
perience,  knowledge  of  ABC  rules, 
and  excellent  communication  and  in¬ 
terpersonal  skills. 

If  interested  in  joining  our  manage¬ 
ment  team,  please  send  cover  letter 
with  salary  history  and  resume  to: 

Pat  Taylor,  VP  and  General  Manager 
Winston-Salem  Journal 
PO.  Box  31 59 
Winston-Salem,  NC  27102 


CIRCULATION  DIRECTOR 
A  seven-day  newspaper  under  30,000 
circulation  in  a  southeastern  Massa¬ 
chusetts  community  is  seeking  a 
results-oriented  professional  to  manage 
its  circulation  department.  The  ideal 
candidate  is  a  self-starter  with  the 
ability  to  manage  a  union  staff,  provide 
strict  controls  over  accounts  receiva¬ 
ble,  diversify  subscription  and  single 
copy  sales  programs  and  continue  to 
improve  high  standards  of  service. 
Qualified  candidates  are  experienced 
managers  ready  to  lead  their  own 
department  and  seek  to  be  challenged 
to  their  full  potential.  We  provide  an 
exceptional  starting  salary  and  benefits 
package  with  unlimited  growth  poten¬ 
tial.  Reply  in  confidence  to: 

Box  01188,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036.  EOE 


OPENINGS  IN  COASTAL  GEORGIA 
Immediate  opening  for  a  Circulation 
Sales  Manager.  Must  possess  at  least 
8  years  of  daily  circulation  manage¬ 
ment  experience  with  the  ability  to  con¬ 
ceptualize  and  execute  effective  sales 
efforts,  be  a  team  player,  strong 
customer  service  focus  and  the  energy 
and  determination  to  make  positive 
things  happen.  Must  have  strong  sales 
and  marketing  background,  excellent 
communication  skills  and  able  to  train 
and  motivate  others.  Great  benefits 
package  with  competitive  salary. 

We  also  seek  an  Operations  Manager 
who  will  oversee  the  Home  Delivery 
operations.  Requires  8-10  years  circula¬ 
tion  management  experience  with  abi¬ 
lity  to  motivate  and  supervise  a  staff  of 
40-t-.  Must  have  leadership  skills, 
along  with  the  drive  and  determination 
to  build  a  winning  team.  Full  benefits 
package  with  competitive  salary.Send 
resume,  salary  history  and  reference  to: 

Lou  Barnes,  Savannah  Morning  News 

PO.  Box  1088,  Savannah,  GA31401 

www.mediainfo.com 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
The  Lima  News,  a  mid-market  (35,800 
D.  44,000  S)  Ohio  daily  is  seeking  an 
experienced,  hands-on  Circulation 
Manager.  This  individual  will  be 
responsible  for  maintaining  and  super¬ 
vising  the  home  delivery  operation  of 
The  Lima  News  and  working  in  concert 
with  other  circulation  and  operations 
managers  to  ensure  timely  and 
accurate  delivery  of  the  daily  product. 
A  qualified  applicant  for  this  key  man¬ 
agement  Dosition  will  have  a  solid 
background  in  motivating  an  estab¬ 
lished  work  force  of  district  managers 
in  a  changing  work  environment.  A 
strong  commitment  to  achieving  cus¬ 
tomer  service  goals  and  circulation 
growth  is  required.  Home  delivery  ex¬ 
perience  and  knowledge  of  circulation 
computer  systems  preferred.  Send  re¬ 
sume,  cover  letter  and  salary  require¬ 
ments  by  February  29,  2000,  to: 

The  Lima  News,  Circulation  Director 
RO.  Box  690,  Lima  OH  45802  EOE 

ASSISTANT  CIRCULATION  DIRECTOR 
The  Record,  a  northern  California 
70,000  Daily  Sunday  newspaper  is 
looking  for  an  experienced  results 
oriented  circulator  to  join  our  team. 
Candidates  should  have  strong  sales 
and  marketing  background  with  the 
ability  to  energize  and  lead  a  team  of 
professionals.  We  offer  competitive 
salary,  bonus,  benefits  and  the  opport¬ 
unity  for  future  growth  potential.  Send 
your  resume  with  a  cover  letter  and 
salary  requirements  to: 

Sandi  Larranaga 
The  Record 
530  East  Market  Street 
PO.  Box  900 
Stockton,  CA  95201 

CIRCULATION  MANAGER 
Lead  the  circulation  department  at  one 
of  the  fastest-growing  papers  in  the 
country  The  Journal  covers  the  three- 
county  Eastern  Panhandle  of  West  Vir¬ 
ginia,  a  market  booming  with  com¬ 
muters  who  travel  into  nearby  Wash¬ 
ington,  DC.  fourth-quarter  circulation  is 
up  more  than  7  percent.  We  re  part  of 
The  Ogden  Newspapers  Inc.,  a  group 
of  36  dailies.  We  offer  tremendous 
opportunities  for  advancement,  and  a 
full  benefits  package,  including  401  (k). 
Send  resume,  salary  history,  refer¬ 
ences  and  a  cover  letter  explaining 
your  successes  to: 

Tom  Lee,  publisher.  The  Journal 
PO.  Box  807,  Martinsburg,  WV  25402 

CIRCULATION  DIRECTOR: 

Small  afternoon  daily,  5800  circulation, 
seeks  promotion  oriented,  hands  on 
manager  to  oversee  all  aspects  of 
department.  We  offer  all  the  tools  to 
succeed,  including  quality  paper,  gen¬ 
erous  budget  and  growing  circulation. 
Quality  of  life  is  excellent  in  this  univer¬ 
sity  town  located  in  the  beautiful 
Pacific  Northwest.  Perfect  opportunity 
for  up  and  comer,  or  D  M.  with  desire 
to  run  own  show.  Send  resume,  ref¬ 
erences  and  salary  requirements  to: 

Bill  Kunerth,  Daily  Record 
401  N.  Main  St  Ellensburg,  WA.  98926 
Or  E-mail  to  bkunerth@kvnews.com 
www.mediainfo.com 


CIRCULATION 


CIRCULATION  OPERATIONS  MANAGER 
The  Idaho  Statesman,  a  67K  daily  87K 
Sunday  paper  in  Idaho's  capital,  is  seek¬ 
ing  a  seasoned  circulation  manager  to 
implement  a  distribution  center  plan  to 
oversee  operations  in  HD,  SC  and  trans¬ 
portation.  Requires  experience  in  transi¬ 
tion  from  carrier  home  drop  to  cen¬ 
tralized  drop  system.  Must  have  5  years 
experience  in  managing  circulation  oper¬ 
ations.  with  strength  in  project  manage¬ 
ment.  Want  to  work  with  a  winning  team 
in  an  area  of  the  country  known  for  its 
beauty,  recreation,  culture  and  strong 
economy?  Contact  Keith  Bulling,  The 
Idaho  Statesman.  PO.  Box  40,  Boise.  ID 
83707. 

Phone  (208)  377-6244 
Or  kbulling@boise.gannett.com 

CIRCULATION  MANAGER 
The  Washington  Times  has  an  open¬ 
ing  for  an  aggressive  circulation  pro¬ 
fessional  who  possesses  a  strong  back¬ 
ground  in  both  Home  Delivery  and 
Single  Copy.  This  position  reports  di¬ 
rectly  to  the  Director  of  Cimulation.  Com¬ 
petitive  salary  and  benefits  package. 

If  interested,  fax  or  send  resume  and 
cover  letter  to: 

The  Washington  Times 
3600  New  York  Avenue.  NE 
Washington,  DC  20002 
Fax:  (202)  635-0409 

CUSTOMER  SERVICE 
MANAGEMENT  OPPORTUNITY 
The  St.  Louis  Post-Dispatch's  Circula¬ 
tion  Department  is  building  a  pro¬ 
fessional  team  of  newspaper  Custo¬ 
mer  Service  Specialists  and  has  an 
immediate  opening  on  the  team.  If  you 
believe  professional  customer  service 
is  essential  for  the  growth  and  success 
of  business,  you  may  qualify  for  this 
challenging  and  rewarding  position. 
Our  Circulation  Department  has  an 
immediate  opening  for  a  full-time  Cus¬ 
tomer  Service  Manager  who  possess¬ 
es  the  following: 

•  3-5  years  of  customer  service 
administrative  or  supervisory  skills 

•  a  proven  track  record  of  success  in 
supen/ising  a  team  of  at  least  twenty 
phone  specialists 

•  strong  computer  software  applica¬ 
tion  skills 

•  skilled  in  a  customer-based  environ¬ 
ment 

•  possess  a  willingness  to  take  a  lead 
role  in  improving  our  services 

•  newspaper  circulation  skills  a  plus 

•  ability  to  manage  CSR/customer 
interaction  training 

We  offer  a  competitive  starting  salary 
and  outstanding  benefits.  If  you  qualify 
for  the  winning  team,  apply  to: 

DEADLINE  FOR  RESUMES/ 
APPLICATIONS  IS  FEBRUARY  29. 2000 
St.  Louis  Post-Dispatch 
Attn:  Personnel/ 

Circulation  Customer  Service  Manager 
900  N.  Tucker  Blvd. 

St.  Louis  MO  63101 

The  Post-Dispatch,  an  Equal  Opport¬ 
unity  Employer,  values  the  Diversity  of 
our  work  force  and  the  knowledge  of 
our  people. 


CIRCULATION 


CIRCULATION  MANAGER 
Due  to  a  recent  promotion  within  the 
corporation  we  are  looking  to  fill  the 
number  two  position.  The  Daily  Times 
is  located  in  Delaware  County  in  sub¬ 
urban  Philadelphia.  This  position  is 
responsible  for  home  delivery,  NIE, 
customer  service,  outside  sales  and  a 
variety  of  administrative  functions.  The 
ideal  candidate  has  well  rounded 
circulation  background  including  sales 
and  marketing.  Union  experience  is 
helpful  but  not  mandatory.  We  offer  a 
competitive  salary,  including  incentives 
and  benefits  plus  excellent  potential 
for  advancement  within  the  company. 
Please  send  resume,  including  salary 
requirements  and  availability  to: 

Mike  Murray,  Circulation  Director 
The  Delaware  County  Daily  Times 
500  Mildred  Avenue.  Primes,  PA  19018 


IMMEDIATE  OPENING  FOR 
talented  photographer  at  6-day.  award¬ 
winning  daily  near  Lake  Erie  resorts.  Send 
samples  and  resume  to  Bette  Pearce: 
Norwalk  Reflector 

61  E  Monroe  Street.  Non/valk,  OH  44857 
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ASSISTANT  CITY  EDITOR 
The  Register-Guard,  a  78.000-circ. 
morning  daily  in  Eugene.  OR  has  an 
immediate  opening  for  a  full-time  assis¬ 
tant  city  editor.  Deadline  editing 
expertise,  demonstrated  news  judg¬ 
ment.  solid  communication  skills,  a 
team  attitude  and  nerves  of  steel 
required.  For  detailed  job  description 
see  www.registerguard.com  Submit 
cover  letter,  resume  and  six-non- 
returnable  writing  samples  you  have 
edited  by  Wednesday,  March  1 ,  2000 
to:  The  Register-Guard,  HR  Dept..: 

PO.  Box  10188 
Eugene.  OR  97440-2188 

ASSISTANT  NEWS  EDITOR 
Proven  ANE  to  help  run  14-person  copy 
design  desk  for  80'TOOK  daily  in  Detroit 
suburbs.  All-Mac  QuarkXPress  environ¬ 
ment.  $35-45,000.  Send  resume  to: 
roger.wingelaar@oakpress.com 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 
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123Jump.com,  Inc. 


123Jump.com,  Inc.  is  a  fast 
growing  Internet  company.  The  New 
York  based  company  provides  global 
news  and  information  to  investors. 
We're  looking  for  individuals  with  a 
track  record  in  investment  analysis  and 
business  journalism. 

Presently  we  are  hiring  ten  (10) 
financial  analysts  and  ten  (10)  financial 
journalists  for  our  West  Coast, 
Midwest,  South  Central,  and  East 
Coast  operations.  These  professionals 
will  focus  their  efforts  cn  American, 
local  companies,  and  local  financial 
markets  with  our  team  of  U.S. 
analysts. 

Requirements; 

•  A  minimum  of  three  years 
experience  in  researching  and 
developing  copy  regarding  financial 
markets  and  industry  trends. 

•  An  eagerness  and  a  desire  to 
make  a  notable  contribution  to  our 
team. 

Interested  individuals  may  e-mail  a 
cover  letter,  resume,  and  work 
samples  to: 

employment©  1 23jump.com 

Or  mail  them  to: 

Executive  Editor 
123Jump.com,  Inc. 

32  Broadway,  Suite  1214 
New  York,  N.Y  10004 
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ILLINOIS  AGRINEWS 
has  a  fulltime  opening  for  a  Field  Editor 
to  work  in  LaSalle,  IL  Seeking  experi¬ 
enced  reporter,  recent  journalism  or  ag 
communication  grad  Ag  background  de¬ 
sirable  but  not  required.  Photo  experi¬ 
ence  a  plus.  Car  required.  Fax  or  mail 
resume  and  writing  samples  to: 

Joyce  McCullough 
Illinois  AgriNews 

426  Second  Street,  La  Salle,  IL61301 
Fax- (815)  223-7894 
E-mail:  agrinews@theramp,net 

BUSINESS  EDITOR: 

Excellent  opportunity  for  an  enterpris¬ 
ing  business  journalist  to  direct  cov¬ 
erage  at  Flawaii  s  leading  newspaper 
(105,000  a  m,  daily/189,000  Sunday), 
Our  wondrous  Pacific  location  means 
that  economic  trends  flow  from  both 
East  and  West,  and  we  seek  a  Pacific 
Rim  perspective  in  our  local  coverage. 
Outstanding  opportunities  for  growth 
as  a  manager.  A  Gannett  newspaper, 
we  offer  competitive  salary,  benefits 
and  relocation.  Please  send  a  cover  let¬ 
ter,  resume  and  work  samples  to: 

Managing  Editor  Jim  Kelly 
The  Honolulu  Advertiser 
605  Kapiolani  Blvd.,  Honolulu,  HI  96813 
E-mail  to  jkelly@honolulu.gannett.com 

EDITORIAL 


COPY  EDITOR 

The  Glens  Falls  Post-Star,  on  the  border 
of  the  Adirondack  Park,  needs  someone 
who  knows  the  language,  can  write  a 
punchy  head,  and  can  create  strong 
designs  for  our  35,000  circ.  award¬ 
winning  daily.  Must  be  a  team  player 
and  self-starter.  Must  be  driven  toward 
excellence  and  want  an  excellent  quality 
of  life.  Send  resume,  5  clips  to  Pat  Dowd: 
news  editor  dowd@poststar.com 
Glens  Falls  Post-Star 
Lawrence  &  Cooper  Streets 
Box  21 57,  Glens  Falls.  NY  1 2801 


BUSINESS  REPORTER 
The  Philadelphia  Business  Journal, 
part  of  the  41 -paper  American  City 
Business  Journal  chain,  has  an  imm¬ 
ediate  opening  for  an  experienced  bus¬ 
iness  reporter  to  cover  the  banking  and 
insurance  industries  in  our  region.  Ideal 
candidate  should  be  well  versed  in  dig¬ 
ging  up  stories  off  SEC  filings,  able  to 
analyze  financial  statements,  and  has  dis¬ 
played  a  proven  capacity  for  enterprise 
reporting.  Solid  pay,  great  benefits. 
Cover  letter,  resume,  clips  to: 

Editor,  Philadelphia  Business  Journal 
400  Market  Street.  Suite  300 
Philadelphia,  PA  19106 


EDITORIAL 


CHICAGO  LAWYER,  an  award-winning 
monthly  magazine,  is  seeking  a  staff 
writer  who  is  bored  with  the  village 
board,  fascinated  with  courts  and  legal 
issues,  and  ready  to  handle  complex 
issues  with  skill  and  flair  in  in-depth 
articles.  A  minimum  of  two  years' 
experience  on  a  daily  or  weekly  pre¬ 
ferred;  interest  in  law/courts  essential. 
Mail  or  fax  cover,  resume  and  clips  to: 

Donna  Gill 

Law  Bulletin  Publishing  Co. 

415  N.  State  Street,  Chicago,  IL  60610 
Fax:  (312)644-4255 
ONLINE  EDITOR 

To  be  responsible  for  the  daily  update 
and  Web  development  of  polkonline.com 
Apply  to  the  Online  Services  Manager: 

The  News  Chief 
650  Sixth  Street  SW 
Winter  Haven  FL  33880 
Or  E-mail:  jdorsey@newschief.com  EOE 
SPORTS  REPORTER 
Fulltime  for  Midwest  Monday-Saturday 
PM.  Strong  reporting  skills.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  bene¬ 
fits.  Send  resume  and  clips  to: 

Joyce  McCullough.  NewsTribune 
426  Second  Street,  La  Salle,  IL  61 301 


EDITORIAL 
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ID  WEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits. 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 


THE  DAYTON  DAILY  NEWS 
seeks  a  Reference  Library  Director  who 
is  able  to  play  a  strong  role  in  strength¬ 
ening  our  news  staff's  research  and  re¬ 
porting  capabilities.  The  Library  Director 
is  also  responsible  for  improving  our 
newsroom  intranet  and  plays  a  role  in 
developing  and  posting  archive  content 
for  our  public  website. 

Since  the  library  is  a  largely  auto¬ 
nomous  department  within  Editorial,  the 
director  has  responsibility  for  budget, 
scheduling,  performance  reviews,  pur¬ 
chasing  capital  equipment.  This  person 
also  negotiates  contracts  for  the  resale 
of  our  data. 

The  Library  handles  every  story,  photo 
and  graphic  published  in  the  paper 
through  an  electronic  retrieval  system. 
The  most  competitive  candidate  should 
have  a  master's  degree  in  library 
sciences  and  some  newsroom  experi¬ 
ence. 

Candidates  should  send  their  resume 
and  a  cover  letter  touting  their  strengths 
to: 

Jeff  Bruce 
Editor 

Dayton  Daily  News 
45  S.  Ludlow  St. 

Dayton,  Ohio  54502 


CITY  EDITOR:  If  you  are  an  experienced 
high-powered,  energetic  editor  who  can 
inspire  maximum  reporter  quantity  and 
quality,  possess  initiative  and  want  to 
put  out  a  top-quality  paper  not  content 
with  simply  meetings  coverage,  come 
join  us  in  beautiful  western  Kentucky 
lake  country.  We  are  a  15.000-pm  6-day 
family  daily.  Contact: 

Taylor  Hayes,  publisher 
Kentucky  New  Era 
PO  Box  729,  Hopkinsville,  KY  42240 


CITY  EDITOR 

City  Editor  needed  for  small  but  feisty 
daily  outside  Buffalo.  An  ideal  candi¬ 
date  should  be  organized,  have  man¬ 
agement  experience  and  be  fluent  in 
PageMaker.  Strong  writing  and  people 
skills,  a  willingness  to  pounce  on  a 
story  and  an  eagerness  to  take  the 
paper  to  higher  levels  a  must.  Send 
resumes  to: 

Pam  Doto,  Managing  Editor 
Tonawanda  News 
435  River  Road 
North  Tonawanda,  NY  14120 


COPY  EDITOR  -  NEWS  DESK 
The  Anchorage  Daily  News,  Alaska's 
largest  newspaper,  is  seeking  a  Copy 
Editor  for  our  News  Desk.  Qualified  can¬ 
didates  must  be  able  to  demonstrate  a 
superior  ability  in  editing,  layout,  head¬ 
line  writing  and  use  of  color  and  graph¬ 
ics.  Knowledge  of  QuarkXPress  is  impor¬ 
tant.  A  minimum  of  five  years  daily  copy 
editing  experience  required.  Please  send 
cover  letter  and  resume  to: 

ADN,Attn:HR, 

PO  Box  1 49001 ,  Anchorage,  AK  99514 
or  email  to  jobs@adn.com.  For  informa¬ 
tion  about  this  and  other  positions  open  at 
the  ADN,  please  check  out  our  website  at: 
www.adn.com 


www.mediainfo.com 
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HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

The  Morning  Star  needs  a  sports 
editor  to  manage  a  seven-member 
department.  We  are  a  57,000  AM  in 
Wilmington,  NO.  a  rapidly  growing 
coastal  community  with  a  wide  range 
of  college,  prep,  recreation  and  par¬ 
ticipatory  sports  interest.  This  is  a 
hands-on  job,  involving  planning, 
coaching  and  editing  reporters,  super¬ 
vising  copy  editors  and  doing  some 
layout  and  wire  editing.  Sports  editor 
will  also  play  a  community  relations 
role  including  writing  a  weekly  column. 
Applicants  should  have  at  least  five 
years  daily  newspaper  experience,  in¬ 
cluding  at  least  two  years  editing. 
Sports  knowledge  and  interest  are 
essential;  sports-journalism  experience 
helpful  but  not  mandatory.  Send  cover 
letter,  resume,  references  and  work 
samples  to: 

John  Meyer,  Managing  Editor 
Wilmington  Star-News 
RO.  Box  840,  Wilmington,  NC  28402-0840 
The  Morning  Star  is  a  New  York  Times 
Company  newspaper  and  an  equal 
opportunity  employer. 

http://starnews.wilmington.net/ 


COPY  EDITOR 

The  Missoulian,  a  33,000  circulation 
daily  in  western  Montana,  seeks  a  tal¬ 
ented  copy  editor/designer.  We  have 
been  an  SND  winner  the  past  2  years. 
A  Lee  Enterprises  newspaper,  we  offer 
excellent  benefits  and  competitive  sal¬ 
aries.  Experience  is  important  but  tal¬ 
ent  and  creativity  matter  most.  Miss¬ 
oula,  a  university  comunity.  is  in  one  of 
the  country's  most  beautful  areas. 
Closing  date  is  2-25-00.  Send  resume 
and  clips  to: 

Bobbi  Englestad,  human  resources  director 
500  S.  Higgins  Ave.  Missoula.  MT  59801 


THE  CHRONICLE  OF  PHILANTHROPY 
has  an  opening  for  a  reporter  in  its 
Washington,  DC  headquarters.  We  re 
looking  for  a  talented  feature  writer 
with  a  lively  style  and  the  ability  to 
identify  cutting-edge  trends  and  techni¬ 
ques.  Experience  writing  about  non¬ 
profit  groups  is  a  plus,  but  not  a  re¬ 
quirement.  Applicants  should  send  re¬ 
sumes  and  clips  to: 

The  Chronicle  of  Philanthropy 
1 255  23rd  Street.  Washington,  DC  20037 
For  more  details,  write  to: 
jobinquiry@philanthropy.com 


CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  a  50,000- 
circulation  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  REPORTER  to  cover  several  interest¬ 
ing  rural  and  suburban  communities 

•  COPY  EDITOR  to  edit  wire  and  local 
copy  and  make  up  pages.  Must 
have  a  thorough  command  of  AP 
style  and  write  headlines  that  sing. 

Both  positions  require  experience. 
Send  writing/editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat 
425  Locust  Street.  Johnstown,  PA  1 5907 
www.mediainfo.com 
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DEPUTY  MANAGING  EDITOR 
The  Indianapolis  Star  is  looking  for  a 
seasoned  news  professional  to  join 
our  fast  paced,  innovative  newsroom 
staff.  We  are  looking  for  a  strong 
leader  with  proven  news  management 
skills  to  assist  in  guiding  our  300 
newsroom  professionals  and  to  help 
build  The  Indianapolis  Star  into  one  of 
America's  great  newspapers. 

We  re  looking  for  someone  with  broad 
news  experience  and  interests.  We 
need  a  proven  leader  with  demonstrated 
success  in  successfully  working  across 
departmental  lines  for  the  customers' 
benefit. 

We  want  to  improve  and  deepen  our  con¬ 
tent  to  make  it  more  vibrant  and  rele¬ 
vant  to  readers  thus  growing  circula¬ 
tion.  Most  of  ail,  we  want  our  newsroom 
to  be  an  inclusive  environment  that 
attracts  and  develops  the  best  journalists 
in  the  business:  a  place  of  high  expecta¬ 
tion  and  great  reward. 

The  ideal  candidate  will  have  spent 
several  years  as  a  senior  editor  at  a 
medium  sized  newspaper.  He  or  she 
will  possess  a  passion  for  good  journal¬ 
ism  and  hard  work  that  is  infectious 
and  visionary.  The  candidate  must 
possess  a  B.A.  in  Journalism  or  related 
field  with  7-10  years  related  experience. 
The  Indianapolis  Star  is  the  largest 
metropolitan  newspaper  in  Indiana  with 
a  daily  circulation  of  255.000  and  Sun¬ 
day  circulation  of  365,000.  We  can  offer 
a  very  attractive  compensation  and 
benefits  package  and  an  association 
with  a  parent  company.  Central  News¬ 
papers.  Inc.,  which  is  decentralized, 
innovative  and  financially  strong. 

Send  letter  of  interest  and  resume  to: 

James  Keough,  HR  Employment  Manager 
The  Indianapolis  Star  &  News 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
E-mail:  jkeough@starnews.com 
Equal  Opportunity  Employer 
that  values  diversity 


EDITOR 

Chief  Editor  needed  for  national  con¬ 
sumer/trade  publication  that  covers 
custom  woodworking.  You  will  need 
solid  journalism  experience  to  guide 
our  4-person  staff  of  reporters.  Busi¬ 
ness  reporting  experience  and  knowl¬ 
edge  of  woodworking  preferable. 
Ability  to  spot  news  trends  in  a  wide- 
ranging  field,  from  the  furniture  indus¬ 
try.  to  the  market  for  craft  items,  to 
changes  in  woodworking  technology. 
Team  player  who  can  administer 
budget  and  staff,  increase  readership. 
Send  resume,  salary  requirements  to: 

Ian  C.  Bowen,  Editorial  Director 
Soundings  Publications  LLC 
35  Pratt  Street,  Essex,  CT  06426 


ENERGETIC  REPORTERS  who  know 
news  are  sought  for  business  and  city 
government  beats  at  24,000-circulation 
Carroll  County  Times.  You'll  be  driven 
by  intensive  coaching  and  by  our  daily 
competition.  Send  resume,  3-5  clips  to: 

Scott  Blanchard,  City  Editor 
Carroll  County  Times 
PO.  Box  346,  Westminster,  MD  21 1 58 


EDITORIAL 


EDITORIAL 

SENIOR  REPORTER 
American  Banker,  the  daily  newspaper 
on  financial  services,  is  seeking  a 
Senior  Reporter  who  can  break  news 
on  the  Midwest's  largest  banks. 

This  hands-on  professional  will  have 
4-1-  years  of  journalism  experience. 
Business  writing  for  a  daily  publication 
preferred;  financial  industry  experience 
a  major  plus!  Send  resume,  cover  let¬ 
ter  and  a  few  clips  to: 

Kieran  Beer.  American  Banker 
1  State  Street  Plaza.  New  York,  NY  1 0004 
Fax:  (212)  843-9600 
E-mail:  kieran.beer@tfn.com 
No  Calls,  Please!  EOE  M/F/DA/ 

AMERICAN  BANKER 


EXPERIENCED  REPORTER 
Award-winning,  20.000  circulation,  cen¬ 
tury-old  weekly  in  vibrant  seaside  re¬ 
sort  community  seeks  full-time  report¬ 
er.  Need  versatile  journalist  with  strong 
news,  analysis  and  investigative  report¬ 
ing  skill,  someone  for  whom  the  meet¬ 
ing  is  the  beginning  of  the  story.  Mini¬ 
mum  two  years  experience  Car,  cam¬ 
era  required.  Competitive  salary,  bene¬ 
fits.  401  (k),  profit  sharing.  Resume, 
clips,  references  to: 

Editor 

The  Southampton  Press 
PO.  Box  1207,  Southampton  NY  11 099 


EDITORIAL 


EDITORIAL 

States  News  Service  in  Washington, 
D  C.  has  five  openings  for  reporters  with 
several  years  of  enterprise  experience 
for  our  beats  covering  the  stake  of  the 
states  in  the  capital. 

States  is  looking  for  reporters  to  cover 
NASA  and  the  space  industry. 

The  news  service  is  also  looking  for  a 
wire  editor  with  Pagemaker  experience. 
States  has  four  open  researcher  posi¬ 
tions. 

The  news  service  is  also  hiring  reporters 
and  free-lancers  in  all  50  state  capitals. 
Please  apply  to  editor  States  News  Ser¬ 
vice:  1331  Pennsylvania  Ave  NW.  Wash¬ 
ington,  DC  20004  eoe 

Or  E-mail:  editor@states  com 


EDITOR 

Weekly  business  journal  in  NY's  Capital 
Region  seeks  experienced  editor  to  lead 
its  news  operation.  Ideal  candidate  will 
possess  excellent  editorial  and  man¬ 
agement  skills,  have  strong  news  judg¬ 
ment  as  well  as  the  ability  to  lead  and 
inspire  a  team  of  talented  reporters  and 
editors.  We  are  part  of  American  City 
Business  Journals,  which  owns  and 
operations  41  business  journals  across 
the  US.  Send  resume  to: 

Carolyn  Jones 

Publisher  Capital  District  Business  Review 
PO.  Box  15081.  Albany,  NY  1 2205 
Or  E-mail  cmjones@amcity.com 


EDITORIAL 


EDITORIAL 


drkoop.com 

has  the  following  openings: 

★  MENTAL  HF,ALTH  EOITOR:  Will  lx- roiion^ihlc  for  u|xlatini>  runtem 
in  the  mental  health  seitinn  <it  ilrkiiop.enm.  \\(irkin>>  with  our  mental  health 
'-ouive'-.  .iml  iie.iting  .mil  eontiihutitij'  eontent  a^  neeileil  The  kleal  eamlulaie  will 
have  MilitI  news  anti  ethieal  iiuli’ement.  giKitl  lotirnalism  skills.  eo|wetlitini>  e.\|XTi- 
enee.  ami  tan  etlit.  write  .iiul  eontorm  to  .\P  style.  .Must  he  familiar  with  mental 
health  issues 

★  COPY  EDITOR:  Will  Ix'  res|xinsihle  for  .iihieving  a  consistent  level  of 
t|ualit>  in  terms  of  siUe.  tone,  anurata.  flow  anti  ethit's  ^■ou  will  work  with 
tirkoop.tom  writers  anti  etiitors.  as  well  as  all  tiepartmenis  on  text  issues.  The  kleal 
tantlitlale  will  hate  HI  tears  of  experiente  anti  will  he  able  to  mentor  our  sia'f  in 
sit  le  anti  eihit  s  issues. 

■A"  PUBLIC  HEALTH  EDITOR:  Will  he  respoiisihle  for  tiptlating  the 
iiisurant  e  anti  goternmeni  news  setlions  ilaily.  The  itleal  tantlitlale  is  a  puhlie  health 
watihtlo.i’  with  jireat  iournalistit  ex|X'riente  anti  a  hi”h  ethkal  stantlartls.  Will  also 
work  with  the  tirkoop.tom  Special  .\tltisort  Panel  to  maintain  the  iniesritt  anti 
t  reilihilityof  all  tlrkoop.com  content 

★  SENIOR  GRAPHICS  JOURNALIST:  Will  create  anti  direct  news 
illustrations  from  the  tlrkiHip.com  oft'ice  in  .\usiin  ^iiu  will  meet  daily  tleatllines  .is 
well  .IS  coortlinaie  with  the  tiesign  tiepartmeni  to  insure  a  consistent  overall  Itxtk  for 
the  site  .\  hackgrounti  in  print  anti  hroatlcasi  graphic  k’urnalism  is  a  must  You  need 
to  have  the  ahiliiv  to  create  high  titialiiy  graphics  for  the  weh.  a  strong  interest  in 
new  s.  a  stn  ing  interest  in  health  anti  metlical  infi  irmation  anti  gotxl  ile.sign  skills 

■A’  NEW.S  REPORTER:  Will  re|X>ri  on  news  ;i.s  tlirectetl  from  a  home  hast-  in 
.\ustin.  T.\  ^(Ui  will  neetl  to  meet  tiaily  tleatllines  while  making  the  site  as 
newsttorihy  anti  timely  as  possihle.  ^iui  shoultl  hate  a  strong  interest  in  heath  anti 
metlical  news,  gootl  coptetliling  skills,  excellent  news  jutlgemeni,  a  great  ethical 
harometer  anti  goixl  project  man.igemeni  skills,  .\hility  to  write  for  a  weh  autlience  is 
a  plus. 

Ahilitv  ttj  wDfk  wc-ll  iitatlcr  |itcssiire  anti  ,sc*n.sc  of  hitmt)!'  arc 
a  imt.st!  Cantiklatc.s  sliDitld  .send  resumes  and  clips  ttj: 


jobs@drkoop.com  or  drkoop.com,  7000  N.  Mopac, 
Suite  400,  Austin,  TX  78731,  Attn:  Recruiting 


EDITOR  &  PUBLISHER  FEBRUARY  2  1.  2000 


C7 


classified  advertisin 


1515  Broadway,  New  York.  NY  10036  •  lisad(ffimedlainfo.com  •  michelea®mediainfo.conn  •  hazelp@mediainfo.com  •  Fax:  (212)  536-8800  •  Phone:  1-888-825-9149 


HELPV\ANTED 
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BUSINESS  REPORTER 
National-award-winning  weekly  with 
Web  daily  editing  -  www.rbj.net  -  seeks 
experienced  reporter  with  strong  hard- 
news  skills  to  join  staff  covering  one  of 
the  nation  s  top  regions  for  high-tech, 
global  trade.  Three  years'  experience 
required.  Send  resume,  clips  to: 

Department  E 

Rochester  Business  Journal 
55  St  Paul  Street.  Rochester.  NY  14604 
Or  E-mail:  rbjeditor@aol.com 

EDITOR 

Prominent  legal  association  in  George¬ 
town  seeks  Editor  to  write  case  sum¬ 
maries/continuing  features,  edit,  pro¬ 
ofread,  select  cases  for  publication, 
assist  with  preparation  of  bylined  arti¬ 
cles,  and  assist  with  layout.  JD  and  2 
years  publications  experience,  pre¬ 
ferably  in  products  liability  field,  re¬ 
quired:  1  year  law  clerk  experience  or 
equivalent  desirable.  Attention  to  detail 
and  accuracy  and  good  inter-personal 
skills  required.  Knowledge  of  Word 
Perfect  8.0  desirable.  To  apply,  fax/ 
mail  resume  with  cover  letter  and 
salary  requirements  to: 

ATLA 

Human  Resources/Job  #327 
1050  31st  Street.  NW 
Washington,  DC  20007-4499 
Fax:  (202)  333-2861  EOE 

Sfgate.com  SEEKS  ELECTRONIC 
NEWS  EDITOR.  Strong  headline/ 
writing  skills,  some  HTML  skill,  knowl¬ 
edge  of  SF  Bay  Area  Must  be  avail¬ 
able  for  evening/weekend  shifts.  Cover 
letter/resume  to  jobs@sfgate.com 


EDITORS,  (daily  and  weekly) 
REPORTERS,  ASSISTANT  NEWS  EDITOR 
(dailies)  needed  for  a  group  of  growing 
newspapers  in  Wisconsin.  Experience 
not  necessary  for  some  positions.  Top 
salaries,  excellent  benefits,  opport¬ 
unities  for  advancement  with  a  well- 
known  chain  of  papers.  Send  resume 
and  clips  to: 

SOWN  Managing  Editor 
South  Central  Wisconsin  Newspapers 
PO.  Box  116.  Wisconsin  Dells,  Wl  53965 

EDITORS,  REPORTERS 
Encumbered  by  corporate  mandates? 
Trapped  in  bureaucracy?  Put  upon  by 
bean-counters?  We  re  trying  to  serve 
our  community  and  readers  AND  have 
tun  here  in  York,  PA,  and  are  looking 
for  some  journalists  to  join  us.  We 
need  experienced  editors  to  oversee 
our  Sunday  edition,  our  business  sec¬ 
tion  and  our  nighttime  newsgathering, 
and  we  also  need  two  general  assign¬ 
ment  reporters  for  breaking  news  and 
enterprise.  We  re  looking  for  com¬ 
mitted.  creative,  aggressive  people 
dedicated  to  finding  the  truth  and 
presenting  it  compellingly.  Interested? 
Send  a  note,  work  samples  and  a 
copy  of  your  current  publication  to: 
Managing  Editor  Deena  Gross 
The  York  Dispatch/Sunday  News 
PO.  Box  2807,  York.  PA  17405 

TIRED  OF  LOW  PAY  and  limited  career 
options?  Dallas  high-tech  PR  firm 
seeks  seasoned  journalists  with  solid 
news  judgment.  Great  pay  and  bene¬ 
fits.  Fax  resume  to  Managing  Editor 
(972)  669-8447 


EDITORIAL 


The  Oak  Ridger  (Oak  Ridge,  TN),  an 
award-winning  community  daily  in 
beautiful  eastern  Tennessee,  is  seek¬ 
ing  a  person  to  lead  our  14-person 
news  staff.  We  are  looking  for  an  indi¬ 
vidual  with  proven  management  abil¬ 
ities  and  who  is  capable  of  leading  and 
developing  others  by  example.  In  addi¬ 
tion  to  good  writing  skills,  applicants 
should  have  a  minimum  of  3  years 
management  experience  and  be  famil¬ 
iar  with  newspaper  page  design  and 
graphics  software.  Reply  to: 

Pete  Esser.  Publisher 
The  Oak  Ridger 

PO.  Box  3446,  Oak  Ridge,  TN  37831 
Or  pjesser@oakridger.com 

MANAGING  EDITOR 
The  Daily  Inter  Lake,  a  15,000  circula¬ 
tion  AM  daily  in  Kalispell.  Montana  is 
seeking  a  Managing  Editor  with  strong 
leadership,  motivational  and  training 
skills.  Job  requires  organizational 
ability,  writing,  editing,  news  judgment, 
legal  and  page  design  proficiency. 
Understanding  of  page-flow  and  dead¬ 
line  management  essential.  We  offer  a 
competitive  wage  package  with  401  (k) 
and  medical  benefits.  We  are  leading 
information  source  for  Flathead  Coun¬ 
ty  and  have  been  for  over  100.  Send 
cover  letter,  resume  and  sample  news¬ 
paper  from  your  current  employer  to 
Paul  Burke,  publisher.  The  Daily  Inter 
Lake.  RO.  Box  7610,  Kalispell.  MT 
59904  or  E-mail: 

pburke@dailyinterlake.com 
before  February  24,  2000.  All  inquiries 
held  in  strict  confidence.  EOE 


EXECUTIVE  EDITOR 
A  rapidly  growing  healthcare  publishing 
company  seeks  an  experienced  Execu¬ 
tive  Editor  who  can  oversee  the  expan¬ 
sion  of  our  print  and  online  publications. 
Responsibilities  include  providing  vision 
and  editorial  direction  for  our  bi-weekly 
award  winning  print  publications  as  well 
as  leadership  to  our  staff  of  12  -i-  editors. 
Your  qualifications  should  include  a 
degree  in  journalism,  5  -i-  years  experi¬ 
ence  as  an  executive  or  managing  editor 
and  strong  management  skills.  Work  ex¬ 
perience  in  a  deadline  environment,  ex¬ 
perience  with  online  publishing  and 
knowledge  of  the  healthcare  industry  a 
plus.  Nurseweek  offers  a  professional, 
friendly  environment  as  well  as  a  com¬ 
petitive  salary  and  benefits  package 
which  include  a  401  (k)  plan  and  tuition 
reimbursement  program.  Interested  can¬ 
didates  should  mail  their  resumes  to: 

NurseWeek  Publishing,  Inc.,  Attn:  HR 
1 1 56-C  Aster  Avenue,  Sunnyvale,  CA  94086 
Fax:  408-249-0322 
Email:  sarahc@nurseweek.com 


IF  “ENTERPRISING"  belongs  on  your 
resume,  here's  an  opportunity  to  leave 
winter  behind.  The  Naples  Daily  News 
on  Florida's  beautiful  Gulf  coast  is  look¬ 
ing  for  a  reporter  who  can  break  the 
news  and  amplify  on  it  with  issue 
stories.  The  Daily  News  is  a  medium¬ 
sized  daily  with  a  heavy  emphasis  on 
local  news.  Fluency  in  Spanish  a  plus. 
Contact  City  Editor  Allen  Bartlett  at: 

(941)435-3457 

Or  albarllett@naplesnews.com 


EDITORIAL 


t 


Siirio-an  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process 

includes  a  test.  " 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


SiJ  gTor  a  Phoenix 

dynamic  arts  and  x  x  ^ 

features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation)  in  Phoenix.  The  managing 
editor  works  directly  with  writers  to  help 
shape  local  arts  coverage  and  to  edit 
magazine-length  feature  stories.  The 
managing  editor  also  supervises  the  day-to- 
day  operations  of  the  editorial  department. 

Fine  writing  and  editing  skills  are  a  must; 
the  interview  process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  vww.newtimes.com. 
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FEATURE  WRITER 

The  Times-Picayune,  New  Orleans' 
Pulitzer  Prize-winning  daily,  is  looking 
for  a  first-rate  feature  writer  to  chroni¬ 
cle  life  in  a  unique  American  metro 
area.  We  want  an  experienced  writer 
who  seeks  the  challenge  and  the 
chance  to  explore  the  eccentricities  of 
a  vibrant,  offbeat  place.  If  you  can  both 
turn  a  story  around  in  a  day  and  take 
time  to  tell  an  in-depth,  compelling 
tale,  send  your  resume  and  clips  to: 

Lynn  Cunningham 
Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  Opportunity  Employer  M/F 

FEATURES  EDITOR 

for  two  new  weekly  tabloid  magazines  of 
17,000,  six  day  newspaper  on  Washing¬ 
ton's  beautiful  Olympic  Peninsula.  One 
tab  is  for  women's  interest:  the  other 
senior  citizens.  Excellent  opportunity 
with  an  editorially  oriented  daily  for  an 
experienced  section  editor.  E-mail  Rex 
Wilson,  executive  editor  at: 

rex.wilson@peninsuladailynews.com 
for  more  info.  Peninsula  Daily  News: 

PO.  Box  1 330,  Port  Angeles,  WA  98362 

FEATURES  EDITOR 

The  State,  a  Knight  Ridder  newspaper, 
125,000  daily  and  165,000  Sunday 
needs  a  features  editor  who  is 
responsible  for  the  content  and  design 
of  all  feature  sections.  Will  supervise 
an  18-person  staff.  Contact  is: 

Assistant  Managing  Editor  Brian  Tolley 
The  State  Newspaper 
PO.  Box  1333,  Columbia.  SC  29202 

FEATURES  EDITOR 

The  Sun  Herald,  a  Knight  Ridder  news¬ 
paper  (50.000  daily/57,000  Sunday),  is 
looking  for  a  features  editor  to  lead  a 
team  of  six  reporters  in  covering  the 
Mississippi  Gulf  Coast  (Biloxi/Gulfport), 
one  of  the  fastest  growing  casino/ 
tourism/entertainment  markets  in  the 
country.  Strong  news  judgment,  ex¬ 
cellent  coaching,  coordination,  organiza¬ 
tion  and  editing  skills,  flexibility  and 
strategic  thinking  are  essential.  Experi¬ 
ence  in  covering  a  growing  entertain¬ 
ment  market  and  audiences  targeting  is 
a  plus.  For  more  information,  contact: 

Managing  Editor  Dorothy  Wilson 
(228)  896-2345  dwilson@sunherald.com 

EXECUTIVE  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group,  (Circulation  120,000)  publishers 
of  the  Pasadena  Star-News,  San  Gabriel 
Valley  Tribune,  Whittier  Daily  News  and 
12  weeklies,  is  seeking  an  experienced 
executive  editor.  Top  candidates  will 
have  superior  management  and  people 
skills,  a  proven  ability  to  direct  a  zoned 
operation  in  an  ethnically  diverse  metro/ 
suburban  area  and  a  willingness  to  work 
cooperatively  with  other  departments. 
The  job  requires  hands-on  editing,  com¬ 
munity  involvement  and  strategic  think¬ 
ing.  Send  resume  and  cover  to  Shari 
Wright.  Human  Resources  Director,  San 
Gabriel  Newspaper  Group,  1210  Azusa 
Canyon  Road.  West  Covina,  CA  91 790. 

www.mediainfo.com 


FULL-TIME  NEWS  AND  SPORTS 
PHOTOGRAPHER  position  open  at 
The  Daily  Sentinel,  Nacogdoches,  TX 
(A  Cox  Newspaper).  The  ideal  candi¬ 
date  for  this  position  must  have 
Photoshop  and  Macintosh  skills. 
Digital  skills  a  must  because  the  photo¬ 
grapher  shoots  exclusively  with  Nikon- 
DIs.  Candidate  will  cover  year-round 
sporting  events  and  breaking  news 
events.  One  to  two  years  experience  at 
a  daily  newspaper  preferred,  but 
recent  college  graduates  considered. 
Applicants  may  send  resume  and 
photo  clips  to  The  Daily  Sentinel,  PO. 
Box  630068,  Nacogdoches,  TX  75963. 
Attention:  Robbie  Goodrich 

THE  TENNESSEAN  is  looking  for  copy 
editors  to  join  its  19-person  news  copy 
desk  at  night.  Daily  newspaper  experi¬ 
ence  required.  Top-notch  editing  skills, 
strong  news  judgment  and  the  ability 
to  craft  compelling,  accurate  headlines 
is  vital.  The  Tennessean  is  a  Gannett- 
owned  Metro  daily  newspaper  in  Nash¬ 
ville,  TN,  (189,000  daily  and  285.000  on 
Sundays).  Please  include  resume, 
cover  letter  and  work  samples.  Apply  to: 
Diane  Nottingham 
The  Tennessean 

1100  Broadway,  Nashville,  TN  37203 
Or  dnottingham@tennessean.com 

FEATURES  EDITOR 

Fairchild  Publications  seeks  experi¬ 
enced  Features  Editor  for  busy  weekly 
magazine  covering  the  footwear  and 
accessories  market.  Manage  small  writ¬ 
ing  staff,  edit  and  write  stories,  plus 
more!  At  least  3  years'  experience 
required,  preferably  with  weekly  or 
daily.  Knowledge  of  QuarkXPress  pre¬ 
ferred.  Send  resume  to: 

Box  MA,  6th  Floor 

7  West  34th  Street,  New  York,  NY  1 0001 
Or  Fax:  (21 2)  630-4295  EOE 

INTERNSHIPS:  Spend  six  months  intern¬ 
ing  with  crack  professional  journalists  in 
Illinois  Statehouse  pressroom  in  Univer¬ 
sity  of  Illinois/Springfield's  one-year  MA 
Public  Affairs  Reporting  program.  Tuition 
waivers,  $3,000  stipends  during  intern¬ 
ship.  Applications  due  April  1.  Contact: 

Charles  Wheeler.  PAC  418,  UlS. 

Springfield,  IL  62794-9243 
(217)  206-7494 

E-mail:  wheeler.charles@eagle.uis.edu 

PAR  Home  Page  www.uis.edu/-wheeler/ 
EOE 

MANAGING  EDITOR 
Edgy,  Boston-based  magazine  with 
ambitious  expansion  plans  lusts  after 
star  managing  editor  —  somebody  with 
a  proven  track  record  in  managing 
editorial  and  production  teams,  handl¬ 
ing  the  business  side  of  publishing, 
and  working  with  stylishly  smart  text. 
Personal  experience  as  a  freelancer  is 
a  plus.  In  less  than  a  year  we've 
garnered  press  raves  and  several 
awards  —  including  a  British  Academy 
Award  nomination!  Join  us!  Please  sub¬ 
mit  a  couple  of  writing  samples  along 
with  your  resume  and  cover  letter  to: 

loshman@aquent.com  Fax  (617)  535-5082 


MANAGING  EDITOR 
Seeking  editor  with  community  journal¬ 
ism  background  to  lead  7  person  news 
staff.  The  Daily  Record  is  6  days  a 
week,  5800  circulation  paper  located 
in  university  town,  prime  recreation 
area  and  only  90  miles  east  of  Seattle. 
Send  resume,  references  to: 

Daily  Record  Bill  Kunerth 
401  N.  Main  St.,  Ellensburg,  WA  98926 
Or  E-mail  to  bkunerth@kvnews.com 

MANAGING  EDITOR 
CHARLESTON, SC 

The  Post  and  Courier  is  looking  for  an 
experienced  newsroom  leader.  Must 
have  a  minimum  of  15  years  news  ex¬ 
perience  on  a  daily  newspaper,  inc¬ 
luding  five  years  as  a  supervisor  at  a 
newspaper  over  50.000  circulation. 
Mail  or  fax  resume  to: 

Barbara  S.  Williams,  Editor 
Post  And  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 
Fax:  (843)  937-5545 

NEW  YORK'S  BEST 

small  daily,  with  a  strong  writing  and 
investigative  history,  seeks  reporters  who 
can  dig  up  stories  that  matter  to  readers. 
Experience  preferred,  but  outstanding  re¬ 
cent  graduates  are  encouraged  to  apply. 
Send  resume  and  clips  to: 

Thomas  W.  Seeley,  City  Editor 
The  Citizen 

25  Dill  Street.  Auburn,  NY  13021 
Or  E-mail:  newsroom@tds.net 


PAGE  DESIGN/LAYOUT  EDITOR 
The  Daily  Business  Review,  which  pub¬ 
lishes  three  high-quality  dailies  cover¬ 
ing  business,  real  estate  and  law  in 
South  Florida,  is  in  the  early  stages  of 
a  redesign  and  needs  a  page  design' 
layout  editor  to  help  put  it  into  action. 
Copy  editing  and  headline  writing 
skills  a  plus.  Applicants  should  have 
QuarkXPress  skills.  Knowledge  of 
Photoshop  desirable. 

We  re  part  of  American  Lawyer  Media, 
and  we  compete  aggressively  with 
three  metro  newspapers.  We  offer  com¬ 
petitive  salary  and  benefits,  yet  we  re 
small  enough  that  you  can  make  a  dif¬ 
ference.  The  position,  based  in  Miami, 
is  days  only,  Monday  through  Friday. 
Send  resume  and  work  samples  to: 

Jay  Rees 

Executive  News  Editor 
Daily  Business  Review 
1  SE  Third  Avenue 
Miami,  FL  33131 

REPORTER 

Fast-paced  weekly  trade  magazine 
seeks  a  reporter  with  at  least  two 
years'  experience  to  write  feature  and 
news  stories  covering  the  retail-food 
industry.  Must  have  excellent  research, 
interviewing  and  writing  skills  and  be 
able  to  meet  numerous  deadlines. 
Trade  writing  experience  preferred. 
Please  send  resume  to: 

Box  SF,  6th  Floor 

7  West  34th  Street.  New  York,  NY  10001 
Or  Fax  (21 2)  630-4295  EOE 


office 


NEW  YORK  CITY 
com  IS  HIRING!!! 


Officc.com  scfk.s  talented,  creative  Content  Prixlucers  and  .Cs.srxiate  Pro¬ 
ducers  for  our  e.xpanding  eilitorial  team  in  .NYC.  With  Winstar  Communi¬ 
cations  and  CBS  Viacom  as  joint  owners,  with  ,\licro.soft  as  a  recent 
IX instar  investor,  and  as  Cahners'  #l-ranked  online  business  center,  we 
are  well  positioned  to  help  businesspeople  take  achantage  of  The  New 
NXax  to  Work. 

Our  content  includes  industry -specific  news  coverage,  along  with  tixils. 
information  and  inspiration  for  businesses.  .Xt  Office.com.  Protlucers 
( reate  original  content,  manage  freelancers  and  sha|x;  the  ilirection  of  our 
grow  ing  site. 

Rer|uiremen|s:  Three  to  fne  years  of  reporting  ami  or  eiliting  ex|U*rience 
is  a  must.  Online  erlilorial  e\|X’rience  is  preferred.  Journalists  with  specific 
indu,str\  km  iw  letlge  i  ir  experience  are  es|X‘cially  weJci  ime. 

For  more  information  alxiul  the  site  and  the  industries  wecovei.  \  isit 

www.office.com 

Vie  offer  com  pet  it  i\e  compensation,  a  full  Ixaiefits  package,  stixk  options 
and  a  chnamic.  casual  work  environment.  Qualifietl  camlidates  should 
send  resumes  to  Human  Kesources.  Office.com  at: 

E-mail:  dlernerfn  office.com  Fax:  (212)  995-'''^81 

300  Park  Avenue  South,  New  York,  N\’  10010 

office  corn- 

A  .SERVSCE  PROfVS  WINSTAR 


EDITOR  &  PUBLISHER  FEBRUARY  21.  2000 


_ classified  advertising _ 

1515  Broadway.  New  York.  NY  10036  •  lisadCinmediainfo.com  •  michelea(a)medialnfo.com  •  hazelp(5)mediainfo.com  •  Fax:  (212)  536-8800  •  Phone:  1-888-825-9149 


HELP  WANTED 


EDITORIAL 


PAGE  DESIGNER 

Craft  news  and  sports  section  fronts 
for  daily  suburban  newspaper  located 
just  north  of  Philadelphia.  Knowledge 
of  QuarkXPress  and  Photoshop  is 
essential.  Join  our  award  winning  staff 
of  talented  designers.  Our  privately 
owned  65.000  circulation  daily  offers  a 
competitive  salary  and  fringe  benefits. 
Send  6  non-returnable  work  samples  to: 
James  Pitrone,  AME/Presentation 
Bucks  County  Courier  Times 
8400  Route  13.  Levittown.  PA  19057 


MANAGING  EDITOR 
If  you  have  the  moxie  to  handle  high- 
end  enterprise  and  the  desire  to  make 
a  difference  through  day-to-day  man¬ 
agement  at  a  mid-sized  daily  that 
tackles  statewide  issues,  consider  this 
opportunity  at  the  Sioux  Falls  Argus 
Leader,  South  Dakota's  largest  news¬ 
paper.  We  re  looking  for  a  dedicated 
professional  who  has  a  passion  for 
investigating  and  storytelling.  Women 
and  minorities  are  encouraged  to 
apply.  The  Argus  Leader  is  a  54,000 
daily,  78,000  Sunday  Gannett  news¬ 
paper.  Sioux  Falls  is  a  growing  city  in 
close  proximity  to  outstanding  outdoor 
opportunities.  To  apply,  please  send  a 
resume,  cover  letter,  and  examples  of 
your  work  to: 

Executive  Editor  David  Ledford 
The  Argus  Leader 
200  S  Minnesota  Avenue 
Sioux  Falls,  SD  571 04 
Phone:  (605)  331-2332 
E-mail:  dledford@argusleader.com 

EDITORIAL 


EDITORIAL 


NEWS  COPY  DESK  CHIEF 
The  San  Diego  Union-Tribune  is  seek¬ 
ing  a  news  copy  desk  chief  who  has  a 
passion  for  language,  a  love  of  news 
and  a  flair  for  dealing  with  people.  The 
ideal  candidate  is  a  successful  news¬ 
room  leader  who  has  a  track  record  of 
building  teams,  solving  problems  and 
improving  performance.  To  apply, 
send  resume  to: 

Lora  Cicalo.  news  editor 
RO.  Box  1 201 91 .  San  Diego.  CA  921 1 2 


NEWS  EDITOR 

The  Sun  Herald,  a  Knight  Ridder  news¬ 
paper  (50,000  daily,  57,000  Sunday),  is 
looking  for  a  news  editor  to  lead  its  con¬ 
tent  team  in  covering  the  Mississippi 
Gulf  Coast  (Biloxi,  Gulfport),  one  of  the 
fastest  growing  casino/tourism  markets 
in  the  country.  Strong  news  judgment, 
excellent  coaching  and  editing  skills,  flex¬ 
ibility  and  strategic  thinking  are  essen¬ 
tial.  For  more  information,  contact: 

Managing  Editor  Dorothy  R  Wilson 
(228)  896-2.345  dwilson@sunherald.com 


SPORTS  EDITOR 

Great  opportunity  for  sports  writer  to 
become  sports  editor.  Also  looking  for 
entry-level  sports  writer.  Hometown  of 
Charlie  Ward  and  championship  foot¬ 
ball  and  baseball  teams.  QuarkXPress 
experience  and  two  years  writing  expe¬ 
rience  required.  Send  resume  and  clips 
of  work  to: 

S.  Jane  Benton.  Times-Enterprise 
PO.  Box  650,  Thomasville,  GA  31 792 


EDITORIAL 


EDITORIAL 


NEWS  POSITIONS  OPEN 
The  St.  Joseph  (MO)  News-Press 
(40,000  daily.  44,000  Sundays)  is  seek¬ 
ing  qualified  applicants  for  sports 
reporter,  news/feature  reporter,  photo¬ 
grapher,  office  manager  and  news¬ 
room  internships. 

For  most  positions,  we  prefer  a  four- 
year  college  degree  in  mass  commu¬ 
nications,  journalism  or  English,  and 
two  years  of  related  experience.  How¬ 
ever,  recent  college  graduates  who 
have  had  internships  or  other  experi¬ 
ence  will  be  considered. 

Applications  will  be  accepted  until  the 
positions  are  filled.  Send  a  brief  letter 
of  introduction,  resume,  names  of 
three  references  and  three  to  five 
examples  of  your  best  work  to: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
PO  Box  29.  St.  Joseph,  MO  64502-0029 
The  St.  Joseph  News-Press  is  an 
Equal  Opportunity  Employer 


NEWS  WRITER 

Join  our  New  York  City  team  of  reporters 
and  writers  who  work  on  to,  breaking 
entertainment  news.  Work  on  a  cutting 
edge  web  site: 

www.eonline.com 

Cover  events  such  as  celebrity  trials,  pre¬ 
miers,  press  conferences  and  other  excit¬ 
ing  entertainment  related  stories.  We 
need  at  least  2  years  prior  writing  expe¬ 
rience,  preferably  deadline  news  writing 
and/or  entertaiment  reporting.  You  must 
be  available  on  short  notice  to  cover 
breaking  news.  Send  your  resume  and 
writing  samples  to: 

hr@eentertainment.com 
FAX  (323)  954-2888,  Mail  to: 

E!  Entertainment  Television.  5750 
Wilshire  Blvd.,  Los  Angeles,  CA  90036 


MANAGING  EDITOR 
Help  lead  team  already  on  the  fore¬ 
front  of  reinventing  daily  journalism. 
We  combine  award-winning  print  with 
the  Web,  audiotext,  video,  targeted 
TMC  products  -  even  a  telephone 
book  -  to  better  serve  our  community 
and  expand  our  franchise. 

If  you  like  people,  savor  newspaper 
work,  enjoy  community  life. ..if  you  can 
direct,  teach,  help  people  grow.,  if  you 
would  thrive  in  an  environment 
focused  on  innovation  and  want  to  con¬ 
tinue  growing  yourself  . .if  you're  expe¬ 
rienced,  organized,  full  of  ideas, ..come 
join  us.  Write: 

Jim  Kevlin,  Editor 
The  REPUBLICAN  &  Herald 
Box  209 

Pottsville,  PA  17901 
Or  E-mail  kevlin@pottsville.infi.net 


SPORTS  COPY  EDITORS 
The  Miami  Herald  seeks  creative,  hard¬ 
working  sports  copy  editors  ready  forthe 
challenge  of  covering  one  of  the  nation's 
most  diverse  sports  markets.  Three  years 
of  experience  at  a  major  daily  is  pre¬ 
ferred.  Send  resume  and  clips  to: 

Ted  Green,  Chief  Assistant  Sports 
Editor,  Miami  Herald 
One  Herald  Plaza,  Miami,  FL33132 


EDITORIAL 


PAGE  DESIGNER/COPY  EDITOR 
The  Southern  Illinoisan  is  looking  for  a 
Web-savvy  wordsmith  and  page  de¬ 
signer  to  join  our  desk  operation. 
We  re  paginated,  we  re  online,  we  re 
award  winners.  We  re  looking  to  up¬ 
grade  our  staff  and  need  someone 
who  can  paginate  beautiful  pages, 
who  has  the  news  judgment  and  de¬ 
meanor  to  handle  a  Page  One  shift, 
who  can  update  a  Web  site  and  who 
knows  the  language.  If  you  can  do  all 
of  that,  you're  a  shoo-in.  If  you  can  do 
some  of  that,  call  us;  we  ll  train  you  on 
the  rest.  Join  the  team.  Send  resume 
and  clips  to: 

Human  Resources  Manager 
Southern  Illinoisan 
RO.  Box  2108.  Carbondale,  IL  62902 
EOE  M/F 


REPORTER/NEWS  EDITOR 
AP  Bogota  seeks  full-time  reporter  with 
minimum  five  years  experience.  Although 
writing  in  Spanish,  candidate  must  be 
fluent  in  English  and  be  a  leader  who 
can  set  the  bureau’s  pace  tor  news  cov¬ 
erage,  ideas  and  compelling  writing  in 
a  highly  competitive  environment.  Tra¬ 
vel  opportunities,  good  pay  and  bene¬ 
fits.  Send  resume  and  clips  to: 

Bureau  Chief  Frank  Bajak 
c/o  Associated  Press 
Apartado  Aereo  093643 
Bogota,  Colombia 

Or  via  email:  fbajak@apbogota.org. co 
No  phone  calls,  please 


REPORTERS 

New  Hampshire’s  only  statewide  news¬ 
paper,  The  Union  Leader,  needs  cor¬ 
respondents.  If  you  are  interested  in  cov¬ 
ering  everything  from  town  hall  politics 
to  companies,  people,  and  politics  with 
national  impact,  this  may  be  for  you. 
Send  cover  letter,  resume  and  clips  to: 
Robert  M.  Herbert 
Deputy  Managing  Editor 
The  Union  Leader 

RO.  Box  9555,  Manchester,  NH  03108 


SPORTS  COLUMNIST 
The  Blade  in  Toledo,  OH,  is  looking  for 
a  sports  columnist  who  can  capture 
the  drama  of  athletic  triumph  or  trag¬ 
edy,  break  away  from  the  pack,  and 
captivate  readers  in  NW  Ohio/SE 
Michigan.  Rookies  need  not  apply. 
We  re  looking  for  a  proven  high-energy 
veteran,  maybe  even  the  No.  2  colum¬ 
nist  on  a  major-league  staff  who's 
ready  to  be  No.  1 .  We  re  in  the  heart  of 
Big  Ten  and  Notre  Dame  country, 
home  to  minor  league  and  college 
sports,  and  close  to  the  big  leagues  in 
Detroit,  Cleveland,  and  Cincinnati.  The 
Blade  (147,000  daily,  200,000  Sunday) 
offers  highly  competitive  pay,  top- 
notch  fringe  benefits,  and  a  generous 
vacation  package. 

To  apply  in  confidence,  send  resume 
and  clips  to; 

Rick  Maas,  AME/Sports 
The  Blade 

541  N.  Superior  Street 
Toledo,  OH  43660 
rmaas@theblade.com 


New  Times  is  _ 

looking  for  an  SAN  FRANCISCO 

associate  editor 

for  its  news  and  entertainment  weekly  in 
San  Francisco.  We  want  an  editor  who  has 
a  fine  touch  with  copy,  a  firm  grasp  of  the 
magazine  style,  and  the  self-confidence  needed 
to  work  comfortably  with  a  staff  of  writers 
who  routinely  win  major  national  journalism 
awards.  The  ideal  candidate  for  this  position 
will  have  at  least  five  years  of  experience  at 
major  newspapers  and/or  magazines,  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting 
cover  letter,  a  one-page  resume,  and  a 
representative  set  of  writing  and  editing  clips  to: 

John  Mecklin 
Editor 
SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  wvw, ■.newtimes.com. 
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HELP  WANTED 


EDITORIAL 


IMMEDIATE  OPENING  FOR 
Accent  (lifestyle)  editor.  Feature  writ¬ 
ing,  layout  and  design,  supervision  of 
2-person  department  on  daily  paper. 
Send  resume/clips  to  Ginny  Wray: 

Martinsville  Bulletin 
PO.  Box  3711,  Martinsville,  VA  241 1 5 
Or  call  (540)  638-8801 

PAGE  DESIGNER 

The  Cape  Cod  Times,  an  award¬ 
winning  medium-sized  daily  located  in 
one  of  the  East  Coast's  premier  vaca¬ 
tion  destinations,  is  seeking  news  and 
sports  designers.  We  re  looking  for  a 
tiigh-energy  visual  journalist  with  solid 
news  judgment  and  a  strong  understand¬ 
ing  and  appreciation  of  typography, 
color  and  photography  and  how  to 
layer  information  on  a  page.  The  ideal 
candidate  will  be  a  conceptual  thinker 
driven  by  content,  will  have  a  passion 
for  quality  and  the  ability  to  work 
effectively  on  deadline  as  part  of  a 
team.  Must  be  fluent  in  QuarkXPress. 
Newspaper  design  experience  required. 
Editing  experience  a  great  plus. 
Qualified  candidates  should  send  a 
cover  letter,  resume,  salary  history  and 
six  non-returnable  work  samples  to: 

Cliff  Schechtman,  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 

REPORTER  TO  COVER  major  Venezue¬ 
lan  equities  traded  as  ADRs,  telecom 
sector,  at  times  oil  and  economy. 
Fluency  in  Spanish  required.  Com¬ 
pensation  on  experience,  performance. 
In  Harborside,  New  Jersey,  contact: 
mike. esterl@dow|ones. com 
Ph:  (201 )  938-4026  Fax:  (201 )  938-4483 


Crain  Communications'  national  weekly 
newspaper  covering  the  investment  com¬ 
munity  seeks  San  Francisco  reporter. 
Candidates  should  be  self-starters;  ana¬ 
lytical  and  competitive.  Several  years 
reporting  experience  with  a  strong  news 
background  required,  financial/business 
background  preferred.  Send  resume 
and  clips  to: 

Editor 

Investment  News 

71 1  Third  Avenue,  New  York,  NY  1 001 7 


REVIEWS  EDITOR 

E!  Online  is  El  Entertainment  Televi¬ 
sion's  home  page  for  entertainment 
news  and  information.  Join  the  fun,  hip 
state  of  the  art  internet  site  now!  We 
are  looking  for  those  candidates  who 
have  at  least  2  years  editing  and  1 
year  writing  expertise.  You'll  be  assign¬ 
ing  and  editing  all  movie,  CD  previews 
and  music  &  videos.  If  you  have  great 
ideas,  creativity  and  love  the  entertain¬ 
ment  industry,  then  send  your  resume 
today!  Check  us  out  at: 

www.eonline.com 
Send  resume  to: 

hr@eentertainment.com 
FAX  (323)  954-2888  or  mail  to: 

E!  Entertainment  Television 
5750  Wilshire  Blvd..  Los  Angeles,  CA  90036 

www.mediainfo.com 


Miami  Today  seeks  reporter  with 
interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  exec¬ 
utive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to: 

Mr.  Lewis,  Miami  Today 
PO.  Box  1368,  Miami,  FL  33101 
Or  Fax  (305)  358-4811 


The  Daily  Chronicle  in  DeKalb,  IL,  a 
Pulitzer  Community  Newspaper,  is  look¬ 
ing  for  a  top-notch  reporter  who  knows 
the  importance  of  community  journal¬ 
ism  and  who  wants  to  go  after  the  big 
story.  The  Chronicle  is  a  10,000  circula¬ 
tion  newspaper  that  looks  bigger  than  it 
is.  DeKalb  is  an  interesting  college  town 
full  of  news.  Send  resume,  clips  and 
cover  letter  ASAP  to: 

John  Kelleher,  Managing  Editor 
Daily  Chronicle 

PO.  Box  587,  DeKalb,  IL  601 1 5 
E-mail:  jkelleher@pulitzer.net 
Or  call  (877)  688-4841  ext.  235 


The  Lodi  News-Sentinel  has  an 
immediate  opening  for  a  county  gov¬ 
ernment-natural  resource  reporter.  Pro¬ 
fessional  journalism  experience  pre¬ 
ferred  but  sharp  recent  grads  will  be 
considered.  The  News-Sentinel  is  a 
17,000  daily  between  the  Bay  Area 
and  the  Sierra.  Competitive  pay  and 
benefits.  Please  send  cover  letter, 
resume  and  three  clips  to  Rich  Man¬ 
ner,  managing  editor: 

Lodi  News-Sentinel 
125  N.  Church  Street,  Lodi,  CA  95240 
or  via  E-mail  to: 

rich_hanner@lodinews.com 

REPORTER 

The  Tuscaloosa  News,  a  40,000  New 
York  Times  aaily  in  the  home  of  the  Uni¬ 
versity  of  Alabama,  is  seeking  a  hard¬ 
hitting,  productive  reporter  interested  in 
covering  health  care  and  government. 
We  want  stories  that  dig  into  issues  yet 
tell  them  in  human  terms.  Computer- 
assisted  reporting  knowledge  a  plus. 
Send  resume  and  work  samples  to: 

Bruce  Giles, 

Executive  Editor 
The  Tuscaloosa  News 
PO.  Box  20587 
Tuscaloosa,  AL  35402-0587 


The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is 
looking  for  experienced  journalists  with 
drive  and  a  desire  for  self-improvement 
to  tackle  the  highly  energized  news 
environment  of  the  Mahoning  Valley.  If 
you’ve  got  solid  reporting  and  writing 
skills,  an  interest  in  computer-assisted 
reporting  and  the  ability  to  write  stories 
with  the  human  touch,  send  cover  let¬ 
ter,  resume  and  clips  to: 

Anthony  G.  Paglia,  senior  regional  editor 
The  Vindicator,  PO.  Box  780 
Youngstown,  OH  44501-0780 
No  phone  calls  please 


SOLID  BEAT  REPORTER 
to  cover  municipalities  and  school  dis¬ 
tricts  in  Central  Pennsylvania  for  100.000- 
circulation  daily.  We  want  someone  who 
can  do  it  all  -  cover  the  news  in  a  local  com¬ 
munity,  and  spot  and  develop  stories  that 
have  interest  beyond  that  community.  A 
qualified  candidate  will  have  strong  re¬ 
porting  skills  and  at  least  2-3  years  expe¬ 
rience  at  a  daily  paper.  Send  resume  and 
clips  to: 

Bob  Heisse,  City  Editor 
The  Patriot-News 

PO.  Box  8162,  Harrisburg,  PA  17105 
SPORTS  EDITOR 

The  Courier,  a  20,000-circulation  New 
York  Times-owned  paper  needs  an 
energetic  sports  editor  who's  pass.onate 
about  traditiorial  and  other  sports  as  well 
as  the  outdoors.  Resumes  to: 

Executive  Editor  Mike  Slaughter 
The  Courier 

PO.  Box  2717,  Houma,  LA  70361  EOE 

MANAGING  EDITOR  -  INTERNET 
SERVICE  ON  PRIVATE  COMPANIES 
Fast-growing  Internet  business  news 
service  seeks  Managing  Editor  for  new 
service  on  private  companies.  Web 
publishing,  company  reporting  experi¬ 
ence  (prefer  high-tech  companies)  and 
competitiveness  required.  Excellent 
salary,  stock  options  and  unlimited 
career  potential  for  winning  candidate 
at  this  dynamic  company,  founded  by 
ex-Dow  Jones  executives.  Work  loca¬ 
tion  flexible.  E-mail  resume  and  letter 
(no  clips,  yet)  to: 

jim.furlong@ipgdirect.com 


I 


SPORTS  DESIGNER 
We  have  the  sports  writing  covered  at 
the  York  Daily  Record,  a  growing  43.500 
AM  daily  and  annual  APSE  finalist.  We  re 
looking  for  a  copy  editor/designer  who 
can  give  our  award-winning  reporters 
the  display  they  deserve.  This  is  the  No 
2  post  in  a  sports  department  that  cov¬ 
ers  three  pro  teams.  Penn  State,  high 
schools  and  generates  regular  enter¬ 
prise.  We  re  located  50  miles  north  of 
Baltimore.  Salary:  $24,417-  $36,928. 

Visit  us  at  ww’w.ydr.com, 'sports 
Send  resume,  clips  to: 

Sports  Editor,  York  Daily  Record 
PO,  Box  15122,  York,  PA  17405-7122 


THE  REGISTER-GUARD 
circulation  78,000  in  Eugene,  OR,  has 
an  immediate  opening  for  a  full-time 
reporter  to  join  our  Regional  Team  cover¬ 
ing  Springfield,  the  states  eighth-largest 
city.  We  re  looking  for  someone  who  will 
hit  the  streets  and  become  a  force  in  Spr¬ 
ingfield,  the  first  person  that  people  call 
when  they  have  a  tip,  a  comment  or  a 
story  idea.  We  want  stories  on  the  peo¬ 
ple,  ideas  and  attitudes  that  make  Spr¬ 
ingfield  distinct  from  Eugene.  Send  a 
cover  letter,  resume  and  six  clips  by 
Mon.  Feb  21  to: 

Margaret  Haberman 
City  Editor 
The  Register-Guard 
PO.  Box  10188 
Eugene,  OR  97440-21 88 
(541)338-2377 


The  Indianapolis  Star  is  Uxiking  for  a  strong  inncnative  leader  with  proven 
news  management  skills  to  oversee  the  editorial  page  of  The  lndiana|V)lis 
Star.  Vie  are  seeking  a  eandirlate  with  skills  that  include  the  follow  ing: 

•  .Miistorical  view ofgovernment  anil  politics,  particularh  Indiana  (xilitics 

•  A  broail  know  leilge  of  current  events 

•  .A  wide  range  of  experiences  in  journalism 

•  A  strong  work  ethic  w  ith  deep  intellect 

•  T  he  desire  to  maintain  the  conservatiie  tenets  of  The  Star's  eilitorial 
page,  including  open  markets,  free  tratle  anil  limiteil  government 

The  position  oversees  editorial  boaril  operations,  sets  eilitorial  policies 
anil  mentors  &  manages  the  staff 

We  re  looking  for  someone  with  hroail  news  experience  anil  interests.  We 
neeil  someone  who  has  spent  seieral  years  as  a  reporter  anil  has  e.x|X‘ri- 
ence  in  a  senior  editing  role.  He  or  she  will  pos.sess  a  ilesire  for  creatiie 
journalism  anil  haril  work  that  is  infectious  among  their  |X‘ers  anil  staff 
The  Inilianapolis  Star  has  a  ilaily  circulation  of  255,()(X)  anil  Sunilay  ciri  illa¬ 
tion  of  365,(KK). 

We  can  offer  an  attractive  compensation  anil  benefits  package,  an 
opportunity  to  work  with  a  ilynamic  team,  anil  an  association  with  a 
parent  company.  Central  Newspapers.  Inc.  which  is  ilei  entralizeil, 
innoi  ativeanil  financially  strong. 

■Senil  letter  of  interest  and  resunx'  to: 
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COPY  EDITOR/FAGE  DESIGNER: 

The  Santa  Barbara  News-Press,  a  New 
York  Times  Co.  newspaper,  has  imme¬ 
diate  openings  on  both  the  news  and 
lifestyle  desks.  These  are  opportunities 
to  work  in  an  exceptional  community  for 
a  newspaper  recognized  as  one  of  the 
best  in  California.  Applicants  should 
have  a  firm  grammatical  foundation; 
strong  copy  editing  and  headline  writing 
skills;  and  the  ability,  vision  and  imagina¬ 
tion  to  design  well-edited  and  sophis¬ 
ticated  section  fronts,  inside  pages  and 
occasional  special  sections. 

We  are  seeking  candidates  with  at  least 
two  years  of  experience  on  a  daily  news¬ 
paper  copy  desk.  A  Bachelor  s  degree  is 
preferred.  Macintosh  expertise  is  re¬ 
quired.  DTI  system  proficiency  will  be  con¬ 
sidered  a  plus,  as  will  Spanish  language 
skills. 

Send  resume  and  work  samples  to: 

William  M.  Macfadyen.  news  editor 
PO.  Box  1359. 

Santa  Barbara.  CA  931 02 
Or  by  E-mail  at: 

wmacfadyentffinewspress.com 


CITY  EDITOR  sought  for  50.000  AM 
daily.  Strong  leadership,  assignment  and 
editing  skills  required.  Send  resume  to: 
Glenn  Gilbert,  executive  editor 
The  News-Herald 

7085  Mentor  Avenue.  Willoughby.  OH  44094 


ASSOCIATE  EDITOR: 

Retail  Systems  Alert,  monthly  tech  pub¬ 
lication.  Have  1-3  years  writing  experi¬ 
ence.  preferred  journalism.  Strong  edit¬ 
ing  skills,  fast  learner.  Some  travel.  Will 
use  Net.  Competitive  salary/benefits.  Re- 
sume/cover/samples:  Dan  Berthiaume. 
Retail  Systems  Alert.  PO.  Box  332. 
Newton  Upper  Falls.  MA  02464. 

Fax  (61 7)  527-8102 
dberthiaume@retailsystems.com 

EDITORIAL 
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_ EDITORIAL _ 

WE  RE  LOOKING  FOR  an  aggressive 
cops  reporter  with  an  eye  for  human 
drama,  a  penchant  for  digging  past  the 
press  release  and  an  aversion  to  bor¬ 
ing  copy.  Reporter  will  write  for  both 
the  Naples  Daily  News,  a  50.000 
circulation  daily  on  the  Southwest  Flor¬ 
ida.  and  the  Bonita  Banner,  a  30.000 
circulation  twice  weekly.  Both  are  con¬ 
sistently  voted  among  the  best  in  Flor¬ 
ida.  Send  resume,  clips  to  Todd  Pratt: 

PO.  Box  40.  Bonita  Springs.  FL  34133 


THE  EUROPEAN  AND  PACIFIC 
STARS  AND  STRIPES 
newspaper  is  seeking  an  OMBUDSMAN 
to  ensure  it  continues  to  be  and 
editorially  independent  newspaper  pro¬ 
viding  a  free  flow  of  information  to 
Department  of  Defense  military  and 
civilian  personnel  overseas.  The  ideal 
candidate  will  have  extensive  experience 
as  a  print  journalist,  and  be  willing  to 
travel  to  foreign  areas  frequently.  The 
ombudsman  sen/es  as  the  readers'  rep¬ 
resentative  and  must  have  the  ability  to 
work  credible,  fairly,  and  impartially  with 
all  parties  in  the  news  process.  Dist¬ 
inguished  journalists  and  those  familiar 
with  the  military  components  are  pre¬ 
ferred.  SEND  resume  to: 

E-mail:  jobs@stripes.osd.mil 
fax:  (202)  782-0547  or  mail 
NAF  CPO.  Building  1 1 .  Room  2-106 
WRAMC.  Washington.  DC  20307-5001 . 


Iasvegas.com  GAMING  WIRE  is  hiring 
freelance  Gaming/Business  writers  in 
major  casino  markets  around  the  world. 
If  you're  able  to  provide  breaking  news 
and  features  to  a  clientele  of  gaming 
executives,  analysts,  politicians  and 
media.  E-mail  your  resume  to: 

Len  Butcher  at  lbutcher@lasvegas.com 

ATTATCHMENTS  WILL  NOT  BE  OPENED 
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SONICNET  MUSIC  NEWS 
the  world's  premier  online  music  news 
service  and  a  division  of  the  MTVi 
Group,  is  seeking  skilled  writers, 
editors  and  copy  editors  to  help  ex¬ 
pand  its  coverage  of  a  variety  of  musi¬ 
cal  genres,  including  R&B/Soul,  world/ 
international,  jazz,  classical,  country, 
folk/blues  and  dance/electronica. 

Writers  must  have  at  least  three  years 
of  experience  reporting  for  established 
news  outlets.  Editors  must  have  at 
least  four  years  of  experience  editing 
and/or  writing  for  established  news  out¬ 
lets.  Copy  editors  need  at  least  two 
years  of  experience. 

Candidates  should  also  be  experts  in 
at  least  one  of  these  genres.  Knowl¬ 
edge  of  AP  style  is  a  must. 

Editor  and  copy  editor  positions  are 
based  in  New  York  or  San  Francisco. 
Writers  may  be  based  anywhere  in  the 
country. 

Please  send  cover  letter  and  resume 
via  E-mail,  fax  or  mail.  Indicate 
genre(s)  of  expertise  and  enclose  two 
news  writing  and/or  editing  samples  of 
no  more  than  500  words  each.  If  send¬ 
ing  information  via  E-mail,  please 
paste  your  resume  and  samples  direct¬ 
ly  into  your  message. 

No  attachments  please. 

E-mail:  stjobs@sonicnet.com 
(Please  indicate  Genre  Writer.  Editor  or 
Copy  Editor  in  subject  of  E-mail.) 

Fax:  (415)  551-9970 
Mail: 

SonicNet  Music  News 
Attn ;  Emily  Coven  375  Alabama  St. 
Suite  480.  San  Francisco,  CA  941 1 0 
No  phone  calls  please 


COPY  EDITOR 

Strong  copy  editor  needed  at  the 
Idaho  State  Journal,  18.000  circulation 
7-day  AM  serving  a  60,000  college 
town  surrounded  by  the  great  out¬ 
doors.  Contact  Steve  Miller,  m.e.: 

Call  (208)  239-3121 :  Fax  (208)  233-8007 
Mail:  PO.  Box  431 .  Pocatello.  ID  83204 


SUNDAY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
looking  for  a  creative  journalist  to 
manage  the  editing,  presentation  and 
production  of  its  310.000-circulation 
Sunday  newspaper. 

The  Sunday  editor  leads  a  team  of 
assigning  editors,  designers,  photo 
editors,  copy  editors  and  wire  editors 
to  mold  and  shape  the  main  news  sec¬ 
tions  of  the  Sunday  newspaper.  You 
will  also  supervise  the  Saturday  night 
presentation  and  copy  desk  operation. 
The  successful  candidate  will  be  a  pro¬ 
ven  team-builder  with  a  wide-range  of 
newspaper  skills:  story  editing,  a 
strong  visual  sense,  an  understanding 
of  newspaper  operations  and  an 
interest  in  local,  national  and  world 
affairs.  Send  your  resume  and  clips  to: 
Lynn  Cunningham 
Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  Opportunity  Employer 


EDITORIAL 


CHINA  D.AILY 

Chin;T^  diiK  n;ilion;il  Fnj;lish-liin- 
i;u;igi.'  newspaper,  seeks  native  Fn- 
glisli-spe-akinj’  journalists  to  work  as 
eop\ -editors. 

Requirements: 

.Mininnini  of  three  years  l  opy  edit¬ 
ing  journalism  expe-rie-iu i’,  e-ntli- 
iisiasm  and  outgi  ling  personalitv 
One  year  contract  offers: 
.Monthly  salary  begins  at  o.hOO 
R.MIl  paiti  parth  in  foreign  (.tir- 
reniy:  four-week  paid  vacation; 
rounil  trip  airfare:  free  hotising 
anil  mediial  eare.  Please  senil 
resume,  work  samples  anil  two 
letters  of  rei'i  immenilation  to; 


Mr.  Wang  Yanping 
Chief  of  Foreign  IJaison  Office 
China  Daily 
15  Huixin  Dongjie 
Chaoyang  District 
Beijing,  100029  China 
Tel:  011  (86-10)  6491-8542  or 
011  (86-10) 6492-4488 ext.  2315 
Fax:  011  (86-10)  6498-3013 
E-mail:  cndaily(a  public.bta.net.cn 


MARKETING 


MARKETING  DIRECTOR  -  Great  com¬ 
munication  skills  to  develop  rela¬ 
tionships  with  medical  clinics,  golf 
pros,  the  media,  companies.  Must 
have  interest  in  golf.  (650)  494-0991 . 

MARKETING  RESEARCH 


The  Arizona  Republic  is  looking  for 
RESEARCH  ANALYSTS 
Come  work  for  a  multi-media  organi¬ 
zation  where  you  will  play  an  integral 
role  in  helping  our  internal  clients 
make  informed  strategic  decisions. 

Our  research  analysts  design  a  variety 
of  surveys  for  our  editorial,  marketing, 
circulation,  and  advertising  depart¬ 
ments.  They  are  responsible  for  ques¬ 
tionnaire  and  sample  design,  data  col¬ 
lection  and  analysis.  A  critical  part  of 
their  job  is  to  prepare  creative  pres¬ 
entations  that  clearly  and  simply  com¬ 
municate  the  findings  and  implications 
of  the  data. 

The  ideal  candidate  should  have  a 
minimum  of  two  years  of  experience 
in  the  research  or  marketing  field  and 
be  proficient  in  Microsoft  Word,  Excel, 
PowerPoint  and  SPSS.  Job  Code  XHX 
99-000523. 

We  offer  competitive  salaries  and  com¬ 
prehensive  benefit  programs  that  in¬ 
cludes  a  401  (k)  plan. 

Apply  online  at  www.az.central.com  or 
mail, 'fax  your  resume  to  The  Arizona 
Republic,  Resume  Processing  Cen¬ 
ter,  P.O.  Box  92025.  Los  Angeles,  CA 
90009-2025.  To  apply  in  person  visit 
our  Phoenix  Center  at  200  E.  Van 
Buren,  Phoenix,  AZ  85004,  Monday 
through  Friday,  9am-2pm.  Please  in¬ 
clude  job  code  in  resume.  This  posi¬ 
tion  will  be  located  at  the  Arizona 
Republic  in  Phoenix,  AZ. 

The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug  free 
workplace. 


DFRl  n  FDTK  )R,  TSC  NA  T  NFW  SR( )(  ).M 
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Fora  full  dcMription  ofthc.sc  po.sition.s.  plca.scgo  to: 

http:  wAvw.thestreet.coin  t.sc'jobs.htnil#editorial 
TO  .APPLY  Kmail  lovvr  letter,  re.sume  anil  .salarv  rei|uirenienis  to: 


Erie  Norton,  Assistant  Managing  Editor 
enorton@thestreet.com 
Or  fax  information  to  (212)  321-5002 


EDITORIAL 


TheStreet.com,  the  Web’s  leading  financial  news  site,  is 
looking  to  fill  several  key  positions  in  its  Expanding 
newsroom.  We  want  experienced  editors  and  aggressive 
reporters  who  are  familiar  with  and  intrigued  by  the 
financial  markets.  The  positions  include: 
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MARKETING  RESEARCH 


NEW  MEDIA 


PRESSROOM 


PRODUCTION/TECH 


MAINTENANCE  MACHINIST 
The  San  Jose  Mercury  News,  the 
Newspaper  of  Silicon  Valley,  has  an 
exciting  opportunity  for  a  Maintenance 
Machinist  to  report  to  the  Machine 
Shop  manager.  This  individual  will 
perform  routine  as  well  as  emergency 
mechanical  repairs  and  maintenance 
on  all  newspaper  manufacturing 
equipment.  Can  be  assigned  to  work 
any  of  three  daily  shifts,  spanning  a  7- 
day  operation.  (5-day  work  week) 

The  ideal  candidate  must  have  a  high 
school  diploma  or  equivalent,  with  a 
minimum  of  4  years'  working  experi¬ 
ence.  Machinist  apprenticeship  or 
equivalent  training  is  preferred.  Basic 
machine  shop  and  welding  knowledge 
is  required.  Must  have  strong  mechan¬ 
ical  aptitude.  Ability  to  climb  stairs  and  I 

ladders,  lift  and  move  heavy  objects,  j 

working  in  confined  spaces  and  work-  I 

ing  off  ladders  for  prolonged  periods  I 

of  time  is  required.  Must  be  able  to  1 

understand  basic  electro-mechanical  | 

equipment.  | 


INVESTIGATIVE  RESEARCHER 
to  write  reports  in  support  of  pro¬ 
consumer  advocacy  initiatives  by  analyz¬ 
ing  and  compiling  legislation,  medical, 
industrial  regulations,  and  other  data. 
Requires  strong  research,  writing,  ana¬ 
lytical,  organizational  skills.  Knowledge 
of  policymaking  process.  Send  resume 
and  writing  sample  to: 

Personnel,  Job#  EP069 
Public  Citizen 
1600  20th  Street,  NW 
Washington,  DC  20009 
Salary  commensurate  with  experience 
EOE/Non-smoking  office 


NEW  MEDIA 


ASSOCIATE  PRODUCERS 
The  Seattle  Times  is  seeking  two  Asso¬ 
ciate  Producers  to  join  the  New  Media 
department.  Maintain  existing  web  sites 
and  help  to  develop  new  products  in 
news  and  commerce.  Duties  include  col¬ 
laborating  with  a  cross-functional  team 
plus  the  newsroom  and  outside  part¬ 
ners  to  concept,  plan  and  create 
websites  that  exceed  customer  expecta¬ 
tions.  Document  functional  specifica¬ 
tions;  create  and  track  project  plans. 
Monitor  and  seek  customer  feedback 
and  initiate  ways  to  improve  sites. 
Qualified  candidates  will  have  a  sense  of 
humor,  a  dedication  to  excellence,  and 
will  possess  the  following  skills  and 
experience: 

ASSOCIATE  PRODUCER  -  CONTENT 
2  years  newsroom  experience. 

Bachelor’s  degree  in  Journalism  or 
Communications  -  required.  HTML  and 
Website  production  -  preferred. 

Familiarity  and  enthusiasm  for  sports  - 
preferred. 

Project  management  and  documenta¬ 
tion  experience  -  preferred. 

We  offer  a  competitive  salary  and  ex¬ 
cellent  benefits.  Please  indicate  job 
code:  99-490/AD-EP/MN  on  your 
resume. 

E-MAIL  REPLY  TO: 

jobs@seattletimes.com 
P.O.  MAIL  TO: 

The  Seattle  Times 
HR  Employment  -  490  MN 
P.O.  Box  70,  Seattle  WA  981 1 1 

ASSOCIATE  PRODUCER  -  COMMERCE 
2  years  experience  in  New  Media, 
Marketing,  Production  or  Customer  Ser¬ 
vice. 

Bachelor's  degree  -  required. 

Excellent  written  and  verbal  communica¬ 
tion  skills  -  required.  Project  manage¬ 
ment  and  documentation  experience  - 
required.  HTML  and  Website  production 
-preferred. 

We  offer  a  competitive  salary  and 
excellent  benefits.  Please  indicate  job 
code:  99-490/AD-EP/MN  on  your 
resume.  E-MAIL  REPLY  TO: 

jobs@seattletimes.com 
P.O.  MAIL  TO: 

The  Seattle  Times 
HR  Employment -490  MN 
P.O.  Box  70,  Seattle  WA  981 1 1 


SENIOR 

DESIGNER 

A  key  member  of  the  New  Media  team, 
the  Senior  Designer  will  work  in  cross¬ 
functional  development  teams  to  de¬ 
sign,  prototype  and  build  websites  that 
push  the  boundaries  of  interactive  con¬ 
tent.  They  will  build  easy-to-use,  in¬ 
tuitive  interfaces  that  exceed  customer 
expectations.  We  need  a  creative, 
highly  motivated,  self  directed  person 
with  enthusiasm  and  a  sense  of 
humor.  Must  have  a  BFA  or  Bache¬ 
lor's  in  design-related  field,  a  solid 
design  portfolio  that  includes  print  as 
well  as  web  design.  Must  have  3-i- 
years  of  graphic  design  experience, 
including  1  +  year  of  web  design. 

Strong  HTML  skills  are  required.  Illus¬ 
tration  skills  a  plus.  Experience  in  user 
interface  design  or  human  factors  is  a 
plus.  Senior  designer  is  a  regular  full 
time  position  with  a  competitive  salary 
range.  Please  indicate  job  code: 

99-564/AD-EP/MN 
E-mail  reply  to: 

jobs@seattletimes.com 
The  Seattle  Times 
HR  Employment  -  564  MN 
P.O.  Box  70 
Seattle  WA  981 1 1 


START-UP  INTERNET  company  in 
Poland  is  looking  to  hire  On-Line  Con¬ 
tent  Director.  Position  is  Director  of  all 
On-Line  Editorial  Operations.  Based  in 
Warsaw,  Poland,  candidate  MUST  be 
fluent  in  Polish  language  and  have 
experience  in  business  editing,  pre¬ 
ferably  in  daily  or  on-line  environment. 
Salary  plus  options  package. 

Email:  barnhardt@biznespolska.pl 


PRESSROOM 


PRESS  SUPERVISOR 
FLORIDA  TODAY,  a  Gannett  newspa¬ 
per  located  in  Brevard  County.  FL,  is 
seeking  a  Press  Supervisory  with  min¬ 
imum  5  years  supervisory  experience 
on  a  doublewide  offset  press.  Good 
communication  skills,  quality  printing 
practices,  ability  to  analyze  and  trou¬ 
bleshoot  mechanical  problems  requir¬ 
ed.  Must  also  have  ability  to  analyze 
and  solve  problems  quickly  and  accur¬ 
ately.  Competitive  salary  and  benefit 
package.  Send  resume  to: 

FLORIDA  TODAY 
Department  HRPS 
RO.  Box  419000,  Melbourne,  FL  32941 
Equal  Opportunity  Employer 


TEMPORARY  PRESS  OPENING 
A  retirement  in  our  top-notch  press 
team  gives  a  journey  level  press 
operator  a  chance  to  join  the  crew  for 
about  1/5  to  2  years  during  a  press 
upgrade.  Enjoy  the  quality  of  life  on 
the  “dry  side”  of  Washington  state  at 
the  Yakima  Herald-Republic.  We  are  a 
40,000  AM  daily,  a  subsidiary  of  The 
Seattle  Times.  For  details,  contact 
human  resources  director,  Kay  Gause  at 
(509)  577-7720 

Or  fax  your  resume  to  (509)  577-7722 
We  are  an  equal  opportunity  employer 


PRESSROOM  MANAGER 
Family  owned  daily  and  Sunday  news¬ 
paper  (23-24m)  seeks  an  outstanding 
candidate  for  pressroom  manager.  Appli¬ 
cant  should  have  extensive  pressroom 
experience  with  Goss  Urbanite  or  com¬ 
parable  press.  Must  be  excellent  in 
press  maintenance,  training  and  manag¬ 
ing.  Candidate  must  have  demonstrated 
exceptional  leadership  in  press  area. 
Applicant  should  be  an  excellent  trainer, 
motivator  and  leader.  Capable  of  rebuild¬ 
ing  this  department  and  preparing  and 
being  part  of  a  new  press  installation 
where  multiple  daily  products  will  be 
printed.  Excellent  people  skills  and  very 
quality  conscious. 

This  is  a  challenging  opportunity  in  a 
very  nice  community.  Salary  and  incen¬ 
tive  package  based  on  experience  and 
ability  but  will  be  excellent  for  the  right 
candidate.  Competitive  benefits  pack¬ 
age  includes  health  care,  insurance, 
pension  and  401  (k)  plan. 

Reply  to  Box: 

01182.  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 


PRESS  OPERATIONS  MANAGER 
Successful  candidate  will  manage  the 
daily  activities  of  a  Goss  Metroliner 
press  operation,  provide  a  system  of 
controls,  and  assist  in  the  planning, 
development  and  implementation  of 
operating  plans  and  budgets  for  a 
large  printing  firm.  Requires  proven 
leadership,  training  and  interpersonal 
skills,  and  the  ability  to  assess  new 
technology  and  its  impact  on  future 
operations.  Prefer  undergraduate  de¬ 
gree  in  graphic  arts,  production  man¬ 
agement  or  four  years  of  press  man¬ 
agement  or  related  experience. 

Please  reply  to: 

BOX  2589-S 
c/o  The  Daily  Press,  Inc. 

7505  Warwick  Boulevard 
Newport  News,  VA  23607 


PRODUCTION/TECH 


PRODUCTION  MANAGER 
The  Fayetteville  Observer,  a  70.000  daily 
is  seeking  a  candidate  with  strong  man¬ 
agerial  and  communication  skills  to  help 
manage  our  new  state  of  the  art  printing 
and  production  facility.  Responsibilities 
include  Pressroom,  Packaging,  Trans¬ 
portation  and  Grounds  Maintenance  at  a 
growing  daily  and  commercial  printing 
facility.  Reports  to  the  Production 
Director. 

Qualified  candidates  will  have  a  suc¬ 
cessful  background  in  either  commercial 
web  or  daily  newspaper  printing. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  compre¬ 
hensive  benefits  package,  and  the 
opportunity  to  work  at  a  successful 
independently  owned  facility  in  the 
Sandhills  of  North  Carolina.  Please 
fonivard  your  resume  and  salary  require¬ 
ments  to: 

John  Jenkins,  Production  Director 
The  Fayetteville  Observer 
PO.  Box  849.  Fayetteville.  NC  28302 


We  prefer  to  receive  resumes  by  E- 
mail,  no  attachments.  Paste, 'type  your 
resume  in  the  body  of  the  message. 
Specify  the  position  you  are  applying 
for  in  the  subject  box.  You  may  also 
mail  your  resume.  You  must  specify 
the  position  you  are  applying  for  in 
your  cover  letter. 

Human  Resources  Department 
jobs@sjmercury.com 
San  Jose  Mercury  News 
(Re:  Machinist) 

750  Bidder  Park  Drive 
San  Jose.  CA95190 
EQUAL  OPPORTUNITY  EMPLOYER 
PROJECT  MANAGER 
Production  manager,  shift  chiefs  and 
pressmen  wanted  for  fast-growing 
southwest  newspaper  operation.  Good 
benefits,  great  opportunity,  ideal  life¬ 
style  in  America  s  fastest  growing  city. 
Goss-urbanite  operation,  USA  Today 
print  site.  Las  Vegas  operation  of 
national  newspaper  group. 

Fax  Diane  (702)  252-4580 
E-mail  to  dmatt45@aol.com 
Or  write  Las  Vegas  Press 
3335  Wynn  Road.  Las  Vegas.  NV  89102 


PUBLISHING 


CONTENT  MANAGEMENT  CONSULTANTS 
Join  a  team  of  Consultants  that  focus 
on  quality  deliverables  for  clients,  utiliz¬ 
ing  their  strong  skills  with  publishing 
systems  products  and  content  man¬ 
agement. 

Consultant  level  candidates  will  have  a 
minimum  of  a  Bachelor’s  degree  with  a 
minimum  of  2  years  of  consulting  or 
senior  level  project  management  expe¬ 
rience  in  a  structured  technical  environ¬ 
ment.  Consultants  are  expected  to  be 
familiar  with  client/server  environment. 
Relational  database  experience,  and 
Internet/Web  design/HTML  XML.  editor¬ 
ial  experience  preferred.  Strong  com¬ 
munication  skills  required.  Travel  is 
required. 

View  our  website  and  apply  on  line  at 
www.wheelhouse.com 


www.mediainfo.com 
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HELP  WANTED 


POSITIONS  WANTED 


PUBLISHING 


SALES  ASSISTANTS 
Major  magazine  publisher  has  several 
entry-level  sales  assistant 
opportunities  available.  Provide  gen¬ 
eral  administrate  support  for  sales 
representatives.  Salary  $25K  plus  full 
benefits.  For  immediate  consideration: 

Fax  resume  to  (21 2)  630-4295 
or  E-mail  fintonb@fairchildpub.com 
Attn:  Sales  Assistant  EOE 


CUSTOMER  SALES  MANAGER 
The  Seattle  Times  Company  is  looking 
for  a  high  energy,  self-motivated  sales 
expert  with  strong  leadership  and  mot¬ 
ivational  skills.  If  you  are  a  dynamic 
leader,  we  want  you  to  join  our  high- 
performing  leadership  team  and  over¬ 
see  the  direct  sales  activities  in  our 
Circulation  Consumer  Marketing  Div¬ 
ision.  The  Customer  Sales  Manager  is 
charged  with  charting  the  course  for  the 
development  of  all  subscriber  acquisi¬ 
tion  programs  for  2  metropolitan  daily 
newspapers  serving  over  1  million 
readers.  In  addition  to  overseeing  the 
day-to-day  direct  sales  operation,  you 
will  participate  in  the  long-range 
strategic  planning  process  to  grow 
circulation  in  one  of  America  s  fastest- 
growing  metropolitan  areas.  To  excel  in 
this  fast-paced  environment,  candidates 
must  be  self-starters  with  a  proven  track 
record  in  developing  and  motivating 
sales  staffs,  establishing  and  achieving 
sales  goals  and  supervising  direct  sales 
managers.  Strong  consideration  given  to 
applicants  with  prior  experience  in 
telemarketing  call  center  and  consumer- 
direct  sales  environments.  Minimum 
requirements  include  3-1-  years  direct 
sales  management  experience.  4  Year 
college  degree.  Business  and  Marketing 
disciplines  preferred,  excellent  commu¬ 
nication  skills,  an  ability  to  handle  multi¬ 
ple  projects  while  meeting  deadlines 
and  a  strong  desire  to  work  in  a  col¬ 
laborative,  team  atmosphere.  Attractive 
compensation  and  benefits  package. 
Please  indicate  job:  99-328/AD-EP/RB 
on  your  resume  and  send  to: 

The  Seattle  Times,  Employment-328/RB, 
PO.  Box  70,  Seattle,  WA  981 1 1  or 
fax  (206)  515-5560. 


ADMINISTRATIVE 


PUBLISHER'S  CONSULTANT: 

I  work  as  the  publisher's  right  hand,  for 
as  long  as  needed,  to  solve  ad 
revenue,  circulation,  editorial  and  print 
problems.  Also  able  to  develop  and/or 
Implement  policies.  Skilled  in  cold 
starts  or  new  edition  development.  Thi¬ 
rty  years  experience  in  daily,  weekly 
and  TMC.  All  services  confidential. 

Call  Michael  Bradley  at  (508)  563-2835 
Or  E-mail  mbradley@capecod.net 


CIRCULATION 


20  YEAR  SEASONED  manager,  seeks 
East  Coast  position.  Single  copy.  Home 
Delivery,  very  successful  motivator. 

Reply  to  Box  01184,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 


EXPERIENCED  JOURNALIST 
seeks  full  time  or  steady  part  time  work  in 
Warsaw,  Poland  for  calandar  year.  Print, 
broadcast  and  photography  -  I  do  it  all. 
I'm  an  American,  based  in  Washington, 
DC.  I  plan  on  moving  in  March  or  April. 

E-mail:  picwords@mindspring.com 


EXPERIENCED  energetic  writer/editor 
seeks  creative  career  challenge. 

(305)  891-2595 


PARIS-BASED 

university  English  instructor,  former  food 
editor  and  (til  recently)  cross-cultural  col¬ 
umnist,  seeks  dynamic  editorial  position, 
NYC.  ESUEFL  a  specialty. 

bpjparis@yahoo.com 


REPORTER,  7  years  experience  on 
cops,  courts,  schools,  cities,  natural  dis¬ 
asters  and  the  Oklahoma  bombing 
seeks  spot  at  larger  metro  daily.  I 
speak  French  and  Spanish. 

Contact  durendal30@hotmail.com 


PRODUCTION/TECH 


PRODUCTION  MANAGER 
25  years  experience.  All  aspects  of 
production  from  pagination  and  com¬ 
puters  to  distribution.  Looking  for 
medium  or  small  daily,  weekly  or  com¬ 
mercial  challenge. 

DUBLDIST@aol.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


r 


DEADLINES 


1 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 

characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week . 

$12.00 

1  week . 

....  $11.00 

2  weeks . 

$11.18 

2  weeks . 

.  $9,70 

3  weeks . 

.  $9,80 

3  weeks . 

.  $8.50 

4  weeks . 

.  $8.25 

4  weeks . 

.  $7.25 

12  weeks . 

.  $7.90 

1 2  weeks . 

.  $6.40 

26  weeks . 

.  $7.10 

26  weeks . 

.  $5.60 

39  weeks . 

.  $6,80 

39  weeks . 

.  $5.30 

52  weeks . 

,  $6.45 

52  weeks . 

.  $4.95 

POSITIONS  WANTED 

Iweek . $6.00 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3,70 

BUND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  Ail  halftones  must  be  a 
maximum  1 33-line  same  size  veiox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 


Iweek . 

. $131 

1 2  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT. 
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Ads  running  for  1 2  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance- 
labie.  Ail  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  bilied. 
Deadiine  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  ViSA,  MasterCard,  and 
American  Express  accepted.  Ali  ads  require  a 
signed  insertion  order,  and  all  ad  copy  must  be 
submitted  in  writing  via  mail,  emailor  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enciosed. 

Or  place  your  ad  online  www  mediainfo.com 

Please  contact  us  for:  display  od  copy  specifications  and  procedures 

MAIL:  Editor  &  Pubiisher  Ciassified 

1515  Broadway,  12th  fl.,  New  York,  NY  10036 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL: 

Hazel  Preuss  (212)  536-5398  -  hazelp@mediainfo.com 
Micheie  Apppelio  (212)  536-5396  -  micheiea@mediainfo.com 
Lisa  Dixon  (212)  536-5399  -  lisad@mediainfo.com 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 


of  2!  moo 


Artist/Group:  Pink 
Song/Video:  "There  U  Go" 

Director:  David  Myers 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 
warning  that  she  is  not  one  to  be 
messed  with  in  her’  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 
album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mai’y  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

Ar’tist/Group:  Incubus 
Song/Video:  “Pardon  Me" 

Dii'ectoi':  Steven  Murashige 

This  five-membei’  band  fr’om 
Calabasas,  California  has  finally 
made  a  mai’k  with  this  video  off 
their  recently  released  album. 
Make  Youi’self.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garbage  band  back  in  1991, 
and  moved  up  thi’ough  the  I’anks 
to  eventually  release  their  first 
full-length  i-ecord,  S.C.I.E.N.C.E. 
in  1997.  Their  newest  offei’ing 
blends  funk  and  alternative  metal, 
with  a  little  rap/i’ock  thi’own  in 
for’  good  measui’e. 


The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  February  14, 2000 

Thh 

Week 

lAl.'it 

Week 

Picture 

J-Ddif 
Weekend  Gross 

Days 

In  Release 

Total 
Gms.s  Sale 

1 

1 

Scream  3 

16,318.05;3 

10 

56,978,971 

2 

New 

The  Beach 

15,277,921 

3 

15,277,921 

3 

New 

Snow  Day 

14,3:11,819 

3 

14,:i:ll,819 

4 

New 

The  Tigger  Movie 

9,427,5:12 

3 

9,427,5:12 

5 

2 

The  Hurricane 

3,615,625 

47 

42,:189,:106 

6 

6 

The  Green  Mile 

3,087,632 

66 

124,410,124 

7 

4 

Ne.xt  Friday 

2,814,:141 

:i:i 

49,429,65:1 

8 

3 

Stuart  Little 

2,712,397 

59 

112,0:10,874 

9 

7 

Galaxy  Quest 

2,180,374 

51 

65,761,041 

10 

5 

Eye  of  the  Beholder 

2,129,219 

17 

15,086,:154 

11 

13 

Fantasia  2000 

1,693,4:19 

44 

21,242,7.5:1 

12 

10 

The  Talented  Mr.  Ripley 

1,686,151 

51 

77,918,619 

13 

12 

The  Cider  House  Rules 

1,.529,188 

66 

22,651,184 

14 

8 

Down  to  You 

1,:166,939 

24 

18,372,793 

15 

9 

Girl,  Interrupted 

1,:128,768 

.55 

27,005,.504 

16 

11 

Toy  Story  2 

1,15:1,651 

87 

2.38,691,281 

17 

32 

The  Sixth  Sense 

1,116,186 

192 

279,575,220 

18 

14 

Angela’s  Ashes 

1,086,608 

51 

10,200„544 

19 

15 

Magnolia 

797,:i:i0 

.59 

20,480,965 

20 

21 

Topsy  Turvy 

743,658 

61 

3.242,290 

21 

The  End  of  the  Affair 

704,232 

73 

9,476,790 

22 

17 

Any  Given  Sunday 

56:1,237 

54 

74,.5.54,758 

23 

25 

The  World  Is  Not  Enough 

445,368 

87 

12.5,840,514 

24 

20 

Snow  Falling  on  Cedars 

396,4:15 

.54 

1:1.517,178 

25 

22 

Gun  Shy 

367,787 

10 

1,262,791 

26 

06 

Holy  Smoke 

350,590 

73 

577,22:1 

27 

27 

Anna  and  the  King 

:i:i7,066 

.59 

:18,072,707 

28 

29 

All  About  My  Mother 

:123,519 

87 

5,174,467 

29 

19 

Bicentennial  Man 

305,08:1 

59 

57,160,870 

30 

2:1 

Supernova 

273,297 

31 

13,772,868 

31 

30 

Being  John  Malkevich 

250,749 

108 

21,41.5,998 

32 

26 

Deuce  Bigalow:  Male  Gigolo 

220,487 

66 

63,428,.525 

33 

31 

Sleepy  Hollow 

214,899 

87 

97,991,486 

34 

~ 

The  Bachelor 

202,962 

101 

21, .506,097 

35 

New 

Trois 

200,815 

3 

200,815 

i2000  The  Hollywood  Reporter 

©2000  MTV 


We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Lining  Index! 


,\\\ 


For  75  years  marketers  have  used  the  F,&P  MARKF  1  (iUII5F!  as  a  planning 
tool,  rhey  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKKl  CiUlDF.  has  also  been  a  highiv  recommended  source  of 
reltKittion  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 

Now,  in  our  76th  anniversary  printing,  the  MARKF7F  CiUlOF^  offers 
more  new  features  to  enhance  its  usefirlness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  qualitv'  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  RI-  TTFR  LIVING  INDF.X! 


-  Ifemographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YEAR.S  to  2005! 

-  All  the  market  data  for  C^anada  is  in 

one  convenient  .section! 

IM.l  S  ... 

...  these  regular  features:  Population  by  Age,  Fahnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  perC'apita,  Principal  Industries,  ('hain 


MARKET 

GUIDE 

Nie'tt 


Clutlets,  Retail  Outlets,  Location  of 
Markets,  Newspapers  Serving  the  Market, 

Retail  Sales  Ifata,  and  much,  much  more! 

It’s  the  only  source  of  valuable,  descriptive  information  for  MSA 
and  non-MSA  markets  in  the  U.S.  and  Canada  ...  plus  critical  market 
data  for  more  than  1,600  cities  and  all  .5,141  U.S.  counties. 

Ul<l(  INCi 

Idle  print  copy  of  the  Fl&P  MARKF.’F  GUIDE  is  just  $140.  It's  also  available 
on  CI5-ROM  for  windows.  Pricing  for  the  C'D-ROM,  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC:,  FL,  If.,  MA,  MD,  NJ,  NY, 
OH  and  IX  residents  plea.se  add  appropriate  .sales  tax. 
Canada  residents  please  add  (LST.) 


OHDCH  FOD.W 

Pk-.i.se  send  payment  to:  EDEFOR  &L  PUBl.ISHER 
DlRECTrORlFl,S,  Circulation  Dept.,  1515  Broadway, 
New  York,  NY  100.56.  Phone:  (888)  612-709^ 
E-Mail:  edpubt'’medi.unfo.com.  Place  your  order  on 
our  Web  site:  VV\VVV.mO(liilinf( ECOHl  (click 
on  the  store  icon)  Or  contact  us  at  the  number  above  for 
more  information. 


EDITORiSr'PUBLISHER 

Whetv  You’ll  Fiiul  the  Powers  of  the  Piess." 


marketing&saies 


“How  to  Win  and  Hold  Consumers’  Attention:  The  Elements  of 
Effective  Newspaper  Advertising”  offers  tricks  of  the  trade. 


Continued  from  Page  44 
top  10  markets  for  economic  reasons,  but  also 
because  those  are  the  markets  where  expen¬ 
sive  cars  sell  best,  Austin  said.  Volvo  adver¬ 
tises  its  other  models  more  broadly. 

It  had  been  advertising  two  newer  models, 
the  S40  and  V40,  more  heavily.  “We  had  to 
come  back  and  pay  some  attention  to  the  top- 
of-the-line  car,”  Austin  said. 

The  campaign  also  features  TV  in  23  spot 
markets,  including  local  Super  Bowl  shows  in 
Chicago,  Miami,  and  Detroit.  Magazines 
have  also  been  used. 

The  campaign,  for  Volvo  Cars  of  North 
America,  Rockleigh,  N.J.,  was  prepared  by 
Messner  Vetere  Berger  McNamee  Schmet- 
terer,  a  New  York  agency. 

Additional  advertising  for  the  S8()  will  be 
done  by  local  dealer  groups  and  associations. 
That  advertising  will  be  more  tactical,  with 
lease  prices  stated.  “We  take  the  long  view  to 
build  the  desirability  of  the  brand.  The  asso¬ 
ciations  and  dealers  work  on  selling  the  car,” 
Austin  said.  ■ 

NAA  reports  on  how 
to  make  ads  powerful 

The  power  of  newspaper  ads  depends  on 
their  simplicity,  size,  use  of  color,  and  various 
other  factors,  according  to  a  research  report 
issued  last  week  by  the  Newspaper  Associa¬ 
tion  of  America  (NAA). 

The  $99.95  report,  entitled  “How  to  Win 
and  Hold  Consumers’  Attention:  The 
Elements  of  Effective  Newspaper  Adver¬ 
tising,”  is  filled  with  steps  advertisers  can 
take  to  make  their  newspaper  ads  more  effec¬ 
tive  —  and  to  avoid  pitfalls. 

“First  and  foremost  among  these  steps  is 
keeping  ads  simple,”  explained  the  report, 
which  is  based  on  research  conducted  by  New 
York-based  Roper  Starch  Worldwide  in  10 
markets  across  the  country.  “Whether  words 
alone  or  words  and  pictures  are  being  used,  a 
strong  benefit-driven  message,  presented  as 
clearly  as  possible,  is  key.” 

To  get  readers’  attention,  there  is  no  substi¬ 
tute  for  illustration,  preferably  using  photog¬ 
raphy.  The  report  called  illustration  the  “most 
important  element  for  attracting  the  attention 
of  the  reader. 

“When  possible,  opt  for  photographs  over 
line  art,”  said  the  report.  “The  more  realistic 
the  presentation,  the  more  likely  the  advertis¬ 
er  is  to  get  attention.  Photographs  give  the 
most  realistic  presentation  possible.” 

www.editorandpublisher.com 


The  likelihood  that  readers 
would  read  most  of  the  copy  in  an 
ad  increased  62%  if  it  were 
designed  with  four  colors  rather 
than  black  and  white,  the  survey 
found. 

The  88-page  report  also  sug¬ 
gested: 

•  The  most  effective  pres¬ 
entations  show  the  product 
in  use. 

•  For  most  products,  dis¬ 
play  prices  —  but  stop  before 
excessive  information  becomes 
clutter. 

•  Hype  promotions  that 
can  help  the  reader  save  —  or 
make  —  money. 

•  Be  wary  of  reversed 
headlines  or  copy.  Only  use 
them  if  they  are  concise  and 
easy  to  read. 

•  Use  four-color  ads,  if 
affordable.  Two-color  bor¬ 
ders  are  a  great  way  to  get 
attention.  Bright  yellow  is  a 
particularly  powerful  color. 

•  Ads  that  emphasize 
product  benefits  are  the  most 
likely  to  be  read. 

•  Page  layout  can  be 
used  to  increase  the  likelihood  that  an  ad  is 
read.  With  a  small-size  ad,  layout  simplicity 
is  crucial. 

•  Ads  are  more  likely  to  be  read  if  they 
are  centered  and  margins  are  justified. 

•  Don’t  put  words  over  words  or  pictures 
over  pictures.  Don’t  use  different  font  styles 
for  copy.  Don’t  slant  copy  in  different  direc¬ 
tions.  These  mistakes  will  result  in  lost 
eyeballs. 

•  Be  certain  that  any  slogan  you  use  is 
catchy  and  consistent  with  the  ad  message. 

•  Last  —  but  certainly  not  least  —  a  good 
ad  must  be  based  on  an  in-depth  under¬ 
standing  of  consumers  and  must  display 
“creative  flair.” 

“With  this  report,  we  know  more  about  the 
ads  that  are  most  effective  [to  help]  gain  and 
hold  the  attention  of  readers,”  said  John  E. 
Kimball.  NAA’s  senior  vice  president  and 
chief  marketing  officer. 

Roper  Starch  Worldwide’s  study  was  based 
on  interviews  with  1,968  newspaper  readers 
who  subscribed  to  or  read  a  paper  regularly. 

The  report  can  be  purchased  by  calling 


(800)  651-4NAA.  A  reduced  price  of  $49.95 
is  available  for  NAA  members. 

—  Joe  Nicholson 

Advertising  and  PR 
enrollments  set  record 

The  number  of  college  students  majoring 
in  advertising  or  public  relations  has  reached 
an  all-time  high  of  40.717,  a  yearly  study 
has  found.  The  student  enrollment  total  was 
up  2.8%. 

Lubbock.  Tex. -based  Advertising  Educa¬ 
tion  Publications  (AEP)  said  its  36th  annual 
survey  also  found  the  number  of  college  grad¬ 
uates  in  advertising  and  PR  hit  an  all-time 
high  of  12.439,  up  3.1%. 

The  survey  results  were  published  in 
AEP's  20(K)  edition  of  “Where  .Shall  I  Go  To 
Study  Advertising  &  Marketing?” 

The  survey  found  two  categories  were 
down  from  the  previous  year:  total  number  of 
graduate  students,  2.311,  down  1.1%,  and 
full-time  faculty,  928,  down  1.4%. 

AEP  charges  $5  for  a  copy  of  the  publica¬ 
tion.  Write  AEP,  P.O.  Box  68232,  Lubbock, 
TX  794 1 4-8232.  —  Joe  Nicholson 
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CTP’s  status  and  outlook 

EXPERT  ASSESSES  COMPUTER-TO-PLATE  MARKET  AND  TECHNOLOGY  BY  JIM  ROSENBERG 


With  USA  Today  and  Invest¬ 
or’s  Business  Daily  imple¬ 
menting  multisite  comput- 
er-to-plate  output  and  most 
other  newspapers  “still  in 
the  evaluation  mode  and  ...  not  ready”  for  lack 
of  an  all-digital  work  flow.  Andrew  Tribute  re¬ 
turned  to  the  Newspaper  Association  of  Ameri¬ 
ca’s  annual  Operations  SuperConference  for  a 
status  report  on  the  technology. 

At  the  Miami  meeting  late  last  month,  the 
Seybold  Publications  international  editor  and 
consultant  listed  the  top- 10  suppliers  of  newspa¬ 
per  CTP  systems.  Agfa  tops  the  list  worldwide, 
followed  by  Krause,  an  early  entrant  in  the  field. 

Barco  takes  the  No.  3  spot,  owing  to  the  USA 
Today  sale  through  Pitman  Co.  But  those  dozens 
of  CrescentNews  machines  deliver  50  plates  per 
hour  —  for  which  reason  Tribute  said  he 
believes  Barco  "will  never  sell  another.”  (The 
company,  which  acquired  the  Gerber  line,  offers 
other  commercial  and  newspaper  models.) 

Similarly,  Purup-Eskofot  comes  in  at  No.  4 
thanks  to  23  DMX  devices  installed  at  IBD  and 
Its  contract  print  sites.  Tribute  was  more  opti¬ 
mistic  about  the  DMX  because  it  offers  twice 
the  CrescentNews’  productivity  through  use  of  a 
guillotine  that  cuts  two  single-page  plates  from 
double  trucks  imaged  at  50  per  hour. 

Tribute  expects  fifth-place  Autologic  Infor¬ 
mation  International,  whose  platesetter  version 
of  its  3850  workhorse  imager  is  sold  in  versions 
that  make  it  the  fastest  and  slowest  machine 
available,  to  move  nearer  the  top.  as  it  ships  the 
many  machines  it  has  sold. 

Next  in  line.  Western  Lithotech  is  put¬ 
ting  its  fast  flatbeds  into  major  metros  in 
the  United  States  and  dailies  overseas. 
The  remaining  four  are:  Kodak  Poly¬ 
chrome  Graphics  (Versitec  machines); 
PrePress  Technologies,  with  imagers  at 
small  to  midsize  sites;  ECRM.  which 
Tribute  said  “finally  ...  got  the  right  prod¬ 
uct  for  the  newspaper  industry,”  with  its 
compact,  automatic,  120-pph  (80  double 
trucks),  under-$100,(XX)  Wildcat,  with 
holographic  optics  and  red  or  green  laser, 
for  silver-halide  or  silver/photopolymer 
plates,  respectively;  and  Cymbolic  Sci¬ 
ences,  whose  NewsJet  was  the  first  CTP 
machine  in  U.S.  dailies  in  recent  years. 
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Most  of  the  newspapers  that  output  plates 
directly,  said  Tribute,  are  virtually  lOO^f  pagi¬ 
nated.  employ  digital  work  flows  with  tracking 
(most  CTP  vendors  supply  their  own  such  soft- 
wiu'e)  to  visually  check  page  status,  usually  need 
fewer  than  four  plates  per  page,  and  run  pho¬ 
topolymer  plates.  Such  plates,  from  three  sup¬ 
pliers.  hold  up  better,  but  some  papers  use 

Punip-Eskofot’s 
new  device  ‘could 
be  a  breakthrough 
technology.’ 

—  Andrew  Tribute 


Agfa’s  silver-diffusion  plates,  which  image 
faster,  according  to  Tribute.  For  silver-halide,  he 
added,  "you  can  expect  to  see  Anocoil  coming 
out  with  something  soon.” 

Consolidation  affects  CTP  as  well.  Besides 
Creo’s  recent  acquisition  of  Scitex  (mostly  of 
interest  on  the  commercial  side),  Kodak  Poly¬ 
chrome  Graphics’  acquisition  of  Switzerland’s 
Versitec  gave  it  a  device  that,  with  the  compa¬ 
ny’s  fast  new  thermal  plate,  may  make  thermal 
platesetting  —  with  its  sharper,  better-structured 
dots  —  a  viable  option  for  newspapers.  The  new 
system,  said  Tribute,  achieves  productivity 
through  “good  linking  of  multiple  imaging 
units”  and  use  of  “2(X)  imaging  beams  writing 
continuously.”  Outputting  through  two  or  three 
80-pph  machines  coordinated  with  processing 
provides  the  throughput  and  built-in  backup 
desirable  for  newspapers. 

Literally  off  the  other  end  of  the  visual  spec¬ 
trum  are  developments  in  digital  exposure  of 
ultraviolet  plates.  At  Nexpo  99,  Sonoran  Scan¬ 
ners  announced  a  prototype  CactusSetter  for 
extra-sensitive  conventional  offset  plates.  Its 
laser  accounts  for  409c  of  the  unit’s  $500,(XK) 
cost,  said  Tribute.  That  and  its  huge  power 
requirements  dim  its  prospects,  in  his  view. 

For  two  years.  Germany’s  basysPrint  has 
offered  another  approach  to  imaging  conven¬ 
tional  plates  in  its  6()-pph  UV-Setter  (Citiplate 


handles  U.S.  sales)  —  a  system  Tribute  called 
“not  suitable  for  newspapers.” 

Visitors  to  Drupa.  the  May  exposition  in  Diis- 
seldorf,  Gennany,  will  see  new  commercial  UV 
platesetters.  Tribute  singled  out  Purup-Eskofot’s 
Dicon  for  its  resolution  and  throughput  of  com¬ 
mercial  plates.  "This  could  be  a  breakthrough 
technology,”  he  said,  that  forces  reconsideration 
of  thermal’s  possibilities  for  newspapers. 

Tribute  recommended  that  those  contemplat¬ 
ing  CTP  ask  themselves  if  they  need  double¬ 
truck  plates  and  how  many  they  run,  noting  that 
more  double  plates  means  more  efficiency. 
Tribute  listed  these  other  considerations: 

•  How  many  plates  are  needed  per  page? 

•  What  will  directly  imaged  plates  cost? 
Tribute  predicted  prices  will  decline  gradually. 
But  Thomson  Newspapers  Production  Technol¬ 
ogies  Director  Tom  Shafer  recalled  that  within 
six  months  of  Tribute’s  even  less  optimistic 
1999  predictions,  Thomson  was  paying  one- 
third  less,  bringing  return  on  investment  within 
reach  earlier.  Acknowledging  the  decline. 
Tribute  said  price  dilTerentials  depend  on  exist¬ 
ing  business  arrangements  and  volumes  with 
plate  suppliers.  “There’s  no  such  thing  as  con¬ 
sistent  plate  pricing,”  he  said,  adding  that  ven¬ 
dors  get  what  they  can  where  they  can,  and  that 
the  Llnited  States  has  the  lowest  plate  prices,  fol¬ 
lowed  by  Germany  and  the  United  Kingdom. 

•  Throughput  is  usually  higher  in  flatbed 
machines  owing  to  faster  plate  handling. 

•  It’s  worth  inquiring  if  a  platesetter  can 
image  commercial-quality  line  screens. 

•  Expecting  slow  progress  in  thermal 
platemaking  and  none  in  no-proccss  plates. 
Tribute  awaits  developments  at  and  after  Drupa. 

•  If  not  adopting  CTP  for  at  least  two  years, 
keep  an  eye  on  UV  platesetter  developments. 

•  A  dedicated  copydot  scanner  or  copydot 
software  (which  Tribute  estimated  would  start  at 
$2,500  for  a  midrange  color  scanner)  can 
accommodate  continued  work  with  film. 

•  Determine  if  a  given  CTP  system  links  to 
existing  plate  lines,  and  its  loading/transport, 
processor,  and  floor  space  requirements. 

Finally,  CTP  requires  output  management 
and  tracking  (because  speeds  often  are  faster 
than  film  imaging)  and  page  element/ad  proof¬ 
ing  early  in  the  process  to  assure  100%  error 
removal  (with  no  film  to  check  or  reshoot).  ■ 
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The  Ackerley  Group’s  diversified 
interests  and  entrepreneurial  spirit 
have  always  made  it  a  unique  media 
company. 

And  when  it  came  to  strategic  advice 
and  corporate  finance  solutions,  they  went 
looking  for  more  than  your  standard  ideas 
and  execution  capabilities. 

In  each  year  of  our  long-standing  rela¬ 
tionship,  The  Ackerley  Group  has  used 
First  Union  more  and  more  to  help  grow 
their  businesses. 

If  you  believe  —  as  we  do  —  that  unique 
thinking  can  open  up  a  world  of  new  and 
better  solutions,  consider  First  Union 
Securities.  Call  James  Wood,  Managing 
Director,  Media  and  Entertainment 
Investment  Banking  Group  at  704-374-3242. 

Because  growing  companies  can’t  wait 
for  ideas. 
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own  processors  (see  related  "Output”  item,  p. 
49).  Cleveland  checks  plates  with  a  densito¬ 
meter  bought  for  that  purpose,  soft  proofs  on 
monitors,  and  generates  proof  copies  on  Graph¬ 
ic  Enterprises  (black)  and  Hewlett-Packard 
(color)  printers.  Times  press  operators  see  paper 
proofs,  while  the  production  network  sends 
thumbnails  of  plated  pages  to  the  newsroom. 

While  his  newsroom  now  accepts  responsi¬ 
bility  for  what  is  output,  said  Times  Information 
Technology  Editor  Terry  Schwadron,  other  is¬ 
sues  of  accountability  and  safeguards  have  yet 
be  resolved.  Complicating  the  flow  from  pagi¬ 
nation  to  platemaking  are  annotations  —  small 
elements  in  or  around  the  page  image  area  to 
comparatively  fewer  pages  printed  only  in  imagers,  it  consulted  platesetter  makers,  said  identify  things  such  as  zones,  PostScript  re¬ 
black  under  contract  at  sites  nationwide;  The  Tony  Adeshina,  imaging  and  quality  assurance  plates,  or  kills.  Annotation  is  fine,  Schwadron 
Plain  Dealer,  a  big  zoned  metro  printed  on  full-  manager  (who  headed  NAA's  CTP  research  pro-  said,  if  a  publication  is  predictable  from  day  to 
color  towers  in  one  pressroom  just  outside  Ject).  Like  the  Times,  the  PD  has  (among  other  day.  But  at  the  big,  multiedition,  multizoned 
Cleveland;  and  The  New  York  Times,  with  con-  output  systems)  Autologic  Information  Inter-  Times,  many  things  are  not  predictable.  He  said 
tract-printed  national  and  regional  editions,  and  national  RlPs  and  film  recorders  and  Western  a  comfortable  level  of  standardization  would 
“Metro"  editions  it  prints  in  its  own  two  plants.  Lithotech  Lith-X-Pozer  lOs  for  plates.  It  wound  often  be  undesirable  if  it  meant  ruling  out  en- 
Reasons  for  moving  to  platesetting  were  fair-  up  buying  two  film  imagesetters  and  one  plate-  larging  a  section  as  more  ads  are  bought, 
ly  straightforward.  Return  on  investment  "was  setter,  all  versions  of  Autologic's  3850  machine.  The  PD's  APS  3850  CTP  was  installed  and 
pretty  simple,"  said  Ben  Mical,  national  direc-  Reaping  CTP's  benefits  requires  nailing  tested  but  not  in  live  production.  At  IBD,  howev- 
tor  of  printing  operations.  "The  people  who  down  work-flow  issues.  This  last  process  before  er,  Mical  reflected  on  a  CTP  deployment  that 
read  Investor's  Business  Daily  want  to  read  the  printing  works  best  when  everything  before  it  would  have  been  easier  had  it  not  coincided  with 
paper  before  the  market  opens."  works  right.  “The  problem  with  CTP  is  that  you  a  Unisys  front-end  and  pagination  project. 

CTP  output  of  IBD  pages  began  on  Purup-  have  to  go  back  to  basics  and  do  it  right  the  first  Even  at  the  Times,  Schwadron  said  output 
Eskofot  machines  that  morning  (Jan.  24)  at  the  time,"  said  Mical,  adding  that  it’s  a  bad  idea  to  remains  “more  direct-to-fax  than  -to-plate.” 

Unlike  the  College  Point,  N.Y.,  plant,  Edison 
has  extra  space  to  "create  a  brand-new  room  for 
the  CTP  equipment”  while  keeping  its  film-to- 
plate  equipment.  For  that  reason,  he  explained. 
Edison  got  its  Western  Lithotech  DiamondSet- 
ters  first.  When  the  process  is  humming  there, 
four  more  machines  will  go  into  College  Point, 
which  will  switch  to  CTP  without  film  backup. 

Asked  by  New  York  Daily  News  Executive 
Vice  President  of  Manufacturing  and  Distribution 
Michael  Aiello  about  CTP  plates’  service  life, 
Hughes  conceded  they  don’t  hold  up  as  long  as 
conventional  plates.  The  Times  contract  with 
Western  Lithotech  calls  for  200,000  impressions 
per  plate.  But  after  studying  effects  of  the  proces¬ 
sor,  lasers,  and  fountain-solution  chemistry,  he 
said,  “We  still  do  not  have  the  ...  200,000.”  Both 
parties  continue  work  on  plate  durability. 

"The  jury’s  still  out”  on  shelf  life,  Hughes 
said.  His  paper’s  “multiple-variable  experiment” 
has  used  plates  shipped  as  long  ago  as  last  June. 

Moderator  Andrew  Tribute,  Seybold  Publica¬ 
tions’  international  editor,  informed  attendees 
that  Fuji  Photo  Film  is  making  a  new,  200,000- 
impression  LSN  plate  to  meet  the  needs  of 
News  International’s  London  CTP  operation.  ■ 
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Prepress 

Group  West  Systems  California  Ltd,. 
Auburn,  Calif.,  announced  Nova  Connex  XML 
Server,  a  two-way  transaction  server  for  provid¬ 
ing  consumer/business-to-business  information 
exchange.  The  .server  enables  publishers  to  inte¬ 
grate  business  systems  or  Web  servers  with 
classified  advertising  or  editorial  front-end  sys¬ 
tems,  working  with  any  database  and  with  any 
XML-document-type  definition  to  ensure  com¬ 
patibility  with  emerging  cross-media  classified 
and  news  markup  standards.  Web-based  remote 
client  applications  permit  private-party  ad  cost¬ 
ing  and  h&j,  advertiser/agency  account  man¬ 
agement.  and  reporting  tools. 

Earlier,  The  Cincinnati  Enquirer  installed 
Nova’s  FaxAction  inbound  fax/OCR  system, 
(compatible  with  its  SIl  classified  front  end),  as 
did  the  Sioux  Falls,  S.D.,  Argus  Leader,  Roch¬ 
ester  (N.Y.)  Democrat  and  Chronicle,  and, 
through  Sll.  the  San  Gabriel  Valley  (Calif.) 
Tribune.  Tribune-Review  Publishing  Co.,  par¬ 
ent  of  dailies  in  Pittsburgh  and  Greensburg,  Pa., 
and  operator  of  the  PittsburghLive  Web  site, 
bought  Nova’s  AutoBase  inventory  and  online 
transmission  system  (for  Web  and  print). 

Software  Consulting  Services,  Nazareth, 
Pa.,  put  Tera’s  Good  News  integrated  editorial 
and  pagination  system  with  Tark  archiving  and 
SCS  Layout-800()  ad  dummying,  AdMax 
Classified  order-entry  and  credit-management 
modules,  and  ClassPag  pagination  into  Leh¬ 
man  Communications’  Longmont  Daily  Times- 
Call  (56  news  workstations)  and  Loveland 
Daily  Reporter-Herald,  both  in  Colorado. 

SCS  also  put  Tark  and  GoodNews  onto  the 
desktops  and  laptops  of  50  journalists  and  pag- 
inators  at  the  Kingsport  (Tenn.)  Times-News. 
where  it  also  installed  SCS/Track.  to  monitor 
Mac-based  ad  production,  and  Layout-8()00, 
integrated  with  a  Geac  (C-J)  business  system. 

Other  GoodNews  and  ad  systems  customers 
included  The  Patriot  Ledger,  Quincy.  The 
Enterprise.  Brockton,  and  the  Memorial  Press 
Group  weeklies  —  all  Newspaper  Media  LLC 
properties  in  Massachusetts  —  and  New 
York’s  Spanish-language  El  Diario/La  Prensa. 

Output 

GRlPdigital  Inc..  Western  Springs,  111.,  of¬ 
fers  the  CCDot  hand-held  dot  meter  from  Cen- 
turfax  Ltd,.  New  Barnet.  United  Kingdom. 
Auto-calibrating  CCDot  measures  and  displays 
dots  on  film,  paper,  and  plates  with  comple¬ 
mentary  lighting  to  ensure  accurate  measure  of 


on.the.aupply.aide.. 


all  colors.  CCDot 
available  in  three 
models,  with 
versions  and 
options  for 
each.  CC- 
Dot3  offers  all 
capabilities  and 
optional  transmission 

or  reflection  densitometry.  “At  Drupa.  we’ll  be 
delivering  one  for  flexo,”  said  GRlPdigital 
President  Greg  Imhoff. 

The  viewer  shows  dots,  patterns,  and  plate¬ 
making  artifacts,  and  reports  fiercentage  dot  (the 
CCD  scanning  array  counts  pixels  rather  than 
reading  density),  screen  mling  and  angle.  Soft¬ 
ware  includes  ImageLink.  to  view  and  measure 
plates  on  a  PC  or  Mac  and  save  reference  files, 
and  KeyMagic,  to  transfer  numeric  values  into  a 
RIP  calibration  set-up  or  other  application. 


Pressroom 

Rockwell  Automation.  Milwaukee,  is  in¬ 
stalling  Allen-Bradley  1395  digital  DC  drives  to 
control  running-belt  reelstands  and  to  replace 
existing  main  drives  on  all  Los  Angeles  Times' 
presses,  and  is  upgrading  the  press  controls  to 
its  PrintLogix  system  to  control  and  monitor 
ink.  water,  and  print  registration.  It  is  the  first 
installation  of  PrintLogix  on  Goss  Colorliners. 

Presses  in  the  Orange  County  plant  are  the 
first  to  get  the  new  Microsoft  NT-based  con¬ 
trols,  including  consoles  with  Press  View  oper¬ 
ator  interface  and  PlantView  supervisory  con¬ 
trol,  auto-imposition,  and  data-acquisition 
functions.  The  configuration  includes  an  extra 
operator  workstation  as  backup  to  the  master 
press  console.  Within  the  overall  design  is  inte¬ 
grated  a  presswide  ControlLogix  controller  for 
good-copy  and  waste  counts,  web-break  detec¬ 
tion.  roll  mileage,  tension  monitoring,  ink- 
change  logging,  and  other  auxiliary  functions. 


Wifag.  Bern,  Switzerland,  received  an  order 
for  fully  shaftless  extensions  to  its  already- 
upgraded  OF  7  presses  at  Rizzoli,  publisher  of 
Corriere  della  Sera  and  Gazzetta  dello  Sport, 
Italy’s  best-selling  news  and  sports  dailies.  In 
the  first  of  two  phases,  each  of  the  three  press¬ 
es  that  print  Corriere  will  be  extended  with  an 
OF  370  five-high  tower  and  two  “Combi”  turn¬ 
er  bars.  Each  of  the  two  other  OF  7s,  which 
produce  the  Gazzetta,  will  simultaneously  be 
extended  with  a  new  PR  2/C  autopaster. 

In  the  second  phase,  each  Corriere  press  will 
get  a  second  OF  370  five-high  tower,  initially 


configured  with  seven  printing  couples, 
,  -  allowing  reallocation  of  two  sets  of  two 
^  existing  couples  to  the  two  web  presses 
that  print  the  Gazzetta.  yielding  a  higher 
page  count  without  losing  color.  Besides  the 
700,000  Corriere  and  445,000  Gazzetta  copies. 
750,000  supplements  are  printed  daily. 

Post-press 

Muller  Martini  Corp.,  Hauppauge,  N.Y., 
sold  The  Times-Picayune,  New  Orleans,  two 
14.000  copy-per-hour  Model  3(X)  TV  program 
stitching  lines  with  Rapido  compensating 
stackers  —  upgrades  from  its  older  Muller 
Martini  stitchers.  The  new  lines  will  produce 
the  Mardi  Gras  magazine  section,  “TV  Focus.” 
a  real  estate  guide,  and  ad  supplements. 

The  Model  300  folds,  stitches,  trims,  and 
delivers  product  ready  for  distribution  or  insert¬ 
ing.  It  can  be  used  for  commercial  work  such  as 
coupon  books,  shoppers,  directories,  guides, 
tabs,  and  special-interest  books.  Preprints  can 
be  quarter  folded  and,  by  incorporating  several 
folder  feeders,  inserts  can  be  combined  into 
packages  for  total  market  coverage  programs. 


HOFSTRA  UNIVERSITY 
'  PRESENTS 


FRANCIS  FROST  WOOD 
AWARD  for 

COURAGE  IN  JOURNALISM 

The  Francis  Frost  Wood  Award  is  presented  each  year 
to  an  American  journalist  who  has  displayed  extraor¬ 
dinary  physical  or  moral  courage  in  pursuit  of  truth 
or  in  defense  of  journalistic  integrity.  The  award  is 
accompanied  by  an  honorarium  of  $2,000. 

Nominations  for  1999  should  include  approximately 
250  words  describing  why  the  nominee  is  deserving 
of  the  award,  along  with  any  other  supporting  mate¬ 
rial.  Entries  postmarked  no  later  than  April  1,  2000, 
should  be  sent  to:  Carol  J.  Drummer,  Executive 
Director  of  the  Francis  Frost  Wood  Award 
Committee,  School  of  Communication,  Room  318 
Dempster  Hall,  111  Hofstra  University,  Hempstead, 
NY  11549-1110. 

Judges:  Professor  Robert  W.  Greene,  Hofstra 

University  School  of  Communication,  Chairperson; 
Marcy  McGinnis,  Vice  President  for  News,  CBS 
Network;  Ira  Rosen,  Senior  Producer,  20/20,  ABC-TV; 
David  Anderson,  The  New  York  Times;  Dr.  Steven 
Knowlton,  Hofstra  University  School  of 
Communication;  Laurie  Garrett,  Newsday;  Ron 
Suskind,  The  Wall  Street  Journal. 


Hofste^  University 

HEMPSTEAD,  NEW  YORK  11549 


www.editorandpublisher.com 


FEBRUARY  21, 2000  EDITOR  &  PUBLISHER  49 


atthirty 

shoptalk@mediainfo.com  ^  1/^0 


comer 


Polls  and  the  press 


This  is  about  newspaper  polls  in  presi¬ 
dential  elections.  The  people  who  read  them 
and  the  people  who  write  about  them.  And 
why  polls  are  a  bad  idea. 

The  politicians,  bless  their  misleading  souls, 
do  everything  they  can  to  distract  the  journal¬ 
ism  hordes  who  chase  them  around  the  coun¬ 
try.  And  then  newspaper  pollsters  —  call  them 
Random  Sample  Journalists  —  provide  cheap 
cover  for  reporters  who  see  numbers  as  news. 

Jack  W.  Germond,  the  blunt  traditionalist 
from  The  Baltimore  Sun,  returned  to  his  West 
Virginia  home  from  the  polling  fields  of  Iowa 
and  New  Hampshire  all  counted  out.  “We  are 
doing  a  disservice  to  our  readers  and  being  dis¬ 
honest  as  hell  unless  we  treat  polls  with  more 
skepticism,”  Germond  grunted.  “When  1  was 
with  The  Washington  Star  20  years  ago,  1  sug¬ 
gested  we  stick  them  in  agate  type.” 

He  was  ready  to  stick  them  someplace  else 
before  heading  for  the  erstwhile  Confederacy 
for  another  Republican  primary 
on  Feb.  19. 

“They’re  already  starting  to 
poll  people  in  South  Carolina, 
even  though  those  polls  are 
absolutely  meaningless,”  he  said 
at  the  time,  exasperated.  “The 
numbers  change  every  day.” 

Germond  noted  that  politi¬ 
cians  have  learned  how  to  use 
newspaper  polls  as  fund  raisers, 
a  development  that  should  give 
pause  to  newspaperdom. 

“They  put  on  a  spot,  get  a 
bump  up  in  the  polls,  then  ask  for  money,”  he 
laughed.  “Then  they  buy  some  more  spots, 
get  another  bump,  and  raise  some  more.” 

Germond  may  as  well  growl  in  the  wind. 

The  most  influential  newspaper  members 
on  the  Press  Buses  are  so  poll-drunk  they 
can’t  wait  to  rush  to  their  TV  studios  to  pro¬ 
vide  insight  about  what  the  anonymous  peo¬ 
ple  in  the  polls  have  said  and  what  the  next 
group  might  say. 


It  is  why  so  few  people 
trust  polls  or  the  papers  that 
publish  their  data.  Too  many 
anonymous  sources.  But 
pundits  don’t  care.  They 
need  numbers.  It’s  the  only 
way  to  pick  temporary  win¬ 
ners  and  losers.  So  they  wait 
for  The  Word. 

And  soon  the  random 
reporters  are  asking  9(K)  peo¬ 
ple  willing  to  talk  to  strangers 
on  the  telephone  whether 
they  are  most  likely,  likely, 
not  likely,  or  unlikely  to  vote 
for  this  or  that  candidate. 

And  whether  they  like  them.  Or  not. 

The  pollsters  then  trot  out  their  results, 
with  a  margin  of  error  of  4%,  up  or  down. 
Figures  so  far  off  the  wall  that  it  would 
prompt  a  correction  and  an  editor's  note  for 
any  other  kind  of  story. 

Political  races  at  the  presi¬ 
dential  level  are  a  three-ring 
media  circus  —  one  for  the 
Republican  elephants,  anoth¬ 
er  for  the  Democratic  don¬ 
keys,  and  a  third  for  the 
clowns  who  poll  them. 

But  those  who  challenge 
Poll  Journalism  risk  profes¬ 
sional  suicide.  That’s  because 
the  49c  margins  of  error  are 
collected  by  news  organiza¬ 
tions  the  writers  work  for  — 
one  of  the  few  widely  accepted  conflicts  of 
interest  in  journalism. 

Which  brings  to  mind  a  recent  Vanity  Fair 
piece  about  an  old  A.M.  “Abe”  Rosenthal 
directive  to  The  New  York  Times  reporters  he 
once  ruled:  “1  don’t  care  if  you  f—  the  ele¬ 
phants,  just  don’t  cover  the  circus.” 

No  matter.  After  every  instant  survey, 
reporters  corner  the  nearest  presidential 
candidates  and  ask  why  they  are  winning  or 


losing  the  hearts  of  an  electorate 
yet  to  cast  a  ballot. 

Germond  is  baffled  by 
Generation  X  reporters  who 
would  rather  scan  data  than  shoe- 
leather  a  state  for  information. 

“When  1  was  in  New  Hamp¬ 
shire,  three  prominent  Republi¬ 
cans  walked  by  who  should  have 
been  interviewed  but  no  one 
talked  to  them  because  no  one 
knew  who  they  were,”  Germond 
grumped.  “It’s  why  reporting  is 
so  derivative  these  days.  There 
are  only  a  small  group  of  report¬ 
ers  who  do  any  original  work.” 

This  is  not  to  say  that  pollsters  don’t  come 
up  with  good  questions  for  their  telephone 
trysts.  A  few  weekends  ago,  Tim  Russert  of 
“Meet  the  Press”  disclosed  that  Hillary 
Clinton  had  a  white  woman  problem. 

This  form  of  journalism  is  a  problem  in 
states  such  as  New  York  where  telemarketers 
are  so  aggressive  that  residents  respond  to 
cold-call  inquiries  with  language  reserved  for 
visiting  dignitaries  such  as  Atlanta  Braves 
pitcher  John  Rocker. 

Once  upon  an  election,  there  was  Gallup 
and  Field  and  a  few  other  fellas  who  asked 
a  couple  of  questions  and  got  some  answers. 
Now  it  seems  every  mainline  news  orga¬ 
nization  has  a  resident  pollster.  And  no 
one  seems  willing  to  stop  the  virus  from 
spreading. 

Poll  Journalism  is  practiced  in  such 
hallowed  halls  as  those  of  The  Washington  Post, 
The  New  York  Times,  the  Los  Angeles  Times,  the 
Chicago  Tribune,  The  Miami  Herald,  and  The 
Boston  Globe,  to  name  a  very  few. 

“Newspapers  think  they  need  the  polling  as 
a  credential,”  Germond  said. 

It’s  lousy  reasoning.  Pollsters  of  late  admit 
that  people  lie  to  them.  And  that’s  just  part  of 
the  problem.  Another  part  is  creating  news  by 
polling  it.  ■ 


Political 
races  at  the 
presidential 
level  are  a 
three-ring 
media  circus. 
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Congratulations  to  Judy  Vopelak  of  the  Times  Union  in  Albany,  N.Y., 
whose  winning  bid  in  InfiNet’s  “I  bid  on  the  Brooklyn  Bridge”  contest  at  the  E&P 
Interactive  Newspapers  2000  Conference  earned  her  an  exciting  weekend  for 
two  in  New  York  City. 

Judy  knows  what  online  publishers  everywhere  are  learning — online  auctions 
are  hot.  But  not  all  auction  products  are  the  same.  InfiNet’s  iBidSmart  is  the 
only  customizable  auction  solution  for  news  sites  that  offers  both  local  and 
national  modules.  That  meeins  your  readers  can  access  more  than  80  national 
online  auctions  without  ever  leaving  your  site.  As  you  build  your  local  presence, 
your  readers  get  a  rich  auction  experience. 


OK,  so  you  didn’t  win  the  Brooklyn  Bridge  or  a  trip 
to  New  York  City.  InfiNet  can  still  make  you  a  winner 
with  iBidSmart.  It’s  the  smartest  way  to  get  your 
readers  and  advertisers  in  on  the  auction  action. 


iiMSmart 


solutions@infi.net 


800.391.8760 


The  future  of  online  publishing. 
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Multimedia  News 


Century  Newsrnoin 


You  want  news.  You  want  it  now. 

You  want  it  in  the  right  format.  •■if  l£ 

You  want  Newstream.com. 

iP-- 

Newstream.com  is  revolutionary.  It’s  the  ^ 

first  and  only  website  that  lets  you  download  | 

hundreds  of  timely  stories  from  leading  companies  and 
organizations  worldwide,  24  hours  a  day,  in  the  multimedia 
format  you  need.  Streaming  video  and  audio,  as  well  as  graphics, 
photos  and  text  —  without  cost  to  you. 

Created  by  journalists,  for  journalists,  Newstream.com  is 
backed  by  the  joint  resources  of  Business  Wire  and  Medialink. 

Sign  up  to  start  downloading  today  at  www.newstream.com. 

Free  to  all  journalists. 

For  more  information,  contact  us  at  (888)560-5578 
or  media@newstream.com. 


Newstream.com 


A  Venture  of  Business  Wire  and  Mediaiink 


